https://doi.org/10.56392/JKCA.2020.20.11.038

Al Speaker LIZSIE gt 2HI= MH|A MEH QOl0j| 2hgh ¢
- AHP(IS3t EM)E SMo=
A Study on the Selection Factors of Contents Service
for the Popularization of Al Speaker based on AHP

olzixy, ¥, H=
At Ve Jetd e

Hweejae Lee(everandO@naver.com), Sunmoo Kim(jungsan005@gmail.com)
Hyung Gyoun Byun(hyung.byun@gmail.com)

= Al Speaker A2 189 = EFt4 30092 FAARA A dol ZAZQ =7 F=84
Ao R AgAsta QAT o7 o]FE AREo TEFE 7R Fol= Aol dAo|tt. Al Speaker©] gt
@2 Aol e AN AF7HA] dik=e] A= 717] AAl ol tigh =80 Fo 294 U=
Aol U}, Covid-19A]t] oA B} @2 A|7ES oA AFE ofA HA, ol B2 OTTANIANE
o] AIATA AFGAIete] S Bt A FHE k¥ ol 59 B2 W3} o|FojA 1 Qe 259 A%
oA, & A& obg EWEZQ 7[&o) thet 8912 iAol AIATAL E ofe] 8 A= gRlo] €
& e FHl= Au|Ao it LAY E Tpebola A}l HTh WA, 2 dFEs EHATE B =EH AlL
7 A= Qo1 Higto 2 AHP(Analytic Hierarchy Process)S ©0]8&35to] AIAT A A= Q91 7+ SA41&
A& TstAtt. AlATA Aol QlojA 7Y Fa% FHAS 292 Concierge Service, Education
Service, Entertainment ServiceA A, 718 89 & LALE AAE Q2L 1492 I /712 /1]A
HA] (11.6%)E €8+ 750l 8 8200191, I thZ3o= 249 o Ad=(10.8%), 3&9E 22 A4
2(9.8%)2 EAEUCE A 44 37 AY AFE 1, 2, 3 FAeA A FEAA ZEFHAT HA
1570 748 AH]A F Concierge Service(E4/71/vAIHA], 2, 24497 &)} Education Service
(Ql=o], fof, Ae7NY stAAS 67 49 89 Stoll %21, Entertainment Service?] F 7FA| S2+A]

u] 29} FopAH|AE 3919 6910l FAE A

W S0 | AIATF | MEHQOI | AHP | AZEA |
Abstract

The domestic Al speaker market is growing into a full-fledged early audience market beyond the
innovative consumer market with 3 million domestic supply units at the end of 2018, but the reality
is that for various reasons, we are not satisfied with the use. There are many previous papers on Al
Speaker, but the majority of research so far tends to be biased towards the acceptance of the device's
own performance. Many changes are being made, such as OTT providers trying to secure the market
through collaboration with Al speaker providers. This study tried to identify the priorities for content
services, which can be another major selection factor for Al speakers, excluding the factors of
unsatisfactory technology. First, this study identified the priorities among Al speaker selection factors
using AHP (Analytic Hierarchy Process), based on the Al speaker selection factors derived through
literature research. The most important hierarchical factor are Concierge Service, Education Service, and
Entertainment Service order in Al speaker selection, and the primary content among the individual
factors was the one that ranked weather/temperature/fine dust (11.6%) and child caring content was
in the second place (10.8%), and then music service was in the third place (9.8%). The three top
priorities were derived from the items in the top tier 1, 2 and 3 priorities. Of the total 15 individual
services, 6 sub-layers of Concierge Service (weather/temperature/fine dust, news, voice schedule
notification) and Education Service (foreign language, toddler, reading books) were in the top 8, and two
of the Entertainment Service Music service and movie service ranked third and sixth.
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