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Abstract

Recently, as retro restaurants began to appear nationwide, including Seoul, consumers are aware of
the importance and use them according to the important factors of Servicescape and the use of SNS.
The purpose of this study was to investigate the effect of Retro Restaurant's Servicescape and
Customer Satisfaction, and the effect of SNS Trust in their relationship. Convenience sampling was
used for customers with experience of using Retro Restaurant, which was recently created mainly in
Seoul. The survey period lasted about one month from July 1, 2020, and the final 289 copies were used
for analysis. The SPSS 21.0 statistical package program was used to verify the hypothesis. As a result
of analysis, among the Servicescape factors of Hypothesis 1, attractiveness (8=.442, p{.001) and human
service (=516, p{.001) had a significant effect on customer satisfaction. In the moderating effect of
Servicescape and SNS Trust of Retro Restaurant in Hypothesis 2, attractiveness*SNS trust had a
significant positive (+) influence. Accessibility*SNS trust had a significant negative (-) influence. Lastly,
in the fierce food service industry environment, it aims to achieve a competitive advantage in the food
service market through a differentiated servicescape such as Retro Restaurant. Through the SNS
marketing strategy, the loyalty and re-visiting of customers visiting the restaurant is checked, and it
is intended to be provided as useful data for establishing a customer—oriented marketing strategy.
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