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Demand Concentration in the Korean Digital Online Movie Market
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Abstract

With technological development including digitization, movie demand and supply in digital online
movie market are increasing. This study aims to explore demand concentration of the digital online
movie market, which is characterized by product variety compared to cinemas. Major findings of the
empirical analysis on the TV VOD data during the recent seven years(2013 ~ 2019) are as follows. First,
the analysis on 1,137 titles reveals that movie demand of theatrical market is more concentrated than
that of TV VOD. Second, absolute long tail index of TV VOD, measured by the download number of
indie & artistic movies(niche product), is increasing as more such movies are released in the market.
However, both relative long tail index, measured by the share of indie & artistic movie demand, and
top-ranked movies’ share do not show consistent increase or decrease trend. Third, regression analysis
exhibits that the relationship between demand concentration and market size is insignificant for TV VOD
market. This study might have usefulness in that it provides empirical evidence for the nature of the
Korean digital online movie market.
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