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Abstract

Based on the theory of use and satisfaction, this study investigated the strength of TikTok usage
motives (entertainment, information-seeking, interaction, self-expression, and escape) and the effect
of each motive on users' adherence (frequency of use, time of use). investigated. After conducting a
survey on TikTok Chinese users and removing insincere answers, 101 survey results were analyzed. The
analysis results are as follows: First, the intensity of motivation for using TikTok was in the following
order: entertainment-seeking, information—-seeking, interaction, self-expression, and escape. Among
them, the motives of pursuit of entertainment and escape were higher in females than in males. And
the motives of pursuit of entertainment and escape were higher in the case of women than in the case
of men. Second, as a result of analyzing the effect on user adhesion, the influence of the users'
entertainment pursuit motive, interaction motive, and escape motive was significant for the frequency
of use, and the influence of interaction was high. Third, the influence of entertainment-seeking motives
and escape motives was found to be significant for use time. This means that users often use TikTok
for entertainment, interaction, and escapism, and longer TikTok usage time for entertainment or
escapism.
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