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Abstract

The fourth industrial revolution became a decisive opportunity to increase our dependence on
non—face-to—face services. Therefore, this study tried to derive a new strategic plan for
non—face—-to—face marketing by discussing the short-form branded content currently in the spotlight
among the digital native generation. In particular, focusing on the phenomenon of co-viewing, where
short-form branded content is viewed and communicated on social media, how exposure type of
branded content affect attitudes toward short-form branded content and the products it contains
verified. In addition, this research presents the perceived sense of belonging as a mediating variable.
It was confirmed through an experiment whether the sense of belonging perceived by consumers
during the co-viewing process significantly mediated the relationship between the exposure types and
consumer attitudes. As a result of the study, it was found that the exposure type significantly affected
the attitude towards the contents and the products contained in them. Furthermore, the perceived
sense of belonging was also significant as a mediating variable.

B keyword : | Short—form Branded Content | Social Watching | Presence | Consumer Attitude | Sense of Belonging |

* 0] =22 20204 CHst % 2ot SHEATHO| X|@s ot £al=l H71I(NRF-2020S1A3A2A02093277).
* 0| =22 HMtiEy AT —I s w2

* 0] =22 20229= OIM| ATUN STPEAE Al A7H|Ql X3S BoF £3E 241(2022-22-0007)

HaUxt 2022 098 022 s - 20024 108 064

2HUXL 2 2022 108 05Y WAXXE - ZHd, e-mail : jeonghye@yonsei.ac.kr



o
ill
|
ut}
-
In
rHI
ro
|
H—
]
Jo
00II
B>
o
Ral
re

0
2
1=}
Rall
rir
02
0%
ro
pal
rin
B>
]2
oy
10
=
ol
o

2020¢ 7= &An|to] FopollA 7H T:_L S
ke A —/1—15 ‘] &(Tiktok)o|t}. EEL
Zo| A B S=Z(short-form) ZHI= Z\j% ox
ERFCE ZAHEY AHH AXE ®

7] Sl &4 mo] ABlA F stutE AT
o|A Y MAACRE £&F FHX7F IVIE AL Qe ]

oL TV AREZ o]85lo] BAALS XMt 1A
ohe 99 3 THx Aulg AUEZAA S =
A B3 HESH ZH2E 4H|5kE Fgo] ZeiE]
wEolTH2]. ol 2

AAERTIHOL f EHQ} Ze 2
%152 w27 £ E

A = /\13]/‘ 71‘5: ‘I”\] =5 =

S gA g &Estal Qlof T1of gt 87
Utk 53] A9 uHAE HAFo g

£E JHz, & £F% BHYE Fd= (short-form
branded content)oﬂ st =971 245
TH3L.

B

=

N

i

Mo

o

=)

b

%

[ l;uf

-
53
X o IM
rH

2

mj i
EIF o me,
o =
- _IZ. —_
Ir K ol oft
=l

M
v
[

H
g e
SN
o
)
ol
il
i)
=
s
=
1o

T 1SN

i)
iy
[

d& H]ATH4]. o] vl £F Bt =
olie] oA, B ARTE
o] z:u)2ke] Qgoll A 483 B ofet 2
S Al 59 Jetgel 4]
o] ¥heg 47 olZod 4 i
QHs). o] uf £E HAT S @Ei_aq zq
o AP_’Q‘XI—.Q.HO]\:}- £Z vCc ez quH}
A wltjolrt % §5 Adol] v A8 3}
‘?ﬂ_’i TH7F golohy AnRT Ay ZH=E A4
Sk gk o3t ol £F HiidE 2
TV Fau Bt e 2exo] vlg)] LA} St =
o4 o 244 afe Bojzrig].
ol e EdlE & A7olAe

)
[N
r

4 30 Az 1 T R

°>‘ £
;E r—ll:[ th
o 2 nfu
N B~ ol
o

A d
oN
flo

B K

i

N oX
e o

' l
‘

P

% BAY

i

Sel= upfelo] Ak Ware] i =ojsh At at
5 ES o YRS Uil

A%
0]2(co-viewing theory)S EUHZ =& EQQE =
dxo] L2== F300 ot £ BEdlfs Zel=et

= & AJFol gt 315— =24 3 33} ] ]

d
ri

AHEE A=k L—(post)"} “4—(feed)4 FH
Al7gsto] AFS]A AR QIAISHA] Eohe A% (Z]ﬁ
AE Uiro], 270 whe} £ Bt Zrlxe}
AlZol gt 4B} 27t GEpR=A] ?{-Eﬂﬁh"’]} 3
o mRAg o R &% 1_3_]27} == WA &
mjtjofRlYkE, & Bt ZH=2E AHsk= JJr7q
oAl &7} QIAot= A&F (sense of belonging)
9 Wil WeE AAE, 1 83 FIotast

O
_|_4

o

WA AETE Hiel o] o 5d 4E BHYE &
= 719 ARY IOW X%E&EH H% FA% UL
=

A 21 Aollo] Stols B A7) Lamd 47
oleHol. ole] £ 7 71 419 A7) AR 3

Bate o, 299 TH2E AR o2 E9 A
Foll Hiet 97e AAREC R Wees A2 4H] P
£ spHos tey Yok HelA oozt it E
3t £Z BYCE ZHRE AH|SH= AH|REQ] AlF]
A HAUSS 2522 A 7IdellA 28 = 3l
= AAH oHE A AN o vk HolM &
gt ARA AAHS & 4 9o uaE,



644

rok
Hi
TRl
ro
[
L
o
T

EX| 22 Vol. 22 No. 10

OI2X H{iE

S

Sl

rky
0

I'
[

QUEfUlolyt HHIUo] EASE7] Hofl= 4t HiA]
(TV, e, A, AR)e SHe= o 99F AR
71]"]‘4 ARG JFFol Hd =g

2 7141k ASAQ1 JoAE-S S BHEe} A
‘ﬁoﬂ gt ot AEE BE

719EE AHARE 250

= olma} FHION11]. ©
E8 S&38 7 gdo] w2 Halgt "= (branded
content)°]th,

s ZEzs Bdgs

ot

AEHQAIHE (branded
entertainment), B E ZH=(brand content), E
= oWy AHE(advertainment: advertising¥}
entertainment?] Ao E EFH[12][13],
HEof ot FHl=2A AH|ROA 34, EAS Xﬂ
3o17] 915t FA 9] Frl=o| BT HAIXE =0
AHAPE YA 5AE ol F= SRA% A AAAH
Al WolEd 4= JAEE vhE Fare FojdEnii4]. B
AOe Zelx TV L1} Zo] o JHE Hds
AU 21 A7l A7 EH, EH2E 55 Aol
U BHEE HHA 0 Aske BolA ARRL
384 (entertainment)l FAE L7|A o= of
Aol tigh vt #oj g wo|al, ¢ Yot 34
A HE A 3L
o|xY AHAIY] HHE HolE

]l M=l BfirE ERlx= &% —E-
A AR T ZRE7] ARSHEA 5
22 7‘19}0}74] EQITH15]. &% B

Eolet avty
gz

l‘% 1:
[N
W r

TR
o O

itz

rH ﬁ

[Ne [N [

o o El
¢
to rr o

ot
m F{U
ok
)
m
nP;
_EL
HI
rE
ﬁ
d
I
i
N

30
>,‘)‘.1_"
)
s
pch
ot
Y
B
1o
Am
Ry
g I
M
=2 X
(I
O %
N
o My [z i B

T
11
j_\O_lt‘
|
&
X
©
H
oy
E
o
(o)
)
(L,
°

b Ty e

T ¢
£
I
=
>,
™~
i |
I

of 2] ol 2912
o] E4olgldl BAT|E ez

E FHxE 12 oW 32 82
Al FE7F 15201H5]. 4, Ed=

=
-

_O‘L
Ir
>,
N
i
0,
~
p)
N
£

o

N

2 B35 HuAgo] Z2Holn golslr1g]. THl
7} AT SR F7ko] 24 wlrjo] BB
2 299} SHto] AP ojuiri, HZolut ol
E W47 715E o] 8s] 2Hzo} ZHlxolq B
9 AFO T olopE FroRH ALgA T 4
280 23] dojurhs E4E MAlTHg].

2 AI-_cT,_'I'I APC-I

ZH=E FH5to] AlFSH, A= Ur‘—‘— =] &+
& olstol= w ARA
Al 3(5001911 watching)o|g} s1t}7]. £ AH8H A1
35 AlA ol&S EUE gt Zigolrh o] &9
/\ﬂf EH o= 3t FZF HollA A B2 Al sk=
BHE 35 AFgolet AYstitH17]. 18y TV 9

o= Tt HAE wiAZE SsHHAl 22l BHEY,
24 "o} 52 Bl ®Wdolv YA 2H=E AlFsH
= MIA= 233 (second screen) AltZ H3lSHA|
ETH18-20]. AIAE AF" Aol AB|AEE G4

o

= AT &, PEs @7IAY 2 EQEHYG 22 4
A "ltolE B9 I TH=EU A1 FHS ROk
PHE Ho|7] AR B Yoyt 43 At E g
COVID-19 Alt9] &HARE2 2219 B 2t 4
oA BAEHo R I AHS Y g2 AGRES
I Ao AEE skl AR T/E ke 59 4=
k.

o|ZM AlAE A A F5 A FEHl= TV
Altets B2 ZolE Helth & Altfe] 35 A|F]
ot T2 Al-F7He] A|2RS Hof 22l B HHMY 3
73004 Bl FAtE S-fokH, =t It oA

ojut Y, AHE U= BFE ulettH21]. g2
LEdols FF AlFolE A ET ARA Al

= A%AE2A AlA (interactive viewing)e L&
Rk 2ol © Aol ol AlIHE AFd AlY
o] TF AA AJBelMe Bt Y= A Ee A
o ZFs7 K}, 2Rl uilste] FA= AEE 5t
WA BRRIT] A &AR] 4TS ot B Kol

7] mZolt.

|

¢

o

HI



o
ill
|
ut}
Il
In
rHI
o
|
H—
]
Jo
ol
o
B>
o
Ral
r
00
=2
1=}
Rall
rir
02
0%
ro
=
rin
B>
]2
oy
10
=
ol
=
i
o
[0
Hu
o
N
ol

3. Alxjz

A7 presence) E= FEFOIH Hee e
riete] Asatg IgolA Aok M AHol
o} & E [22]7F HE2 AR AR EE AFoR2A,
119 AoHE AFYA A a8 o] ERRl
of st AA/J o)zt sttt A IAHA Rl
SHA sl Qui= 7 (a feeling of being with
another)°|tH23]. A Fre= FS52HE B
of wet gEixed], E4L e, vHe, wHod
(face-to-face) FZ £AE 7R LH24]. A= 2
Aot B 29 22 ¢1olF 840l ofsfjAfut HH I}
A== v, A JS Aol 7ol 24,
Y, AAA, BT 59 A4, 494 ZEIF A A
gE7] g2 o B2 F9 JE7F ddEct wizo]
EA0 Hloto] Wi JES B9 JE AGY H9,
A3kE Wi didel disto] o =2 29 A
AAoHA k. T3 YA Aol =2E A
S2kgo] ¢ BiHog o]fofxttal sFlrH24][25].

a8y AE2217F Aost ATt ARYAC]
A g0 A v T 221 WA o) 9 4
A9 a7t Sl olof wet AFAES 22l w4
ol Atotes AAzel tigt A= FE AA
7] AT [26]19] AtollAE Al o8l A o
Aol ke AAE 121 et AAE B

1= 192 dgstela, 2712 QAAE AFRolA
A2 = oAbl oigt 2849 A2 Aolsed
. TS (28] ‘wi7iE Ao AtgolA o2 EA49t 3

Ath= =A'ol2tal Aokt
oo} T2 ui7fE o ahgo] digt A A4 H|
to] B A4 AMA A4 A&HH o= X
AUt} E3] &4 mjr]o] AoflA] Fae} w7} o]Fo]
A 24 AM2e}t THAE AFoME AR ufe
8% 210 tF1 Qirh. E 7HA] & 44 vy
of HAlYE Zel= & Q& tigh A AAE
o] =4 JUAEE o] gt 41871 ok
AlEo dall B 39 He F4< ot o Hoprt
T Ok EoRltks A7 ATH29). HEo] IS
FAA oY B AN E AZFAA ] gt A

|0

[¢]

ol !

].

i

[¢]

B

3] A
2tk d3E EoFH34].

oje} MR 2 2Rl tiAIE WA= T ARS]A Al
% SAIME B ARl HiRt dAE =7e
=7F 383 8471 "ot ARRJE AR dFelME &
HIR7E ZEH2E AFshs IolA A Alske o
gl tiet A =455 ARl Al Hie €7
=, HEAe =713023], § Yot a8l et o
ofFo] EoIHal SHATH30131]. HhA] B3, &4 1
tojot 22 22l WA AdolA ArelA AlAe sk
%, Brlol it o &2 29 AR AR =
Z o FoARgo] & o] FofA|al Tkl <145, E
& 250 ittt A5 2HCEN H w2 =2

uE7S L 7Ic}H31].
4, AH[X} EHE

44 whof o] £ By
TV gaie} vlawstgle o AHRfefA
o & Aol Helth £F B
ZlwUAelde] 7hset FHiE AL E
AL AR oR sP|EY Fujze
of digt FEE HH o == A

I
r
i)
[N
fr
e,
2
X

rlr
T
O
o > o

g

[n Ry

a

i
i
[
e

, A&l

o ol (H
=
[

_‘_.
of
o ox
rO
3
>

~
=
fo
ol
-

0
N

ol
iz P
olo

Aok AolE el TV 7o) w2E 2ul4e)
s @7 914 g Z9e EdE g0 gt o

of Tt H — o OJFe] ol2i BAL w2k A
o] Qubolc33-35]. TLeju 44 wle]o] AelA] £

F HAHE FH2E AAste AnlAb] digh A
e "ERYE Zd20] gigh /1A — Efite 24

o thet B — HHE Z'l=7F Zgekal Sl
= 214 (embedded brand cognition) — 2=
Tt FE=7l x2St e BRiEo| ot HE
(embedded brand attitude) — 9o} A 95k
(purchase and sharing intention for the
embedded brand)’d] °]2+& IFE UukHolgtar

Hi o321,

=

I [N

)



(o)
D
(o))
rok
Hi
il
r&
[
10
ﬂ
I'-II:I

X| '22 Vol. 22 No. 10

o7)N % QA wkg mo] glof FHg 2 HolHe
Foleh, £F HAUE Felxo] Aol Aulxe)
ol ZR1% A, o] T FA BHito] Bo]
Aok e QA 9 Yol BolFy gk HE
of AES AHHOE Bl B D £F 2
A= FEI2o A9 FExo] MR nEEE
Aol et st FAHCHS Hol XfolHolet & 4
oItk ol £F HACS Fzo| H9, AuEo]
QAL AHS SHA AEo| 1% | ehet Hemc
Felxo] o WE3h] YRo36], £F DAl 2
2 A9 Fogst R4 i;oa_iua SEEL
3t A4 Brs PAsrs Ao] LA Ao st
oJgg ol o wAHHoleR: (379 A AT At
o Q% A 4 9 FHolch

_\;

L

o1
>
I

N

A vhojoMe WAIE HiAstaL Q7
AFUACl ol Blste] o], H]ojw
= ‘?_}01501 FAste] A =7=
1. oi7iE ol AR,
]’ Bd e g o
1]0}24 oz O]/}_]o]-/\
A AR, ol
Z Q] 9gke um|xtH
]"401‘1}& AE /\}
= = 73 SH7|EH 4

oL} 4= 82 T %A A7l fFAHI40], &=
ZH=2E /\]@V—q. Ash= J—]rzhﬂ/ﬂ-’] &
FA7E dojdttd o=

Huol oz} Ze| =9} ZH
X]ﬁoﬂ "41?} Hio] 744 JF=
o] = ol ieH41][42]137].

2EFL HJeAES F06 A sk tiddoll digt of
ZHattachment), &Y4(identification), Ex o]
(involvement)'=h 2= (43][44], % AZFTA ]
AoA S8 Jd= Aok A2 w254
gt 855 2l 7] diee, Rl dAE 23

JEAGFORN 257 QA AHAS). B3 B

o P
rE

0

re
ftijrt
flo
m>~
5
T
1) F}O
it
=2
U\l
m{o

1

olr
N
[o
>*52

r
o
il

S

Yl

1l

X,

3

2 2

Hu)

oft

ol
2
m e
o?:i

ot
&
jO3)
=)
9
o
i
i
_?lr‘
£ ot
P

oo kI 2 U A
=
)
rO
_vg
S~
ob
on, fo
M d

ol
T
ua
2
flo
¢

>

2
o
L
=>é
W
_{

fol il
|
= o
lu)

e
Y
1o
N ox
T
2
-0,
>
oX
o,
1'19_4

[N
N
H
ol
_O‘L
£
%o
rlr

=

F A3 B AAE AR 37, 2% 7% I
Ab12] 24 94 277k o] Qlol, AslA A%
2 3H A9 24702 A4k o] 84 Hck4el
25 A3 ol2o] o5l TVE & B0l Agats
HHNA AR TA AL Aot 7] o
o Bed AYRE LA RA, 2570 AXSH B
of. o W) QA Adghe A AT BEge] 3
49 Qe w247, olo PR 44 ]
of oI 2EH= Aol ek S A -2
5% o 8 29 2572 AXSH He, o]k A
s}4 A% Aol dFL wAA eHds)

1.7t 288

A wHjo] oA LuAE FREE Ashe 4
A 229 §32 TRk tdsiA
it & A F7HE v 5 ol 2
d25 3f 22 2 g2 A3 AFske 499

= ot AFgshz 3ot

e Aa
i%l‘nl% %’%01 E‘reﬁ}% 2 A %‘rﬂol %‘3}1171
ool &BjAte] Hio gFE v = Holl ik w
ZhA 2 oM HHHE FH20 kEse

$90] Gero] wet Avlzje] Bt o €A Seps
A, et RepIstE B eI aglel EehA
QMSIA 7HES AR ol AZFTLA S
25 A% 0|28 FItow She A18H A Qo]
A AHRE 2ekglolut wrtel wAlE wiket A e
Uk B Tholel AR A% 43 H o

e S, ol aae] o Bolt A4l
Sof 24H9l Pk nlArks Fog B
W) AkslA A1 ol Bkl

N
e}
11014
z



El

=

S

= sair|c

[y

Tk
[

=E /YOl

2HZH S0 OjX= Sk QUXIE 2549 I 2 SHCE 647

3] gEARgo] SR, o] HYolH JE2kg
= ARk Qi Eelzo] Ui Auigt 29U 4%
Sk, gl 8RR A Aol tfstel o B &
9] e 2 Ak 74011:} 211150 E3H A%
Aol that Wk LA o, vlEas AR Eelo
oiet Atk Ehatol] ohgl ofggo] AJIckT ShIEHI9L.
P oY ol ZolME 4uargat Avlat B 1h
of Aol diet fAE AF A3t o EAE 2
HAS-L glolalo] A AES =3} Alg Aol git}
STl 2 ool Fafe) 2l 5 A% o
3 HuIt B B9 AolES B ABel dk 4
o) WolA@Al g} A% chat A4S 2 3
9 BES FHATH51I[52). ol A A7E
HE BYSH £ 70l 4EIALA S BT 2
dzo] el 90| uet 2uA7t AXSHE A%
Z8 AJ 3} A17\H71-_,] A7t debd 4= =y, g =2
2=z20] A5 AL AT} AR S 1A} ] AH|A= 1;.1
3949 BEg BY S Y ol Ko 43Ho
2 425 £ HAYS TA2E Foste] A8l
AR T Bl 259 Ago] Agel o
3t g0 FFE WAH49], ol= ThA] 4B o]

A=~

O
HE ol 2%

A FFoR o|ojA] W Zof LB SF B
bt ZeE=2E A= IAoA AFeRe-S =5 4
A =4 A ° S-ARA HEE 34T Aol
tH51). 0|8 ZYstd theol HHe =5 4 ot

35 BRI A1), I5 AFE 52l 15
(3 A3, #F BALE ZH27} AR A
o) & 250l HEg HY Aol

A AT upe} o] TV AE sk A9 E84
0= 3t XA IA ABe st A5E AT
A FeH22]. o Yo7k digel] vt Astte =2
* AskE B H w2 2 S5 USte
L7ITH23). o]e} a2 44 wltlo] ol AE £
& HAHE ZR2S &5 sHUA o8 oV
wof| kel et off bt Toir} HhYShEA 447t
S QRS Hrt. ol2dt A5 AW A A

QT
iy
1o lN'
ﬁ% _4
Hrt
s
Hul
s
Lo ;
ﬁ&

1
Eﬂ!o
nl;l:)l}:
R
T

1 2. 2HR} 24 T]E0] G| £ BEUTIE 2
H20] LB 27 (5 A3 vs. AT A £
BRI} OJX[SHE fazlof] SLRX]0] ISk m]Z] Holrk

7H 3. KA AR
dze] 3 Hize] S35l

o SoF HAE 2

582 1] F AoJ}

UA Faret BYE Fdlzo] tfgt 4AHRE Q1A
HhS 2g ATt v Qlrk &Rk 1A Bk 2 Y
of W=d Fay BlHE Zdl=of tigt 3G H
=7t ARE A9 O Fa Be FH2TT XSk A
=l ﬂm Bk 344os FYHE Aoz Yet
TH32]. o= TV =2tuto] leE== PPL gatof et

23 4 AFoIME FARE 2 HoiEH TV =
ghuto]l tiet 2743} 544 Hi=rt P4, =t
A leZEe PPL AEel Higt BHE A =7} wobd
& ofuet o] digt 7 ool okt sHATHS4].
oA 71E A A7E2) 23E EYE ool 7
< =&

T 4 SE BAGE ZHZO P s SE
A= ZE27} B AE et 23] Bz
o 55 G wd Aol

3% A4 ozl ostu sy AFL SR Bt
dops 45282 53 F5 ARl diet A
2 o 27 A4S HeHbol. ol HY A o
o] QJAJEH~E At st ozl TolE QAA|5H &
o8 o B $70] 24371 LA Hoh55). B
of Akl AY BN JaAge AHSE ZEl
=0] 3t An|et B} 7o ZAH Q] HeS do ]
chd6l. 23 45A8-S B3 Yool et A4z &
&7 o B ANV Y AT APl st
GRS L, o vopt Eulol tigt A
82 HolA k. o3t AW ATEC] AT Ax

—

¢

i



648 SF=IEIXEIE|=2X| '22 Vol. 22 No. 10

EYg teol de mEsert

Tl 5 LB} £ Hagl)o Fglzof LZ=F
Y5IEG Fof 2HAP) Ul 2572 mE
S(RF R F vs, ARSIF] A|F)a} 22 HIrjc Z|
o gjgt g 7] BAE e Kol

ﬁ

N Yo

o
e
b
z

Aee 2ARTo =R ol Al

L717] $1hA Agke] Alggel FoisA
AESo et 2919 g FAshs
oleH56. ol The] A AT Aol

ﬂ /\H];(]——O /KJ— S ZQ o EBH AL7EO

£719 L7 uf JHO} o] 4835}
gk TkE3to] o EolA|H. ol=jet 34 A
T 34T 3 8L okt
ZTH571. Ol% %‘?ﬁﬂifﬂ +E Bide 24
ié% o, = B0l /ol et ARzt
Al Q1A= 73% iﬂlx}—L— ofjzkS 7[Hlo & A
JAXBHA =W, &&7S =4 JAATTF A% o}
Zrlxe} Fel=7t Zget= AlEe] et 3783
FAE Aol JATAE 58 5 Uk
q

A

dPAFE EdE v52 7S =&kl

T

].

B
N
{o

o b
)

=

Ept

e 2
ol

£
i

lr _|.|>“l.4 rh—‘ ﬂ-]

Bosad © 2

¢

T

l~>

N

N,

N

i

=2 o
_?L

k1

e o
w
O ox
>,
ol
ox
iy
Eul|

>
o rr
of

o

of,‘l

N o IN‘
> E

rlr d
O

o o
l-rl

T
ok mlm

7 6 243} A DEHE 22 k38 1
LR} HTAEL B AR LA £ H
e 2 e R F R (I A vs
AD]5] A Z)T S B E ZE2T} B A
of tiE B BAE HAHG Aol

o1 7H 1R 71 671418 ERR ATmYe of

A (18 112 AAsATh

,«' N H3 "
/ 'XIE .4:-‘53 \1—1 é% E%ﬂﬂlséﬂzoﬂ
N lsense of he\omg) ~— :nsr EHE _—

H4

4B 2usLEaY K§§=ﬂt\csﬂx°1)
= A HE chet el
B A vs. AteI A1) ™ et

H5. =& R > QXIE 422 > HE el
HE. =E Q% > QXIE A4 > BUX EE > HE B

JE 1. g7 2

2. A

oot

=X o e

£ ole] Age F) AREAplYel WEEe
oz eerqlol ANHot NPAEL
B 5o sigon, S vd= 2U 44

WSie), BAH0% AUE NI0] A 45
e Edzo] it B 28 vdo] o] Fe
oA AW, o BapA A9 W Eow
7199 4EE LBVIE 2U FALHE AN
%, oA AR ANl WA ols=S E9ic.
Geo2 £ BAE Eezd) de A Bolns
2 u} oI 48 W} 4F Hasls 2ea

AHEa —1

=

ol

53] A4E A% WL WA
44 v]t]olE o] 85He Wele] o
3 WEo] Sttt MBS 49 AR 44 v
tol ALg ABE 4714717 915) Ao, dnt
g 44 vlto] Zelzo] 2ol Fola's Wil
A, Jeln 2H2E A F95HA 5o dhstol
BYGES sllet 0w NEAES 5 M

%’4 HHZq H“’H‘% =2zl @%JE 110“% 35 =

Aske & (eg, 2P 271, 94 BlE, =T AH
)= SAISH] ofH2 vhd A7 Ao HHAl
F= TR 2ol mepdo] opd glAadge ey
o7} 7hsslEs SAISHIL.

A B0l g4 49 494 5 Yt é‘}ﬁit‘r.

N
_>\i

e
w
(@)
G
Pﬂ
o,
ﬁ
\ 2
l-r
i
(i
ok
2
)
)
o
>

4 A 8 8o i & Aol et A% A
ol thel Susteth. 1 ¥ ASld AA AAH 4

e 245 FEso] Sgsigon, olojA A%
+E BAYE 2dzo] o Be (37, 45, &

olm)3} A& Tt ElE (37, Az, Tl QJE)of

4o rsﬂ 1



30| AHIK BISO DRl P8 QIXE A4ZO| I} EME FHO2 649

dat B3l gatect. sz A, o), 8 5
2 X3 ATEANA BYE] $HE T F AL
SaEolt BE JAAEL 108 o2 $HE nhe
estgon, Ugo] Fue 3 A4 29 AP 4
EIES Wt B0 Wt

221R] A9 W7HARE F 3000l 1 F 9=
3 279 AFEY E2d HIAELS 1459
(48.3'%), 35 A 249 A=E =2H TAE
2 155 (51.7%)%8°lqtt. Ad 7iAEe] 4 Ex
E ATHEYA o] 1439(47.7%), ©1/d°l 15798
(52.3%)°1%=H, °] T &5 AlF 249 &4 34
2 719(23.7%), AL 748(24.7%), EI 55 A
o =2% AL 7278(24.0%), 43S 8378(27.7%)°]
et AFdiEE e EE 20t= 795(26.3%), 30t
£ 919¥(30.3%), 40t 948(31.3%), 1|3 50ty
o2 369(12.0%)°1%tt. 1 3 T Al 249 =
<% 20t= 4179(13.7%), 30t 447(14.7%), 40t
= 457(15.0%), 50t o3 1598(5.0%)°1%.2H, &
5 A1 270 =& 200 38(12.7%), 30d=
4778(15.7%), 40th= 4978(16.3%), 50 o2 2178
(7.0%)2.2 FA=3ict.

2 A9 A5E2 £F BiHE 2= =E /Y
R AH vs. AH31AE AH)d] wet F 71K 3oz
Ut £2 BAtE ZHxE A4 vto] 49| 4
< YgozA u, o, waky Het W 1A
o2 7|49 JEE 3= EH= FH'E 49
I, 2HA7F £E BACE Fhxo] REEE 43S

Z

hu
rlr
o,
> 40 o
il
==
gl
_?L
38,
e
E
fru
>
o
iy
>
ot
N
)
Mo

HAHE FH=E 3 Dot Aote ez JAL
SHT ARRlE A Ho] Aol A9l e &
AE2 FLsH ez Aol &2 vE =+ U=
A HJlse SASILA ST, Eot Fal e
7% BdErdol A AR AF=E oA, &
HIARES 12 W] FAol disl] 7FE =2 2HEE B
Atk [59]9] 23 Ediz 30% oJWle] 4 A==
< TSR S0l HEo] £F Bt FHl2oA

AABRE A1E B AUAE Aeshze o] s
Holo] B 4% Hol§ Folndt ofe] AFE F
P TE A0 Fa PFE WYl AT Bo] u
otk B2 B3 wdo] o St S vl
& 2 A BAS Sste] mdo] S e

A =
gom, A 249 ZE Ed
2 249 GYBS B 4Y9) AFBE A48T 5 9



660 &F==2EIXE5=2X| 22 Vol. 22 No. 10

W7} o] BatE ZE=E FEs ARY & 3F AREQL
Zlo] Zr¥, ‘o] HATIE FEI=E A= B A
L 7sto] S5t
Sl =of tist == (6113 [62]

o] A7 EFES HES] oA BT B
TH27F SR LAY, oA st Hih =
Felzo] Fu7k A, ‘A At HAnE Z1
= W&ol ool Atz S5t k3 £5F B
HE Zdl= Aol Eebshe AlEol Hiet Biee o
A et LB HRYE Zd=0] AlFe] 57
Aoz LAY, '9A FA%t BdYE Fdl=o] A
o 23] e, oA FAS HAYE Fdl=o] A
o s Tl AR so= =N, B

7 EFEC Wit AlExEs FEHs dut
(Chronhach’s @) AIFE 7|02 WAL oA
[63]= Als=gte] .80~.900]H vFE=A|5H, .60~.70°]
™ 83 qist folgkal ol A HE 2
I 2 A9 Aleg2 5 800144l Ao UEht
Ao AMRE SFTEES AFT = AUs A=

w2 FEY AARE AR Aom YEdt
(4298)=-2.934, p¢0.01). °l= TFAE0] A A%
FRNAE W2 A= ARE A, ARIE A
A= w2 o] A A QAR A
omstH, wEbA] APe] A=E2 A4 edz
225 oz wudt & glck

2. H9| IS

o] gRlstatt. Egt JAAH A%zt FZel=of of
St Hie 7Ho] A= 043 (p<0.01), AR A%
A3 AEo| gt Hx 7o Al 9A] 043
(p€0.0DLE FO7t H(+H)9] AHaA 7 EAfsk= A

J|l=SHH
ettt 7 Yase] I28ker gt 32 (3 119 wa | T2 | N | zaz| Ao | mz | BEmr
A sFA. - 7 o

o =g | 145 | 100 | 575 | 4181 | 1.09667

Mgl | 185 | 325 | 7.00 | 4715 | 078719

1. SPI=S2 AL smzop | R | 145 | 100 | 667 | 4048 | 0.13446

B4 &= 4 3=Hfet Uzt OHEH BH= | Apsis | 155 | 1.00 | 667 | 4312 | 1.07085

Az 3 925 HIZ0]| ESES 145 1.00 7.00 3.957 | 1.16647

QIRE A% 3 815 et B | apsps | 155 | 1.00 | 6.80 | 4307 | 1.12476
FEX0| Ch3t 3 828
FEX HEZ0 S B 3 841

ARl 7HdAZl A A=FE gt 22EH
o] o]FojFt}. =& ol wat AT Hxg =
ot} gt A=E9] oediE WAL QA6
A gelstglon, 4 Ak AEA Al 279 #4
JAHEo] (M=3.77, SD=1.251) A A1 279 gA
FAE (M=3.34, SD=1.324)0] H]sle] S-oJu]slA

w
N
nx
oY
Ol

dHE Fdl=o] =&H= &
t AlABE AlEel H

A&7} £E BHYE ZH=0] gk Hix=e] wirja
s HSoH] Sl [64le] AQKer ZEAA EA
(process analysis)?] 24 49} 62 -85t} th
o, & 732 59 HEE, 2% BidE 25



S

2 wr|c

Tk
[

El

=E FY0| AR HZ0| DIXl= G QAXE 2579 07 2UE S22 651

7t Aok ARl HiEt e g $% HeE, X"
2570} £E Bdgs 220 igt =E wiz) |
=2 ofo] HPS Aot E3 59 B k&
B2 F 7 (AH AIH vs. ABIE AIHE 43
o] opd HEY 4R HAlGIHoER A Al 24
S 0, A3 A1 2AL 12 Hudsslsio] 240
-85ttt

HA eE 48 @R AH vs. AFEE A1F)o] wlet
£E BAYE Fel=7} Aok AEol gt Hert
@A dEfR=R] AHEYT) t-test 24 A} =&
F3ol uet £F Bt 227} AAsks AlEol
izt B fot 429 AJolg Btk £E B
tE ZR2E 35 wol 4oargst Aloh= AL
A A 2AME431, SD=1.125)91 A<, JH A
ZA(M=3.96, SD=1.166)] Hlsto], & FH A9l =
£ It ((298)=-2.644, p<0.01). ESt [1F 2]
of AAE Bvie} o] k& P AR H A&7
oulstA FHARAN FFZ vIAH (#2534, p<0.01),
AAH A&7 £F BAl(E Zdl=of i3t gz
o3t FF2 vl A (4=.483, p<0.001). upR|to 2
£E HAYE Fel=xo] tfgt e £E Bdgs 2
=7} 2got= Aol digh Bz 384U TS

TAE Al® YERdTH =934, pC0.01).

0.483 (p<001)

QIX|El | £ B3ic|le
pesT] Zelx Bl

0.534 (p<01) 0.934 (p<.007)

0.006 (n.s) 0.036 (n.s)

L C=0.350 (p<007) T
L - s I =1 =
C'=0.084 (n.s)

C=3Em, C=Hyan

Jd8 2. ZEMA 2 24 Za

webd] g 9L F4 wlel £F B 2
27} EsH AB) that Bzl foliet e v
A ¥ ohel, AXE asgelE FH FFL 0l

2 ;
t Ao ANE 4 ek B3 AAE

2oz 7M1, 7Hd 2, 7Md 3, TBjal VM 4 B
A2 =] At

Ol & 37 £E By
B 7] TAOA AAH A&74o] vzl
Horeh (19 3lolA HofA] Ro] k& 7%

I

=

!

=
|

i
ol (L
i3
i =

N

<o &
)

oft
OO.% FlO
o

H

1B
U= N %

£ Hrls Zezo] g3t o] SOl JaFS
o (82264, pC0.05). T3, =% $EL QA

ofl fofgh P& mHoH (4554, p<0.001),
A& O] £E HAlgE Zdlxo] ol {9
WG vIXE A0 et (42483, p<0.001). 1
AU X 2dgto] Wil M4 Blud, Favie
FoslE e f3o] £E HAgs Zel=o] tigh €
Tof| n)x= FHEIT}F G051 e Aoz LJERY

i
o P

)

o} (4=.006, p=n.s.). °l= & F33 £E Bdg=
ZEl=o] i3t ik 7He] TAOIA QIRE AS &
A 7R BE 2= A0E A" o= R
I AFOIME LT ANE otk =& f97

%+E BHYE Zel=o] gk s 7he] BA A 1A
H Adgto] i) WE Tl A, wiiay A
7} SFFHLLCID 0.140, A$HEHULCD 0.3992 ol=
A2 7 WollA 0 2Fskar A 7] wiEel viAp
BI7F FORt Ao E UEETH o= =& 730l <l
AH A&7HE Bl 8 Bl Zdl=of g e
of nA= At FAFCE FOJFt A= SfAHTt
THA] Eoff 7Hd 5= A A= QI

Qx| E
A%y
0.554 (p<.001) 0.483 (p<001)
eI
C=0.264 (p<.0%) e
L X5 el EIRHE|E
C'=0.006 (n.s) ‘E‘E‘i]a EHE

C=%am, C= Aan

r

Zd ZH= Ef=o] AN
QUX[E A&z NS}

SgoE = 493 £F BAYS T2} X
ok AlEo] et Bl 7o) BANA AAH Ak
3 £% BACE THzo] et HErt 35w
ANE A A5 A, Wn A} s



652 SHRIEIXEIE|=2X| '22 Vol. 22 No. 10

0.1289}F AFetgk 0.377°=
EUSL 514 o0z feidt diolct £, (53

ol AAIElo] Qo] QA AT 45 B 2

dlzof ofet =t w7 l;ﬂz,\_g 9= & % gylo}
HRATE Qolsix|ut A Fgak= 9ol5hA] k= A
o2 ol ol & uj T} 9 o <
Aoz |43 4= 9t} (4=.084, pin.s.). °1E E3f 7}
H 62 A

A

I 3. AX|E Afznp ZE=0| CfS Bl ZHEsa d

B
ol

Effect S.E. t LLcl  ULCl

0350 .132 2.644™ 0.090 0610

HZ H=
=% Qa0 Hua — )
HE s 0.084 .057 1.488 0.027 0.1960
_ Boot
X 51
21 gat Effect Boot SE BootlLC/ uLC)
= 7 & 0.266 0.121 0.025 0.497

3
=5 Q¥ —INE a4z
IR BT —RE HE 0.241 0.063 0.128 0.377

£ A+E AHAPE £E BlYE ZElx0] a2y
3 A A vs. AM@ A1Zg)oll whet Aol o
AHRO] BTt oj@A gEfReA] 1 a9E AS
Starzt sieitt. o|2H] £E Bt E ZHlxo] k&g
, ARG {5 wheh ZElx AvR] "=t
gt 4 S WA okt ES £E B

T Fdz29 k& 533 AFo] gt ¥R He
Zr9] TANA AB[AZF QIAoH= A& w7 Wl
o= AXota, 1 &IE WA SFth AdS
Bl 11 2y A5 vl AR £F BdYE 2
Hzo] =2== 82 FYustA 4H|AR] gikof
FFE vA= Ao YEom, ALSH A% 24U
o 23 AlH 270l Hlgte] H FHA HEE 2=
AoE yepgrh HEo] X" &&3e] w7 a3t
A5 2y, =) 29 139 FH=7) 23k6l=
AlEo] gt B 7] IAlOA QAAH A&3to] 59
ok I uFh E3 E2d2 & {3 FH=
7} 2ok AFol it B 7He] TAIA A=

o e

£

= Ao e, o
AUES BAE A, 2Ea)
LIS 2AE 35 Wb N A7)
L A9 399 £ dTel 43482 B9
QA He, o] ) 29} QAR &
Ao £% HATE Tdzel Tdzst
ok AlE] gl o 2449 aﬁ 27 xa =
A G WAk b £

gat aake kol7] Yeile & ﬂlia
e, 4582 B AR 5 AL AEFE oh

= "—l
She Ao| ‘"‘J&’B}E‘r% AEE =EE S AT

ol wse) B AAS FES0 B o]
7} A} 47 et BYEog Qlstel tiAd w}
Al G5 SR Sobz, A 4% Sans
Felzo] 407t FEAYLNE BT B A7
b o SIS Aol AHelek, ol Sl
AAAQ v ol4r9l £F HATE FUEE o

o] £
4oz Ytk ol o7t gtk oA B4, £

FD

E BAYE FA2E JRA0E g2y Yof, e
3] 93t BRI splEet ARUA A of
£ 5 Sl $5 A3 oled Bz gebi ¢

U:

2w Ao, o vopt o5de] 28 4] e
2 S A S oY el 48 Ak
olol7} Qick. A, JABIH, ol AR, HEH, 55
3} g2 32 24 vltle] SRESo] Yriw) A
A% 758 =S YA, AGATAHE olgt 2



A
£E SUCIE 2

=

[

=E /YOl

2H[XF 20 O)Xl= Fgh QXIE 25249 ) 21E

SHe2 653

[

A 7158 ABIHE AuAES] A7 HAUES
S o gick. e oA EA 4E nad
Bshed] 2A7]R 2HRE
= Zelzo] R2EL 43 m}a} 1
awph Gepd 4 glow, 1 BN HEeS
8 AN sdziol RS WS BRI
gl ofut ek & 4 ek
o] £ Ayt ARdozE ofn] gl AAES

3 9t edel AuAse 2d

O |1 o

= 55 Sl
AR e BHERRE W2 L7 o]
AL 1%, B 3R A B9 AU HE We
B A £F BAUS Zdxsh anael A
ol 8 % UrHES|. Tt £ HAS TAEES &
8atr] glo] whed FRE ALAL LA

A A E Fi] TR A AE o
3 9318 A¥elA S © Uolrt 2% 710 55
AHR 7 252 B4 A7) Aol 2
FUb 92 2 A78 B9 HANGT. AUAES
Zh= h8-g uigkow Qs L7 IHAS HEg
A4 0}71 = o}x]u} E]-O]ﬂf TS e o 2

= EO]E} Tzo] ] = EﬂjﬁE = vHA"S

A =

Yo o TA=E AT SABNA 287 2 TS
o} A%o] wIAOR o]Ro]A 4 YA TFdor T
EERELEERERE

"7} gk B 47 4
dolEls 02T i RO 54 3 S
o et G} obAirk. Avlx

" A fofsid HE ] IS naUon
A AR 20 gt Eee %ol
Aegolct. BE olo 2L 47} A Amu e
uF oA ek AEel o] Byl kA o
3 AU 5L BAT ] 459 oy

| S48 Qe B9 2 Al o o 3

o I+
e

HTeSTET
RS 7

T ek, 94 B ATolAE Avd 2F 250 B4
Rt Fe nefste] £ BAULS 2hx)

Jolel 44 vlclolg Sgstert. Tet 444 v
tol Bjo] uje} 1 o] caste, 2 44w
ol2 FBH= 2u14] g BHo] ke 4 rt. o)
2o 25 ATNNE & o thsiE WA f3L o
Fo Hg3to] Eo A B Q0] 7huo] ofHs] X4
A AEEeE "avk gt Ea B dpoAs
£% BAE 22 gase ool g Asld
Aelgre nskA gk ik BR8N Hagel 7k
Q1914 ohwl ATE L717]o] ofeie HhaelA
o we} QI a7t HEst Yok 4 glonw
olo] Tiet 2AaIE WA ASNE Wast ek

5

o=

rat

[1] Y. Hu, “Research on the Commercial Value of
Tiktok in Chin,” Academic Journal of Business
& Management, Vol.2, No.7, pp.57-64, 2020.

[2] X. Zhang, Y. Wu, and S. Liu,

short-form  video

“Exploring

application  addiction:
Socio-technical and attachment perspectives,”
Telematics and Informatics, Vol.42, pp.1-15,
2019.

[3] C. Lou and S. Yuan, ‘“Influencer marketing:
how message value and credibility affect
consumer trust of branded content on social
media,” Journal of Interactive Advertising,
Vol.19, No.1, pp.58-73, 2019.

(4] 293 “EdAn| o] AR THoA 9] G
A=A di2thde] Weh” QIEEHl=, No.63,
pp.37-56, 2021.

(5] vtEloke, HAH, “Fa AHI=2A EE (TikTok) At
&, 571, WOl digt A" SEel=ete)=rA],
Vol.21, No.2, pp.507-519, 2021.

(0] o]F, "% 5FF S22 3 A AEEd=,
No.58, pp.121-139, 2020.

[71 N. Tal-Or, “How co-viewing affects attitudes:
The mediating roles of transportation and
identification,” Media Psychology, Vol.19,
No.3, pp.381-405, 2016.

8] A4, A4%, “FRE BAfE 220 ZERE
I AFHE] AoARgo] 4H|AF wEEo] w]F|

ofl

rlr



654 SHEEEIXSISI=2X| '22 Vol. 22 No. 10

FF"  AEERREI|=EA,  Vol20, No.3,
pp.10-17, 2020.

[91 M. Napoli, ‘Revisiting ‘mass communication’
and the ‘work’ of the audience in the new
media environment,” Media, Culture & Society,
Vol.32, No.3, pp.505-516, 2010.

[10] D. Horrigan, “Branded content: a new model
for driving Tourism via film and branding
strategies,” Tourismos: An International
Multidisciplinary Journal of Trourism, Vol.4,
No.3, pp.51-65, 2009.

[11] B. Schmitt, “Experience marketing: Concepts,
frameworks and consumer insights,” Foundations
and Trends® in Marketing, Vol.5, No.2,
pp.55-112, 2011.

(12] o]&-%, 2%t “HAE Afe|yX|] Wiy ded {3
I AEAE A R34 vt o] ZdolEE Al
S FHeR” EYAEEdxEs =24,
Vol.17, No.1, pp.33-41, 2016.

[13] °]59Q, “TEld vto] oA HlHE Ed=
AR faol weE A TEHARIESEHE A,
Vol.23, No.1, pp.445-456, 2017.

[14] AEY, “BEHHEZA =9 AFUACIA 7 &
St AT (FETES F40R) 2253 =R
A], Vol.20, No.4, pp.295-304, 2020.

[15] S. Meng and L. Leung, ‘Factors influencing

F

TikTok engagement behaviors in China: An

examination of  gratifications sought,
narcissism, and the Big Five personality traits,”
Telecommunications Policy, Vol.45, No.7,
pp.1-15, 2021.

[16] Z. Yang, D. Griffiths, Z. Yan, and W. Xu, “Can
watching online videos be addictive? A
qualitative  exploration of online video
watching among Chinese young adults,”
International  Journal of  Environmental
Research and Public Health, Vol.18, No.14,
pp.1-14, 2021.

(171 R3}F, T3] 2FE04] 7159] TVEEAEN HaF
2 Y JHE S 02, goiA} tiskal g}
A, AARHel=E, 2007.

(18] Alsid, ZRAE, “HHE FA18Y JFaldt
EA A3 AT, No.32, pp.9-26, 1996.

[19] 229, F24, A TV & Al%std 222l st
=7 IARRE AR 571, A9, wESe] iRk o
T+ HSEAIATE, Vol.88, pp.9-46, 2014.

[20] T. Bower, Television and the Public, New
York: Holt, Rine-hart, and Winston. Inc., 1973.

[21] AE=E, o|AE, o1, “ARA AHolA Ed= &
AL w7l mpof] thgt A o] T FF 0B F
HoR2"  AHARY wHo]  Voll8, No.3,
pp.31-62, 2017.

(22] J. Short, E. Williams, and B. Christie, The
Social Psychology of Telecommunications,
Toronto; London; New York: Wiley, 1976.

[23] &1, BAE, HaA, A8 TV A% & TV Al
Aol gk 2|2 ALS1A @] 83 tREE
H=515]=8%], Vol.20, No.8, pp.1543-1552,
2019.

[24] L. KNAPP, Nonverbal communication in
human interaction, New York: Holt, Rinehart
& Winston, 1972.

[25] 213391, o], “HAFAHN holBA" ] FFol &
HAZE A2k iAol digh AkelZ] ARt 41
o] mA= IF" AAFFAT, Vol.22, No.l,
pp.287-308, 2021.

[26] P. Dickson, C. Heeter, M. Rosenberg, P.
Gomes, amd 1. Artzi, Exploratory multi-media
environments. In Adaptive Learning
Environments (pp. 155-171), Springer, Berlin,
Heidelberg, 1992.

[27] L. McLeod, S. Baron, W. Marti, and K. Yoon,
“The eyes have it: Minority influence in
face-to-face and computer-mediated group
discussion,” Journal of Applied Psychology,
Vol.82, No.5, p.706, 1997.

[28] N. Durlach and M. Slater, “Presence in shared
virtual environments and virtual togetherness,”
Presence: Teleoperators & Virtual Environments,
Vol.9, No.2, pp.214-217, 2000.

[29] V. Jin, E. Ryu, and A. Muqaddam, °I trust what
she's #endorsing on Instagram: moderating
effects of parasocial interaction and social
presence in fashion influencer marketing,”
Journal of  Fashion Marketing and
Management, Vol.25, No.4, pp.665-681, 2021.



El

=

S
|

2 wr|c

rH

[30] J. Kim, H. Song, and S. Lee, “Extrovert and
lonely  individuals’ social TV  viewing
experiences: A mediating and moderating role
of social presence,” Mass Communication and
Society, Vol.21, No.1, pp.50-70, 2018.

[31] J. Kim, K. Merrill Jr, C. Collins, and H. Yang,
“Social TV viewing during the COVID-19
lockdown: The mediating role of social
presence,” Technology in Society, Vol.67,
pp.489-503, 2021.

[32] J. Huang, S. Su, L. Zhou, and X. Liu, “Attitude
toward the viral ad: Expanding traditional
advertising models to interactive advertising,”
Journal of Interactive Marketing, Vol.27, No.1,
pp.36-46, 2013.

[33] A. Lutz and J. Lutz, “Effects of interactive
imagery on learning: Application to advertising,”
Journal of Applied Psychology, Vol.62, No.4,
p.493, 1977.

[34] C. Olson, R. Toy, and A. Dover, “Do cognitive
responses mediate the effects of advertising
content on cognitive structure?,” Journal of
Consumer Research, Vol.9, No.3, pp.245-262,
1982.

[35] L .Wright, “The cognitive processes mediating
acceptance of advertising,” Journal of
Marketing Research, Vol.10, No.l, pp.53-62,
1973.

[36] D. Southgate, N, Westoby, and G. Page,
“Creative determinants of viral video viewing,”
International Journal of Advertising, Vol.29,
No.3, pp.349-368, 2010.

[371 M. Waqas, L. Hamzah, and M. Salleh,
Customer experience with the branded
content. A social media perspective, Online
Information Review, 2021.

(38] o], “HiE Wiz AFYAIHLEA 2 EQH
e A7) Wt AL Journal  of
Communication Research, Vol.48, pp.29-58,
2011.

[39] 2F=, °o1F3E, “22Ql ARFUE P4, AEH AA
o, ARAEA, 750l A3 A= dF A
T AlE}F EYUE WNR e-HIZYAATE, Vol9,

=E FY0| AHA HZ0| DXz G QAXE 2579 07 2UE SHCZ 655

No.1, pp.75-99, 2008.

[40] C Kim, E. Shin, A. Cho, E. Jung, K. Shon, and
H. Shim, “SNS dependency and community
engagement in urban neighborhoods: The
moderating role of integrated connectedness
to a community storytelling network,”
Communication Research, Vol46, No.l,
pp.7-32, 2019.

[41] R. Abrams and H. Giles, “Ethnic identity
gratifications selection and avoidance by
African Americans: A group vitality and social
identity gratifications perspective,” Media
Psychology, Vol.9, No.1, pp.115-134, 2007.

[42] P. Haridakis and G. Hanson, “Social
interaction and co-viewing with YouTube:
Blending mass communication reception and
social connection,” Journal of Broadcasting &
Electronic Media, Vol.53, No.2, pp.317-335,
2009.

[43] S. Chai and M. Kim, “A socio-technical
approach to knowledge contribution behavior:
An  empirical investigation of  social
networking sites users,” International Journal
of Information Management, Vol.32, No.2,
pp.118-126, 2012.

[44] H. Lin, W. Fan, and Y. Chau, “Determinants of
users continuance of social networking sites:
A self-regulation perspective,” Information &
Management, Vol.51, No.5, pp.595-603, 2014.

[45] F. Baumeister and R. Leary, “The need to
belong: Desire for interpersonal attachments
as a fundamental human motivation,”
Interpersonal Development, pp.57-89, 2017.

[40] P, B, “TV E=hte] AEJE A1 397t
200 A vz I AR FAAG ol
9] A8 " =SSt Vol.31, No.6, pp.81-117,
2017.

[47] W. Gao, Z. Liu, and J. Li, “How does social
presence influence SNS addiction? A
belongingness theory perspective,” Computers
in Human Behavior, Vol.77, pp.347-355, 2017.

(48] 27, “IAA AIA (relational viewing)Q] Aldf:
A AT 1 QL H|E o] o]-8ojA FAE= &



656 SFEIEIXEIE|=2X| '22 Vol. 22 No. 10

A Hw,” AFUACIA
pp.107-151, 2020.

[49] a4, A3, “ABAIAFNA Bk AFE &
7 48R0 ALEH @EFo] AT v
= g s=HEShE Vol.29, No.5, pp.242-276,
2015.

(501 =&, Znl=h “HAA 517|117t FEe} o] £
o171 WbE 4 A B 7|9 AHAY, W9
A, =SSR, Vol.30, No.4, pp.152-185,
2016.

[51] R, S8, ]33, A &PENA ALZH
AAZ (Social Presence) ©] AH|RFEQ] QIA|H AF
SZ8A (Perceived Interactivity)ol] T]A&= I

-H|ZUAST, Vol.10, No.3, pp.395-414, 2000.

[52] 827, dsd, “24 vitol A xrt P 2yt

o A= FFFL A= WAaTE SHoE
B9, No.92, pp.7-29, 2012.
[53] B. Lu, W. Fan, and M. Zhou, “Social presence,

trust, and social commerce purchase

°o]Z Vol.16, No.l,

intention: An empirical research,” Computers
in Human behavior, Vol.56, pp.225-237, 2016.

54] A&, 14, T o AFAEY Egnt A &
B, HHE A, AdQl s24, B4 738 94
o] PPL Q) =of H|R]&= J7F A “HolA & 1
" = Tept ARARE Ao R, ST ARRIESH
5}3]7], Vol.23, No.3, pp.223-233, 2017.

[55] M. Hassan, Z. Igbal, and B. Khanum, “The
role of trust and social presence in social
commerce purchase intention,” Pakistan
Journal of Commerce and Social Sciences,
Vol.12, No.1, pp.111-135, 2018.

[56] o] 24, “Adu|to] JIEFAA EAE Y ozt
&3 BAT} o] &AHY] BHE Biwof tuf Qo] T

= T IFEA=2EI=FA, Vol2l, No,3,
pp.270-281, 2021.

[57] 445, “J5284, 253, JE S8R9 9,
93 BAA A g 9A: ol AR
/\}QL}OPO%—TL Vol.24, No.1, pp.235-255, 2013

(58] &2, A, 7199 FRE AN &85 B
1A Xd%kol Bt M o S| R P i i HO]EJ
(Vlog) & SHLE," T=2d=33]=7A], Vol 21,
No.8, pp.32-48, 2021.

[59] H. Patch, Which factors influence Generation

Wi

Zs content selection in OTT TV?: A Case
Study, Available at: http://www.diva-portal.org/
smash/get/diva2:1232633/FULLTEXTO1.pdf,
2018.

[60] BFERl, 238 “HAE] AFH ARz g
of Bt AT Ho|ARS FALE" FAsATL,
Vol.26, No.5, pp.213-241, 2015.

[61] E. Escalas, “Narrative processing: Building
consumer connections to brands,” Journal of
Consumer  Psychology, Vol.14, No.1-2,
pp.168-180, 2004.

[62] H. Lien and L. Chen, “Narrative ads: The
effect of argument strength and story format,”
Journal of Business research, Vol.66, No.4,
pp.516-522, 2013.

[63] olsha, (kf3]78) 45 F/3h BAES, "AA,
2012.

[64] R. Hayes, The complete problem solver,
Routledge, 2013.

(65] A, A, 2], "5 T2 B oA

¥, Vol.54, No.7, pp.60-69, 2020.

X Xt & Y

A =t 2l(Qurie Kim) 239

= 20094 59 : WSS AR
ol AHZ(EBIAP

= 20114 59 : 2AYYEThetL 2
st BYFY HBEAD

= 20194 89 : AchEk et
(214D

= 20194 9% ~ @A : ANFY &

oA, AU, 2l



o
Ol
T
ut}
-
n
rH
o
[
H—
]
30
ogk
=
B>
o
>
re
00
=2
o
Ral

= 20044 2 : KAIST 3953 4AF

= 20109 5€¥ : Wharton School,
University of Pennsylvania, 7
g8t 2t

=20109 99 ~ @A : AMdEtw
Ageet s

@H3op : AL g, SUAY BlE|e, AnEg,
SH= OTT, A9, 99), IAguLA0l, HAERY,

oA EA], ZIgolE A

v 7 W(Kyung Min Park) 2359
= 19894 29 : Aefsty At
Zd5(EHAh
= 19913 29 : KAIST A4asr A
R,

® 2005 59 : INSEAD ZY3HEAD

= 20054 89 ~ 20064 84 : o
ERECE R

20064 99 ~ @A AASt FPeh ws
AR - AR, 2y




