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Development Strategies of The Hanwoo [Korean Native Cattle]
Industry
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Dept. of Agricultural Economics, Gyeongsang National University

ABSTRACT : The structure of the Hanwoo {[Korean Native Cattle] Industry

remains very weak and vulnerable to the WTO/IMF system. Considering that the
majority of cattle farmers are small sized, and that marketing systems are outdated
and inefficient, rapid expansion of lower priced beef imports by WTO system and
rapid increasing of production costs by IMF system would lead to the deprivation of
a regular source of farm income and threaten the stability of rural life. Accordingly,
the Hanwoo industry should be expanded in accordance with progress in the
implementation of (1) programs for the structural adjustment and (2) measures to
compensate for the loss.

Efforts for lowering major production factor costs needs to continue. In order to
increase the supply of calves at low cost, the programs of collective cow-calf farms
should be expanded, thereby reducing the cost of calf purchase, which constitutes the
largest share of Hanwoo production cost. Also, feedlot operations should be
encouraged for small herd farms in order to achieve a substantial saving in beef
production costs by integrated operations from calf production to cattle fattening. A
substantial saving would also be made by collective purchase and distribution of
various inputs through the cooperatives’ channels. Extension services should be
strengthened for cattle farm management, cattle care and feeding, prevention of cattle
disease, etc. In order to minimize cash outlays for commercial mixed feeds, utilization

of far by-products as feeds should be enhanced and production of forage crops
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of far by-products as feeds should be enhanced and production of forage crops
productive of resources, such as land and rural labor, during the farm off-season,
needs to be encouraged. Also, technological development for enhancing the nutritional
value of farm by-products should be encouraged.

Measures for succéssful segregation of the Hanwoo beef market should be
implemented, thereby enhancing incentive for quality beef producers and protecting
consumers willing to pay higher price for quality beef.

For development of the Hanwoo industry, a considerable time frame would be
required in order for (1) small livestock farmers to make a successful adjustment by
staying in the enterprise and achieving increased price efficiency (2) livestock farmers
to acquire know-how for producing quality Hanwoo beef, (3) the ongoing
Government policy of enhancing price-quality competitiveness, and for improving the
quality Hanwoo beef marketing to take root. (4) consumers to increase their ability to
distinguish meat quality, and others.

Key words : Production cost, Integrated operation, Cooperatives’ channel, Market

segregation, Price-quality competitiveness
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<E O-1> FAFEANA Az SA4e] A4 (&9 1 1044)

SRIFATHA)  FAFPEB)  FAAF7RC) B/A(%) G/B(%)

1970 2,736 646 58 236 9.0
1975 10,129 2,259 149 223 6.0
1980 36,357 4,773 402 13.0 3.4
1985 79,301 8,691 918 11.0 106
1990 178,262 13,262 1,324 74 100
1995 348,979 19,678 2,383 5.6 121
1996 386,438 21,094 2,252 55 10.7
1997 416,018 20,661 1,422 50 6.9

A8 FHY, $EY FL3A, AdE
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¥9%  FAx 94w Ad  s% g A
1990 922 136 1,174 446 408 638 197 3,921
(235 (35 (39 (14 104 (163 GO (1000
1995 1,776 247 1,407 773 563 856 336 5,958
(98) (42 #6130 (G4 144 (6 (000
199 2,105 217 1,901 769 636 945 361 6,934

(30.4) (3.1) (27.4) (11.1) (9.2) (13.6) (52) (100.0)
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<E 0-3> F8 SF9 24 ¥z, 199
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ol gttt ey ol IMFAHEIE U 26|50 Qb dpog AMgF471 4
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t EAs A £ARA0] FRARTEY WIFAAYoz 7}

d SA70w0A FuEels 238 2d80n 2 4 9

<E N-1> &9 AM5E3, 1970-1997

1970 1975 1980 1985 1990 1995 1996 1997

AlREAR(HE) 1,120 1,277 948 1,048 620 519 513 465
AT (R F) 1,286 1,556 1,361 2553 1622 2594 2844 2735
SIANEFF(F) 115 1.22 1.44 2.44 2.62 5.00 5.54 5.88
A $HY, SHEF LT, 1998,
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3. &% 2 a9 7HF38F

@99 AS2Ho] G¥ A VAR A5FE FHOZ G804 §H0 6
o W §99 AFFRE Aol oW F7HT Adol dFsd £50 welAw
B2HE 5 19704%H AFAA A9 4-5d8 F712 AgFre) Fnase] way

10a7F 397139 W3S B9 19903 uiv] 199774A 9] 3$-7H A AL 500ke
TAE 24264 Y2o2 08%FeFon, FolAe ,M6AYLE 14%7t st a e
vl & 500kg GaE 06%A5Fon, dFolx= 1565%8F U th<FE V-7>,

<¥ NV-7> @%¢ 73 53, 1970-1997 (29 2Y/5)
& & o A = F o A ¢ A& £ &
7+4 A 74 A & 7t A 4 7t4 A g

1970 284 3.3 284 2.3 1408 6.6 151.6 6.3

1975 54.0 6.2 54.0 44 279.3 130 291.1 12.1

1980 158.6 183 283.1 23.3 858.8 40.0 981.4 40.8
1985 3545 40.9 4436 365 1,215.6 56.6 1,3814 574
1990 867.0 100.0 1,217.0 1000 | 2,147.0 100.0 | 24055 100.0
1991 1,256.0 1449 1,540.0 1265 | 25255 1176 | 2,740.1 1139
1992 1,361.0 157.0 16770 | 1378 | 2,691.0 1253 | 3,003.6 124.9
1993 1,034.0 1193 1,375.0 | 1130 | 2,4290 1131 2,692.6 111.9
1594 1,117.0 128.8 15920 | 1308 | 2,619.0 1220 | 29179 121.3
1995 1,617.0 186.5 1,887.0 | 155.1 3,087.0 1438 | 3,1730 1319
1996 1,506.0 173.7 1,567.0 1288 | 2,850.0 1327 | 2,848.0 1184
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3.8, v A 7EARAA 4.0uje] Aol7t Y3 JHH(ETA 9], 1995:45). 53] A6 Y

Aozt 2 e e

A&FET GAST Aol wulste] WASE =YY AR

b 27 WEolth 19979E §% Axule] FAL BY Fopx AS Agulel uFo]

Aoz Jegen A%

B8%E 7HF A3, tgol =Hu] 327%, ALolA 21.3% F

FR 252

a2 ulFo] EAE & A2 YEHWH<EV-1>,

<HEV-1> S9FolA 53 ALhv], 1997. (&gl 9)
A TR T34
= plul ~ = o] AF 3+
b = 3% nul 3~9 10594 E:| %)
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(& & A7) (323,125) (350,596) (399,131) (380,486) (265)
(2 A} B) (152,192) (140,295) (129,010 (133,619) (9.3)
F = 3 4 11,063 10,058 8,853 9,332 06
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£ A H 5,177 5,538 5,585 5,549 0.4
S 5,508 2,408 1,487 1,874 0.1
A A g M 6,468 4,449 3,593 4,000 0.3
2 g x g 917 2,360 4929 3943 03
Z R =B 18,741 6,620 16,653 16,756 1.2
2 d F ol = 18,323 22919 24,626 23,781 1.6
71 B I 1 7,352 6,507 5,799 6,093 04
4+ W 81,503 75,028 50,827 59,736 42
(A ) (29,794) (29,458) (23,078) (25,355) (1.8)
o 5 ) (51,709) (45570) (27,749) (34,381) (2.4
e A 644,409 650,899 667,636 661,337 46.0
Z 7} = F m) 746,691 576,827 397,357 469,429 32.7
A A Aoz} 300,827 283,947 267,116 273,901 19.1
FrEAE o &} 28,293 28,233 29,820 29,272 2.0
E XA} E oA} 3,827 3,791 3,364 3,506 0.2
H]| &3 Al(A) 1,724,047 1,543,697 1,365,293 1,437,445 100.0
BAE2(B) 11,939 12,456 13,358 13,011
A 28] (A-B) 1,712,108 1,531,241 1,351,935 1,424 434
H A 5(%) 79.3 81.0 81.6 81.3
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g oI TE L s% un 55 o4 3 T
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AF & W 13,762 12,238 12,619 206
(5 & A 8) (11,762) (10,772) (11,028) (18.0)
(2 A B) (2,000) (1,466) (1,591) (2.6)
S = 3 gy 168 128 138 0.6
w9 A g v 222 172 184 0.3
F Ay 146 106 115 0.2
2 % T 4 16 16 16 0.0
A A4 5 4 81 75 77 0.1
I & = - - - -
A4 g F ol & 428 419 422 0.7
71 8 F 107 107 107 0.2
% 7 H 961 616 696 1.1
&l ) (327) (243) (263) (0.4)
T ) (634) (373) (433) (0.7)
e Al 51,725 52,141 51,972 849
2 7 = 8 on) 7,651 4,121 4936 8.1
2 AR o] 2} 745 603 637 1.0
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EA A2 o)z} 31 24 25 0.1
u] &3 Al (A) 63,899 60,447 61,178 100.0
FAESYB) 152 142 145
A 2F8] (A-B) 63,747 60,305 61,033

AR HHEFLI, FABAIN AL, 1998
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<EV-3> WA uL3 g $q4 ulm, 1983~1997, (@9 de/vre)

. 4 4 % 08 %

z%9 2E 59 | 249 25 £49
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1997 823 286 A 345 2,815 74 A5T76

g 2EFLE, FAE AAE] A B3, 4dE,

g WA AL Folx] spAo] FEE W A JART 2 Zog Holxy] wWE
of el 2A dtEnt. 2 FL o7} 1985EFE 1988d7kA S &gk FF wo) vehd
A A & & AN whdel] vl&FGL HARFETGE T4 AFo] A vEhdrh

#9799 4949 1%L a8 ARNE & EEDIE TS

]

o
2
A
N
)
Bh)
ol
fo
N
N
o
N

Hed o3 E AL AX7r gly] Wil Agkel 713 HEH ol&e F£Yie] A 3T
< 2A "o
4. AFA 71e] Ag et FAA

ARt $% 4294 vE 25de] AT EEF
uthe 16%A% 1, FERS7IY 085% £ 907l T, BYuE 6181 K
02 250 ¥ EEE/RTE 69%AE EXL, ATEESIIY 062%5F 29699

o2 Hi3 Bt AAHUCHEV-4>,

P
x
2
18
@
o
¢

i
off
N
o
—{o



<EV-4> 3§ HAdAdge JAEAHE, 1997 . (71& - f/5/4)
S AZEFEH AgEFst A F A F7F
ZA2 7} 745,634 823,219 810,068
249 | BAESY 147,616 97,805 97,397
A 893,250 921,024 907,381
z = 74,875 54,689 57,214
B EALEH| 260,078 927,046 298176
T |z A2 n 147,945 195,412 193,687
7 AR AN 20,356 14,764 15,665
FE3gn 9,251 12,520 13,824
SN I 24,860 30,059 31,353
% T ow 1,719 1,986 2,169
o | g | FETER 22,573 28,614 28569
o 35 X A A 7} u) 15,180 17,390 16914
%2 (fsE)H) 6,767 4,939 6,669
w | * B 23,547 23,627 247722
7 B8 1,888 967 980
) 7 609,039 612,015 617,150
q 2 = 670 0 0
314w 6,345 726 765
7 616,054 612,741 618,059
2 7t x g ) 456,782 , 644,707 649,135
x = 277,19 308,283 296,442
25 £(%) 31.0 335 327
1,2 5342 EFAS BENAN(EENEA, 1998)
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