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Are consumers more sensitive to small
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finely or more frequently on the
internet?

Menu cost

Price dispersion | Is there a smaller spread between the
highest and lowest prices on the
internet?

Z 99 Aol AT &&AHQA AFolztd
» QE R M Bt 7hAo] &g Roln, » &LH|A}
7t &L HAWgel T 9zeA T AolH, »
olgi gk 4n|ate] ukgo] Vi fFAn &8}
A AAE Roln, » NEG AP o2 Tu|go}
price dispersion = 2o} @ Zlojt}.

AehSol AU B 27] AFoME ¢
Byl Aldo] Az 9o 2AES UHFAPLEN
Aejdllo] AEAQYU AlFo]l & Rolge oFo] A
Wl Foldt. ey, oje} gL FAo d& A
AENE 53 A g A4F AT Z3}E0
€olx] oA HEo] A7H3 Tt

22. JEY A1Fe] 7] G@Edd qF e

AE|Yl AlAte] g AT G#FE A7t v
Hol 9 27 dFEdE &8 1998 d shubv|F
B 1999 do] o]2& A7) FdolE 7|EY HHE
o Wl eSS Av|sle A4F AF AiEo] &5
S

olgg AFEo] w2d, AU AFL 7]&9
A% v BT 71Fo] o ¥Ax gon 714
A g A4aA AR gethe Aotk F
8 A7 A%E nERPRG oS gt

7}. Dillard(1999)9] & 7!

ol AFE WFY &9 A A B Ad

! Hal R. Varian, 1999. “Market Structure in the
Network Age”,
http://www.sims.berkeley.edu/~hal/Papers/doc/doc.h
tml

Amazon.com ¥} Barnesandnoble.com #2] 717 ®3}
g dvastn Yot A7 ZdHE 2YE, A
Amazon.com ©] Barnesandnoble.com Bt © 7} 0]
2 AsloA] Baresandnoble ©] 71E3& Fold
Amazon & 28t} © 71E& &

Yl 2, Barnesandnoble 7} 7FA& WE W&
Amazon & 7tAE& #FEFEx st ZAAgHoE

. Barnesandnoble & tHA] 71AE& 2ElA He @4l

A g}
L}, Michael D. Smith(1999)¢] &2

o] A7 EAet CD ®ofollA AF A Al
AL &= V19T 71E ARAA AMEE ke 7Y
Zke] 714 WelE wus & Aotk AT ARE
Bna, Aol A9 #el7prt 7)€ spel KT 9-
16% B AR, 7H4E 54 33 7199 7t
ol dwxog FEHE o] LAY

Z 714E o @A ARE dF Fa7HEd
= AR F E2)Eo] ¥4I UMSA= BT
stx, AA AF7MAL BA= o]Fo] AT

g 7149 (F 9 £2) 71Fdo2 AR
t}. Degeratu, Rangaswamy, and Wu (1998)9] &7+

o] dFe 28 AEF w4 /1F4s 4
Aolr} 3 A}E HY, price sensitivity, 5
7190l 7t4& FFASH, & 71l ol
ste 1A dg AE7t 7€ ARAMEY 22
Ao A o wludtA dojdtie A7 vttt

2
0 ofo (&

1

¢

2}. Lynch and Ariely (1998)2] €74

o] AFE 2RloA Y &4 B JHHS AT
g Aoty AT AME B, AH|zpA B} A
FHoz AF ARG Mu2E AFse Aol 2
3l 7Hd AAE dAzle @S TaAdAG

Z customer loyalty 7} HAIEW, 7142 dolx]
2 ¥a, AL AAlol 2EHE JHAX U
BHE 7o B o & M4 S AEY &9
Helths Aot}

2 Erik Brynjolfsson & Michael D. Smith, 1999.
“Frictionless Commerce? : A Comparison of
Internet and Conventional Retailers”,
http://ecommerce.mit.edu/papers/friction,

3 Degeratu, Alexandru; Rangaswamy, Arvind; Wu,
Feremy. 1998. “ Cosumer Choice Behavior in
Online and Regualr Stores: The Effects ofBrand
Name, Price and Other Serach Attributes”,
Marketing Science and the Intetnet

* Lynch, John G., Jr.; Ariely, Dan. 1998.
“Interactive Home Shopping:Effects of Search Cost
for Price and Quality Information On Consumer
Price Secsitivity, Satisfaction With Merchandise and
Retention, Marketing Science and the Internet

-631-



etarySes| /st Metsl 2000 2N BSSS=U3 =23, 2000 42122, FHsn
Session PB1.3
ub, AJAMY HE Agste A4S AL olE fﬂi‘% 453
29 BEATS vlmete] FRAVAE BHSAT.
A9 F8 A7 AREdd B2, AHYA = A9 4 L FFE A AT 54 w47
A4E 74 FYL §F JHF e FgRoe A= SPSS 8.0 olon 714 1,29 HAE5S HslA
714 o299 w7tA FAo] F23A HEHI 3] T 5 38 T-ARL, 7 39 FES gsAe
=& ¢ T Ik 28 @A EME AAEsG.
3. A2 B 4.479 23
3L AFEA SA AZIE S HAFEr] % BA B4

Aeie] =L =g AlF v S Fojm g3l
A 7HE AL A28 YEvt.

32 7F4 A

7F. 7Fd 1

Ae oA BeiE = AFS 7HFo] EF Al
A golss AF 4R & Aol

. 7kd 2

Fo1 $Y AF WM A A 7AW
de 293 A% b BAnc 24g Aot |

s

L

. 714 3

Qe AN AP Aol=9] BER49} Aol
I BBAI Qg Rolth F, o] wHes

£ BERAFE B Aol
3.3. A2 43 2 B4 9y

2 ATE 298 A% A9 A%t A7
4 Aolg 5 Aol U AL ZAPoR

sma she Zolth, AsME A Ae|
HES Agsen 4% Nze, »edd AR
3 AR AF FBAN AdHE FZ, » A
Fol Aolzt gle 44 A, »AHYelH v3
2 AdFol gL E2 Soldth dzo] £4 o
A 2oz AyRUet $ued A9 =44
A ANER Qo] E5F P98 Adsturs
Az Fol7t Ys17] HEolch.

M4 1% 28 AFe7) A $AH AsE
neste] 4B AN AT AE Aol 4] 9]
A +%. A4 A S wmaEd o7
AYE EZS g3} wERolt,

293 Ao A% A94 ARE nefste] A
%, 4, A 307] 9AE TANE 23 &
W3 wER RS 2AbGL, AHY A 7
O, WolHl, golmx, ohis Ful Aol
5550 9t oW w4 I PFHY woAHL o
oz HAg

A,
M 3e A7) AaE B48 AR 7

v}

A
[e]

.‘
3

73
A

H] 31
o

=
=

o

EL

S AEY Aol B ol ¥ 714 A| B
HAEL AFelM AAR Aok ¥ 2
Alske dAEC] AAHE FY AFo AT 7
#Aae Folg AHeoloh

A
7t

flo o
tlo

D2

-632 -

A, 4 1, 744 2, 74 30] B S1ZH 9o,

2, 7 1% b 28 AFS) A% B4 B
4 Az AU AP He g% 77
vk o %X 9tk b4 A4 94 3o A
Aspl WS QA dskom ede ARE B
o A3uE 4= Bdsa Y.

=g JH4 38 AFsH] Ad ANe guad
Y w78 &R BEASY} A
A% FBBA} 9= A2 Usn. gy

Lul7t £38e AGYY 717 olsje] axs}
®oh 2 388 ak ez EAHYG.

getd A Fu AN &BES price
behavior?t 7EX| 3 HEuE 71E AFA AN
AW AAY AAL FANNE 524 42 A

301 o]Fo)A 1 gty BrE J¥dn & & g
5 A% 2 AN
#e 238 Edz2 i o Fu AL A

B AFAM B AR AAEE =&ddE 5 Qo
Zh Sl AR 2R MRS AF EA
AA S ARGAY A Gl thr e AFol &

AT ¢ % Aok 53 ABoME ¥ 4FA

A Aolxvt 25457 W& thE AXEE A
AALA & st F2d AU Az Aol o
Z

£ E A E
=3
Y. §%9 T84 1

53] A4l nl2Yx 49 F A &P Eo
Aeole ZgAQ ofoltol9} 7)Eo AT QUH
q Ax7dgeE d2dn € 4 9t ez
AAZAHE FE8dold, FET=2o Wiz old
flole AFs7] o8 Hl=yzolt

asEs ggd 45 AJYL AHm gn %
7] B2 R & diE A AFE Aol A
we Fubo] gl Aol AA=R, 19999 59 A

TUloll= 568719 &P Eol EA3A T, o]F 427
A &g E9 uiFo] AA AlFe 99%E HAH
3tz e Aoz Yelg)
o F4& 2% E 71F AAYH 7] o1 E

Hel 98 71x AMHNEL %2 HRgS o
F2aYEY ALde AFAZAHLE 277 o F
i, 7H4E B3l 2HAE FUsEE Age A%



et AESe /a3 053 2000 ZHNSSE2US =28, 2000248 21-222. &

Session PB1.3

Hoz sda7] ojele AFAL ¢ + A w
%4 717 o9 A= fQ 848 nHNE B
27} gleh

gh. 714 ol9el AR fao dig AT I
L

S ENFRl olHAA Fo £FES FE
AAEL 7H4019 9 2488 Bol 1Bt glrh
ojZAL otH7A UHU Aol BAHHA ¥,
ol AFel FAolu HiFe] s FAUE JHA
7] oHfER2 AAEIF A3, 7RI & HAE
Azzte ddoz d9E = Jx, g0
7 AHE ™ Mulke & HE FE AR
olsid = 3ot

A 71del Afols 7h4 o9l xmAE
o] A AHUPANN A& = &= "ol FRY
X}i Z BAEA ol Re AHS FHIAFE A
o

<H D EFD>

K

Soon-yong Choi, et al., 1997. “Chapter 4:Quality
Uncertainty and Market Efficiency”, The Economics of
Electronic Commerce, Macmillan Technical Publishing,
P 155

Hal R. Varian, 1999. “Market Structure in the Network
Age’),
http://www.sims.berkeley.edu/~hal/Papers/doc/doc.html

Erik Brynjolfsson & Michael D. Smith, 1999.
“Frictionless Commerce? : A Comparison of Internet and
Conventional Retailers”,

http://ecommerce.mit.edu/papers/friction,

Degeratu, Alexandru; Rangaswamy, Arvind; Wu, Feremy.
1998. *“ Cosumer Choice Behavior in Online and Reguair
Stores: The Effects ofBrand Name, Price and Other Serach
Attributes”, Marketing Science and the Intetnet

Lynch, John G., Jr.; Ariely, Dan. 1998. “Interactive Home
Shopping:Effects of Search Cost for Price and Quality
Information On Consumer Price Secsitivity, Satisfaction
With Merchandise and Retention, Marketing Science and
the Internet

http.//www.webpro.co.kr
http://www.kisdi.re.kr
http://www.lgeri.co.kr
http://www.lgad.co.kr
http://www.yahoo.co.kr
http://user.chollian.net/~wangki/
http://www.imazine.co.kr/
http://cism.bus.utexas.edu/
http://www.internet-magazine.com/

-633-

&

]

+

=

n



