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« in-KEY is a family of business transformation
solutions immediately addressing your need to
exploit the commercial and coliaborative
opportunities provided by the Internet.

in-KEY
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« The objectives for creating in-KEY are to:

- leveraging internet collaboration
—unlocking the value of Product information in their
enterprises
« Grow iMAN, PV, UG and Software Revenue

in-KEY

+ Enable our customers to transform their business by:
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In-KEY—= Collaburaiive

=

The number of people

digital modsls is inc
significantly. Yesterda
an organization could ¢
model. Tomorrow 80-50
some form of access to g
as a normal part of ¢l

I KEY

YWiat dre our =27 soluilons?

+ We are focusing at this point on the following
solutions:
» supplier collaboration
* component supplier management
» sales configuration
« With these currently under consideration:
* web communities
e EVPA
* Mfg. Process planning

i-KEY

“How can | use the internet to
coliaborate with my suppliers
while securely managing the

parties intellectual property?”

“How can I get the best
bination of my 'S
ideas and my suppliers’ ideas
" using the new technologies?”

“How can | use the internet to
extend my opportunities for
sourcing around the worfd?”

Supolizr Coll

Web Portal site
* Store and distribute

bid packages — L
» Provides bidder CORPORATION
conferences

* Validates bids
with knowledge
tools

+ Collaboration
Rooms

+ Web-based
collabaration

« Design data,
specifications,
schedules N ¢

* Secure & available .

Supplier Collaborailve Solutions
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+ Record keephug of data

. distributign :
*Choatige avtiicatieand i
~ disurfhation L
*Securdiy gind aulbenticaty
> Firewall imterfaees 00

Purchasing

Manufacturing Engineering
Product Design
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Collaborative 5

» Purchasing mterface
»Pid package assembly,
posting and distrihdting
*Bid conforencing:
SRFP resputiveant
review :
+ Biddernpplier
directory
*Propran Mawagement
*Schodniing tracking
*Sialting
»Tost trucking
* Deliverabie tracking
*Wasrkliow
»Project pecords (phblc
sod private) :
procesdeg o
> Parchaning sbde
*Program mmgeasmi
i - side
- . Secndte

DI

Purchasing
Manufacturing Engineering
Product Design
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Purchasing
Manufacturing Engineering
Product Design

coin - Szrvices
ing / exchange enabling |

Supplizricnanye,

\laboration /

Real-time

¢ Collaboration
=~ 3D Design, I Review &

-~ Model-bused Sharing
o Design data
* Library/catalog connections
* Content Reference Centers
¢ Knowledge Reference Centers

+ Shared folders

« Data management ASP
« Connectivity

+ Data transmission

* Supplier directory

¢ Wortd-wide XML~
Schema registry for
engineering data
exchange

* RFQ/Response

Cognponent Manuyzment Solutions

o “How do I ensure effective
consolidation of bought
volumes from anywhere in the
organisation for maximum
discount?”

» “How do use the intemet to
bring down my bought in part
count to increase my margins
and reduce inventory?”

“How do | use the internet to
improve the commercial
effectiveness of component
selection and re-use?”

3

Cornponent Manuagzmernt Solution
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o “How do | use the new
technologies to reduce the
elapsed time for engineering
study, and reduce risk in new
quotations?”

“How do | automate sales
engineering to provide internet
based bid response much
faster to my prospective
customers?”

“How can | share the
ad ges of the i t0

improve my customer
reiationships?"”

A glote o5 Wen we cail start to sell
n-KZ solutions:
¢ In order to implement these in-KEY solutions,
customers have to get their data under control
* Sales can sell these solutions, and then propose an
implementation plan that requires iIMAN, WAVE, etc.,
to be implemented first
» The first phases of simply "getting their data under
control” should take some time
» CAUTION - we must acknowiedge that some
customers who have their data under control now
may want us to implement one of these right away
(which Services can do) :

in-KEY
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