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Use of Electronic Catalog in Retail Industry

Moon Shil Choi
abstract

Data Alignment is achieved when all trading partners information systems are
maintained automatically synchronising with the suppliers information systems on a
continuing basis. Electronic catalogues facilitate the ongoing synchronisation of data
between trading partners and large retailers in United States and Canada use electronic
catalog in order to get rid of non-value added paperwork and manual reconciliation. Data
Alignment will dramatically improve the effectiveness of E-Commerce and Supply Chain
inttiatives including electronic Marketplaces, Collaborative Planning and Forecasting and

continuous replenishment processes.
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