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Development of an e-catalog system for integrated e-business

M. J. Jang, Y. T. Jun, S. H. Park(KIST CAD/CAM Research Center)

ABSTRACT

An é-catalog system provides whole product data and services by publishing newly updated information that connects

PDM systems in an enterprise. With its capability to connect customers, suppliers, producers, distributors and downstream

manufacturing activities, the e-catalog system can be applied to integrate e-business and provide immense business

opprtunities. In this paper we propose a framework focusing on constructing an efficient e-catalog system that can be used for

online mass customization. The effectiveness of the proposed framework is validated with experimental results.
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4. System Implementation
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Fig. 3 e-catalog implementation in a web browser
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