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ABSTRACT : A theme park plays an important role as a preferred facility for attracting international and domestic tourists. Many locdl
autonomies try to establish theme parks within their own territory. Busan Metropolitan City also places emphasis on hosting an outstanding theme
park, and to be identified as the tourism destination taward the world city in 21st century. The purpose of this paper is to suggest tourism policy and
management strategy based on the literature review and survey analysis to international tourists. First, it is needed to supply low land price to
reduce construction cost and to invite investors. Second, the theme park has to have an attractive theme and new events for repeaters Third, infra
structures related to the theme parks are necessarily provided for high accessability. Finally, more priority is placed on public relation for citizen
and service education o the industry.
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Table 1 Survery research design
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Table 2 Allocated number of the sample
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Table 3 Nationality analysis of the sample
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Table 4 Occupational analysis of the sample
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Table 5 Visitation of the international and domestic
theme park
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Table 6 Comprehensive market analysis of the international tourists
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