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ABSTRACT : The aim of this research is to propose new framework for taxonomy of various business and its concept, due to
the changes in market space. This framework is three-dimension cubic model, based on three concepts, business layer(BL),
value chain(VC), and Real/Virtuall R/V) that symbolizes real environment and virtual(or cyber) space. And we showed that this
framework is able to describe all expected(or existed) business types in certain industry by the combinations of BL-VC-R/V on
three dimension. In addition, we suggested new definition of e-business and e-Logistics from view of BL-VC-R/V. In order to
test availability, this framework was applied for logistics related business, and classified typical business types existed (or

expected) in logistics area.
KEY WORDS : Market space, Business Layer, Value Chain, e-Cubic model, e-Logistics
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a7 52 P9} QM ANE st AxEAY
& uiZEste], uA FHEGH, 5‘{]1, FF 4o Axag ¢
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Fig 7 Typical business types: VC spread
(E3 BL 0I1918)

<& Contents HIQIE: o) 734, Platforme] &34 &= &,
oul7t gl Folmg FHHoRE EAY F Ut
O Platform BIIE: o] 73?— BANH 2 F0e LA5
2 %3 o JA & dog BE TL 40 SA/
FHATE Eﬂﬁ}L BN %’EH°]5} o7lell= @ VC stage
% E2 2@ $A/F49% FA9 VC stageg
% - Ei"} gA/FHPe] £330, RFAH, RIVEA, V
7 A% 4 AU} Fig 8dlAE F/1Y VC stage
- B GA/FHYEE B

f‘Jl°

SEERUESIPNEERE &

IR R R R

RV 24 R84

Fig 8 Typical business types: platform main

A 258 sasha, oS doislel = CEER L
g 9nigch oigh o] %% Infrax ‘rrﬁégl 7-‘¥iﬂ°]Ei, V4
de =A% F gk 789 VC staged EUF 7% - 234
A ddg2 Fig 99 2t}
Fig 9 Typical business types: Infra main

(E3 BL =8)

O Contents SIEE: o] 2% Platformo] £A8Hx] % &,

oju] 7} %10” dAHoz =248 5 ot

& Infra 2/FE: Contents®}t Platforms Afstal B3 4

48 Pslu ‘RleR’}, Ean W ek RAL 24571 of
Y, st o] &3t HZYUA dejolt). Fig 109014 574
9] VC staged 53 Infra 9&9 +F

vVEY

7
RV &4

Fig 10 Typical business types : infra dependence

4. 3 2xX|AE A #E e-business

fo

4 204 BHE AL EUE FTUAH 25 9B
¢ B8 e-business, 1) 3 £& E49] VC stagedl A,
59 S2(Ee —32})91 A BLE AU 7HEELE skt

A3

or @

o FUBLE shof W P £43} BAY WZU2E 93}
AY, 49 52 nagde) FeAde AU, 8 A% o

—296—



FERT U HRY A (o Bto] F4Q 73%’—, FEFAD &5
& FEFE elshE Bk P, 2) 7Rl Bt
Fo 5% FAY, D8 52 B59) VC stageolH], Bt U
FHAEFS B A BLE AYa /e 94 ‘iff:
shof gk Wl F4t AR vl 2Y2G G, HuEa £
o FEFEE MAHH B3 e gH, 5 veld 7 B R
549 BLASE FHor ddste griAdst $3d B
Aot 59 VC staged Aoz AAsH: FRFAY
(cl: F/m PR YA, EDINRY) o 47112 v
F Sleh B 59 35w % *'gﬁﬁu 2ol '3"4'

o 7zt

g, o7|M  e-logistics® A
e-Logistics 1> “E5tAl & AFG A7 ITE 7o 23
"‘H—l—ﬂ'a L85 B °Jv;1°1 i osEd v ved
F7E7HA

serasl A7

| SRR
FaAe HA BEF Z2AAG &R A &
'8 ojnlabil YrHALE, 2002). 28, ol 7€ 2
A 2El 2 S AU %%‘--_‘1“1. EDIZ W®EH: &
HARA2RS 7o r 3 AUadd ZA oRA 9
th %, 0] Ao B @, ARVEE Ad EFRFE A
JATo R e logistics A B ARYAFE dHHEZ, FH9

R P A
3, del A4sH e-business7t 2ekqlde] H =Y

2% ojulshir RAolE &, e-logisticst ©Ed] A4

ZAEA 3159 ousiy, 29 #HEE vRARYAG
e-logistics Bl2U A2 3 4= ok web], # AT
Az e Cubic XS Fa), A 28s 33 Ao F5&}

c}-&
e-[ogistics g, =5 2HH 5 4
A2 F Platformel 8§ ¥8ti) v]=
5 ¢t H/ZL]" g5 it o]F A ¢l

st o},

o) M EA Heolstiz ot
g HEY A (v =2~
cjs 0] A GETE

iz HEFHAIYS o]

o e-logistics$r

X

5 &#E

Bt E7hA| At whiE Azl wale] TR,
ol#A 2L AR AP TRy Astel 1o i 2 -
29 P E W@oi 5 -l 4 i e-Cubic &
Aqtstaet. 1e
AsAY 24 5 %l #A o :

ndo) AartsAs AEugict E3

oF \:ﬂ )
E)& e-business ¥ e-logistics®] A& % 4ol g AlA

L

o 2ol X
rrN m‘

o o
'PB-

o

2'_5
311
o

Aoty ZA$)AY  e-business?t B AERE HRYUA
FF &g 4FAY 7= SolM “_”0‘}1 A &tr] 9% &
2 ZHAYARZM] AFS T 5 AL Ao ARk
FzEeg EFy vaYzd s 13e]

H

- 31, o] rde

o
—_
o

QoA A=A

oz a4 ol 3] B 4 Uk F, ¥ 2dg o8y

did MzUAs] Al Ao £33 129 ARE AHee)

Hgao] AW A BARE A2E F AL Ao )
1o 9%

gk w3t 3F Boaigo] Pasix g Aotd mde A
QA BHAARA 2859 £ o], 98 7hA G vl

AA K 3 HEsiA g F e EviE @ 7

= :

AAGA Ay AUA E4e A% AT LAY
S F31 Qo, ZAAEA el A4
W@ Aue nze Adst g, ol wAE WA
x} T

Agle] o 1o whE AN wzYs 279 4] F

e

A2

[1] A1 && (2002), “e-Logistics ¥ ®#3 2 7N
A, AREAN kA HAE, 02-GP-03
[2] AxPAFA 7)1 (1999), http://www.market.co.kr/

smenuZ_1.htm
3

b

[31 o] Ead (2000), “¢7)4 & EF - 2AXEYE", &
WA

[4] Adams N.R. and Yesha Y.(1995), "Electronic
Commerce: An Overview”, in Electronic Commerce,

Adams N.R. and Yesha Y. Eds, pp5—~12

[5] Anderson (2001), “e-t ¥ & 2 TFUEHR", HIESGHEEHIt

[6] EC (1997), http://www.europa.eu.int/comm/
index_en.htm

[7]1 Holsapple C.W. and Singh M.(2000),
Commerce: From a Definitional Taxonomy Toward a

"Electronic

Knowledge Management View”, Journal of
Organizational Computing and Electronic Commerce,
10(3), pp.149-170

[8] OECD (1997)). http://www.oecd.org/EN/home/
0,.EN-home -29-nodirectorate-no-no--29,00.html

[9] Rayport J.F. and Sviokla ].J.(1994),
the Marketspace”, Harvard Business Review, Nov.-Dec.

[10] UN (1995), http//www.un.org/esa /

(113 #skinz - e T8 (2000), “HRldiglkic L 5 &
PR AWEEO ST 7L —L7—7", HAKREWRES

zk, Vol9, No.2, pp.7~34

"Managing in

—297—



