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Advertisement System Based On User Preference
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Name Count Ratio Weight Range
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Weight = 0.0

Total # of counts = A

Do until the last category
Count of a category = ali]
Ratio = af{ij/A

Weight [i] = Weight (i] + ratio
Loop

Weight determination algorithm
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adverID | Total Expense | RATIO | Weight

investment | per hit Range

Adver01 | 100 10 0.16 [0,0.16)
Adver02 | 200 10 0.33 {0.16,0.49)
Adver03 | 300 10 0.50 [0.49,1]
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The Gathered Category Data Ratio(%)

Catgory \ Usart PCO08 pcdl9 pe013 pel17 pelie Pei2d
A1) 8.78 725 18.52 5.38 7.07 7.65
B(2) 9.46 .13 0.00 30.83 12.45 1551
c(3) 0.00 0.97 0.00 0.41 0.48 0387
D(4) 43.24 10.14 2522 13.20 23.02 2781
E(5) 203 10.63 9.57 10.72 8.45 9.83
F(8) 0.00 0.48 0.00 0.00 021 0.34
G(7) 8t 28.50 2174 8.25 9.52 497
H{8) 068 482 9.57 6.60 574 3.29
i9) 3.38 10.14 783 288 e 8.97
J(10) 1.35 0.00 0.00 1.86 a3 0.38

K(11) 12.18 0.00 §.22 0.82 4.20 213
12) an 3.88 0.87 5.77 10.66 13.63
M(13} 1.35 4.83 ¢.00 12.78 5.43 4.88
N(14) 135 10.63 3.48 0.82 125 1.95
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