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Abstract

Recently school food service operations are
confronted with the wide spread pressures for
accountability and the need to increase
productivity. This paper is concerned with the
make-or-buy decision framework for school food
service systems considering the multi-attributes
in the decision making. For the purpose of
considering the multi-attributes analysis method
in decision making for the school foodservice, we
developed a make-or-buy decision framework
using the multi-attribute analysis method, analytic
hierarchy process, AHP method for school food
service system. Finally, we developed a
systematic and practical solution builder for a
three-step decision support system in the view of
1) brainstorming for the idea generation, 2)
analytic  hierarchy - process, AHP as a
multi-attribute structure ed analysis method, and
3) aggregation logic model to integrate the results
of reviewers. We developed web based program
and applied it to a school foodservice problem.
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