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2 A7 X Park, Milberg and Rawson,(1991) Lutz,(1979) Sirgy,(1982) 5 A3 Aol wet B
e S S99 718 Aoz 7EL AW dAEL 7€ &3 BP=0] BAHE Jid
LA A== ot

u}2}A] Park, Milberg & Lawson(1991)9] 978 EUE “Ue 7|& 94 BA=I} & A4, A
H&, 2971, S49 74, Held qoF 3 F2, A8F A9, ag2E, 7, 439 F44 &
4€ vehdga 43, § dox, A8 A 97 5ol Fdste A=E 7 AR &4
gt olw) A AL 71E BAE U 74 FE HodM $ BA= i 5 H5E W
) Auighs BFoE B groz Ay

2) 20 A 2)4)

AHIZF A14& Smith & Park®] 574 W o] Wt Smith & Park(1992)2 Bettman & Park(1980)
7 Park & Lessing(1981)9] A7& AHIzle] 94 BH=o] thg x)4& 2Halo] L 2|2 %9
BHAA SA3AE debx] & Ao &HAte] 22 “AA] x4t “X|4E 22" 2A3)
A=, ol LvlAe] Azhd o] AH g Hro} o)At A AL W23 gt AuF A
Ao FAHL “Ue B g wle & ¢ 1 Y F A 3L 73 HxE 233Qn.

3) %74 A= W

Keller(1987)= BAEo] dd Bl=E F2/Ul, FFo] @Fe/FHe] &L(low quality/high
cuality)e] 47HA] 58 74 A=l o3f Z43%ch. ¢ Eddel & Burke(1987)E BA=0) tist
HEgt F1o] st =g wf-¢ T (+3), T3H0), W5 ¥$3H(-3)9 74 AT E A8-3H

B AT E Aaker & Keller(1990)7} B E 3o tldt Bl=E 243517 98 A}48 =8
o]-g-3te] 3%}

7189 94 BASE o 3 FF 92 Bt diF HEE “‘Aele FF BA=(ER
F7hel Wial Erhv 2 dtn AU T 27k BFAA 486 g 7 HEE AME
g} FH54h

D &4 A= 4 iy
£ A7 A% B4E AR RoloAM 7 gubgeg AMEE1 e SPSS Window
Version 1008 ©]83lq A3 FAEHQ EAT Hlx EX(frequency analysis) ¥ 7]& E4

(descriptive analysis)S AA|8lQ I Cronbach's alphal E&) 2 A7 &3 &9 AL A



326 IFMCS 2004 S ESLE<TFYE>

53t Ath.

aglx FpdeA A9 A ANEe] #AE gotry] st 87 A (regression analysis)
2 t-test® AAIBIATE webA AiE dx o] B 94 A= tid Bl mAe gL 7|E
7 g4 94 B9 /g IS EYHSE 3 Bdcd g grE FT5HEFEE I
X (regression analysis)& 3t1 3 o] B9 BAGAM AFA, 2ujzy A4, FAEI} vA]=
B 4 HFE 1L - AE TE, t-testE AAISAT

2) v =4}

£ A7 HELS HAEE AAS] 4 o] A 7HE AFS AS BEOE FREEH
BA=E A7) A3 ¥ ZAE FA9E F58 508 S o2 71 94 e 94
HAcE' g A O TGIF 31% @ (F)EF 239 @ #WlUzd2 238 @ olx¥ 2Ho|a 221
®@ "t24 208 £Oo2 ZALEO] BRE 879 Al E 7IELE £ ZAA o] & BA=ZE (F)
R} QDA (F)EFT T 94 A BAHS 2 ARSI 7 g1 71EY E3F B

27}
A E% g7 2o A7) 5o2 BAEE S35 Qo4 A7e AN AT Busdc. E
& A A7 hoz A Fol gt

3) & =4
AEAE 99 g7 F 3183 91829 Loz ro] TAsAT

<E 21> dEX 74

M=2o| Y8 g2 M ER
7|E &4 Bd =9 %3 . Smith & Park(1992)
ABTH %
! JAAE / H= (129 =) AAETEHE Aaker &Keller(1992)
3 Smith & Park(1992)
Al HA o L&)
4 f]j ‘;P;H‘“] (264;;) AAETHAE | Bettman & Park(1980)
T e Park & Lessin(1981)
=3 . .
5 | 4 HA=9 HFA (1383‘;'—) YA ETHYHE | Park, Milberg& Lawson(1991)
[+ B}
6 | & WA E 108E | WEHT

% A 228 628 =
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1. 20| o7 SHEN 54

F2o AT EAH EAA FAlo] 185%(56.2%), Aol 1399 (42.2%), F SHo] 5%
2 AFEUEE 1007 4¥(12%)0.2 71 A2 Qo] i e 20t 1459 (44.1%), 30
th7l 969 (29.2%), 40th7h 71 (21.6%) 2.2 A&d @t 88 Fa&uw ZYA7} 91%(27.7%),
J1Z979(295%), E60(18.2%), AANT2 (21.9%), HHAHE(0.3%)2 F A o] B4e Akglo] 130
4(395%), FY 40%8(122%), #H3 4293(128%), A% TH(Q21%), 3 5%(1.5%), 4 20%
(50%), & S9A 858 (268%) 0.8 A 717t 1d o)st TEA7} 778(234%), 3@ ©)3} 21
(280%), 51 ©]3} 359%(10.6%), 7d °]3} 188 (55%), 10%d ©]3} 23%(7.0%), 13 °]3} 13%
(40%), 153 ©]3} 65(1.8%), 20 ©]3} 14 (4.3%), 203 )4 8% (24%), ¥ SHEA7} 439
(131%),2.2 ¥Aeo] HA. 283 71 Folste ¢4 Hele 40| 148 (455%), %4 661
(20.3%), 9 427(12.9%) T4 5%(15%), F3 2989%), EIF4 13%(4.0%), 7152 8%
(2.46%), 716} 13 (4.3%), T3 58 (1.5%) 0.2 BMEen 948 & o 717 Fasidy A%
e AL 249 Fo] T6%(234%), =219 o] 2% (0.6%), Bte] 1557 (47.7%), AHl2 379
(11.4%), ¥+97] 2678(8.0%), A3t 4%8(1.2%), 7t4 5%(1.52%), 7€t 20%(6.2%), F &+ 5%
(15%) 502 <HE 22> vebytr}.

P

e A7 AT Wl o el oy B =M e a7 A8 AEAY £
= £

g AR OZ 87] 98] Bo] AHEHE Cronbache] 2} A% HALe YA YRS ek
o= B A UM WES kel WE ABBAC] 2As) AA} BREo] $AHA sy T
Ao} QEAE dolrnz e Aol

B A7e) 71 AFM APHL 12 Ao <F 2353 2) 71E 904 BUse 7 9
B g AulAe BEo] U3 27t 4] G2 S ATHOTII, 08636) 2 EAHYL
a7 Aae) Aro] g2 3 24 BAS Y3 BE Bgo] BE AHES 2437 A5

229 A7 (08192 FAHQY gebd A 242 943 26709 B8 257} 095
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<E 22> E29 217 SHEY S4
R B2 | Fg. L Mg | ug ge | pe
2 185 56.2 A
1 A o 139 42.2 =0
asdt | o = %3 42 | 128
10th 4 12
20t 145 | 441 BE 27 7 2.1
) ol 304 9% 29.2 B 5 1.50
40EH 71 216 QC] _%1 20 60
50tH 8 2.4 -
= 91 27.7 100m] gt 47 14.3
nz 97 295 100-149 87 26.4
= 60 18.2 150-199 41 125
3 3} o
A2} 72 21.9 200-249 36 109
A} 0.3 F9 | 250-299 32 97
Az 8 2.4 300-349 17 5.2
1d )3} 77 23.4 3500] 4 28 85
3d o)} 92 28.0 i
2z 41 125
59 o] 8} 35 106 @
7d ol 3t 18 55 RS RS 73 22.2
dols A Z .
4 | Amnn 103 o] &} 23 7.0 =t 116 353
13dolst | 13 4.0 . 72 31 9.4
15903 | 6 1.8 = ° ol 8} 14 43
2060]3 | 14 4.3 71e} 79 24.0
20 o] A} 8 24 aA=g 16 49
A= 43 13.1

Bl = (B4

4 7792
Bl = (H7}) 4 8636
AYR(EA) 3 9030
A€ (A7 3 9146
24 (B4 8 8799
AT (BY) 10 9631
BAE (7)) 10 9670
715d Mg 4 9052
BAE A Fr PR - 1 9239
7154 Nd 4 9270
2US SR 94 A 5 o172 9458




HaMCSo| i3t i LxAD DMel x|Alo| LA EjTof ojxlE AE 97 329

3. QI SAHEH EMO WE 7M Y A

B A= J)1&25 3% A=) B3 28|29 Xz} xpo]S Uolr ] Yl A AW sy
t-testE AA)EFG
1) Al wE o] £4

71237 87 94 BA=d g Aulz}e)
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