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Abstract

The purpose of this study is to construct
technology product concept a deployment model
on seeds type R&D projects.

For this purpose, we have performed the
following studies :

First, technology opportunities and market
opportuniiies through 'perception analysis; are
captured by perceptional structure of technology
experts and customers on the existing
technologies and products.

Secoad, the optimal technology product
concept deployed by TSAT(System Alternatives
Tree), has  been constructed by the
TPWBS(Project work Breakdown structure), .
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