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<|ELEMENT CRM(Customer )*>>
<|ELEMENT Customer (Name, Sex,
Birthday, Phone, Address, Job, Hobby)>>
<|ELEMENT Name (#PCDATA)>>

<|ELEMENT Sex(#PCDATA)>>

<IELEMENT {DNo(#PCDATA)>>

<{ELEMENT Bir thday(#PCDATA)>>
<|ELEMENT Phone(#PCDATA)>>
<!ELEMENT Address(#PCDATA)>>
<|ELEMENT Job{#PCDATA)>>

<|ELEMENT Hobby(#PCOATA)>
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Name+ : “Kim Gil Ja”

Sex+ = ‘P

|DNo+ = 20004080012

Birthday : “190-03-01"

Phones - “016-9993-9939, 041-500-5000, 02-123-4567
Address : “ChungNam ChunAn-Cith”

Job+ : “Programmer, Teacher”

Hobby+ - “baseball, Photograph, Cosputer Game”
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