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I . Introduction
The goal of this research was to gain knowledge of how the design process begins, how the

creahion 1s processed and how designers use vanous mmspirational sources.

Il. Procedures

The first step 1n this research was to study creative processes designers undertake when
desigmng garments. The second step was to conduct research to find internationally renowned
designers who were mnspired by flowers, Since my focus 1s on creating garments mspired by
flowers-there textures, shapes and colors-studying the designers inspired by flowers helped my
design process. The third step was to rescarch traditional Korean texnles. | brought into my
designs my cultural background by using Korean textiles. The fourth step was to create four
garmients that are mspired by flowers, combmng tradihonal Korean textiles with westem texnles.
The fifth step was to orgamze all the processes involved m creating the garments such as the
design sketches of garments, pattern making processes, swatches of fabnes that were used,
mspiration sources, and 1llustrattons for the final garments 1o show my creative processes n
crcating the garments. The sixth step was to curate an exlnbition of my four garments mmspired
by flowers and to depict the orgamized creative process boards in the Memonal Union

Concourse. The last stcp was to wnte the results and conclusions of thts research,

II. Results and Conclusion

The rescarch conducted to lcam more about the creative process used by several well known
fashion designers helped me think about my design process when 1 create apparel. Not all of
my designs followed the same creative process. However, showing the creative process of my
designs was achicved. Throughout the design process, I have developed my skills in dealing with

different methods mn the creation of garments.

References

Corresponding author @ 96hyun@hanmanl.net

_25_


mailto:96hyun@hanmail.net

Alston, G. {n.d) Retrieved April 23, 2003 from http://highheelsnewsletter.com/Charles)ames.html

Amabtle, T. M. (1996). Creamvity in context: Update to the social psychology of creativity.
Boulder, Colorado: Westview Press

Amabile, T. M. (1983). The social psychology of creamniy. New York: Springer-Verlag.

The American Heritage® Dictionary of the English Language (4" ed.). (2000). Houghton Miffhn
Company. http://dictionary.reference.com

Bauzano, G. (2001). Roberto Capucct Tuneless creativity. Milan: Skira Editore,

Blum, D. E. and Haugland, H. K. (1998). Best dressed Fashion from the birth of couture to
today. Philadelphia: Philadclphia Muscum of Art.

Bryant, N. and Hoffman, E. {(1994). A cnitical framework for explonng the aesthehc dimensions
of wearable art. In M.R. Delong and A.M. Fiore (Eds.). Aestheties of Textile and Clothing:
Advancing Muln-Disciplinary Perspectives (ITAA Spectal publication #7, 84-96). Monument,
CO: Intemational Textile and Apparel Association, Inc.

Bulls, D. (1987). Cafifornia fashion designers. Layton, Utah: Gibbs M. Smith, Inc.

Calasibetta, C. M. (1998). Fairchild's dictionary of fashion. New York: Fairchild Books,

Carlson, A. (2000). Aesthetics and environment: The appreciation of nature, art and architecture.
Londen: Routledge.

Coleman, E. A. (1982). The genius of Charles James. New York: Holt, Rinchart and Winston.

Christian Dror couture. (n.d.). Reineved Apnl 30, 2003 from hitp://fashion.chor.com/

DeLong, M. R. and Htllestad, R (1990) Acsthetics of apparcl: Subject, form and content. In P.
E. Homdge (Ed.), dssoctation of College Professors of Textiles and Clothing proceedngs (p.
33). Monument, CO: Associatton of College Professors of Texules and Clothing.

Gare flanbok. (n.d.) Retneved May 13, 2004 from http://www hanbogdyou.com/goods

Golbin, P. (2001). Fashion designers. New York: Watson-Guptill Publications.

Lacroix, C. (1992). Pieces of a pattern. Lacroix. New York: Thames and Hudson.

Lowenfled, V. (1982). Creative and mental growth. 7" de. New York: Macrmllan.

Lubeck, S. and Bidel, T. (1998) Creativity and Cognition: A Pragctian Framework Jouwrnal of
Creative Behavior 22.1: 31-41,

MacDonald, N. (2002). Prnciples of flar pattern design. New York: Fairchild Publications.

Marineau, G. (n.d.} Retneved Apnl 23, 2003 from htp://www.modcapans.com/va/couturiers/
cla/index.html

Maunes, P. (1996). Christian Lacrorx The diary of a collection. New York: Simon and Schuster
editions,

Martin, R. (1999). Charles James. New York: Umverse,

Mutbank, C. R. (1985). Cowuture, the great designers. New York: Stewart.

Mitias, M. H. (1988). desthetic quality and aesthetic experience. Amsterdam: Rodopi.

Montalto, L. {1988). Creativityy A definttive view. The F.ILT. Review, 5(1), 18-24.

Pelle, M. P. (1998). Valentne's magic. New York; Abbeville Press Publishers.

Porges, M. (1989). Coat tales. American Craft. 49 (5), 46-51.

_26_


http://highheelsnewsletter.com/CharlesJames.html
http://dictionary.reference.com
http://fashion.dior.com/
http://www.modeapans.com/va/coutuners/

Rethy, E. de and Perrcau, J. L. (2001). Christian Dior: The early years 1947~1957. New York:
Vendome Press.

Rhodes, Z. and Knight, A. (1985). The art of Zandra Rhodes and Anne Kmght. Boston:
Houghton Mifflim Company.

Sheppard, A. (1987). Adesthetics: An imtroduction to the piilosophy of arr. Oxford: Oxford
Umversity Press.

Some Like It Luxe. (1999, October 6) Women's Wear Duily, p. 8.

Stein, M. L (1953). Creativity and culture. Journal of psychology 36: 311-322.

Swita, Y. (2001). Hanae Mori Style. Tokyo; Kodansha Intcrnational.

Ward, T. B. and Smuth, S, M. (1995). Creatrvity and the mind Discovering the genius witlun.
New York: Plenum Press.

Yang, S. (1997). Hanbok: The art of Korean clothing. Scoul: Hollym Corporation.

_27_



