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1. Introduction

China has developed agan and agam m the lots ficlds with rapid cconomic changes since they
started thc opcn cconomic system policy. With their expanded production competiive power
based on thc strong manpower and the enhancemcnt of techmcal expertise, and by those
background, they have elevated their financial ability, then, they have tried to transform their
national system from world’s factory to the self-production & self-consumptson country. In such
a huge change, ther clothing mdustey which still has lots parts of manual processes left other
than other industries s already world’s onc of biggest clothmg secller country by growing
conttnuously based on the cheap labor cost and manpower. As this result, the clothing market
m China should be more fierce to compete among the same mdustrics, including the Korcan
clothimg ndustry than before. The Korcan clothing mdustry advanced in China 1s faced a very
chfficult situation by lacking of informanon and research data about Chinese clothing market,
and has httle understanding for the change of therr clothing market mtention according to their
life style change and consumer’'s awareness upgraded through the fast economic growth.

Therefore, 1t 15 necessary for us to get mformation about the real-world of Chinese clothing
market to strengthen our world-class's competitive power other than anything.

So this study has conducted the survey to find out the present condition of high brand names
recogtittion among Chinese to provide a vatuablc information to the Korean compames to be

advanced m Clia as a basic, but good reference for their bnlhant futere.

II. Research Mecthod

We policd about the women’s formal dress and the casual fashion centered 1n China by
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separating well-known brand names regronal, such as Forcign', Chmese’s, and Korcan’s through
Imemet and make up questions from Jan. 03, 2005 to Feb. 04, 2005,

We selected some brand names which have a high level of recogmtion and a continuous
growing clothing company, as well as very popular mn China. According to our selection,

The Chinese brands are VEROMOQDA, BALENO ATTITUDE, G2000, Mciecr Mei, WHITE
COLLAR, and the Foreign®™ brands are GIORDANQ, ONLY, ESPRIT, PORTS, while Korean
brands are T, B2, and LANCY.

We decided places after we studied those selected brand name compames where were lots of
dnft people, located ncar Beying, and casier to get vanous mformation mcluding the general
intention of Chinese the hke, DongFang XinTianDi, WangFupng street, Yensha, Shadan. The
classification of study 15 concept of each brand, specialty, target age, popular items, design of

each item, display, price, and sizc.

Il. Result and Conclusion

1) The price of Chinesc brand 15 cheaper than other brands for the formal dress and the casual
fashion. This indicates that Chinese brand has a more compettive power than others for the
pnce at least.

2} Generally, there are overwhelming supenerty style which arc very popular among lades,
such as wool-mixed, padding, cotton, and ncat dress, even though most foreign® formal dress
used 100 % of wool,

3) Basically, the color of full dress used black. winte, and beige as the basic colors, and

Khaki, reddish. bluish, pinkish, and grey color for upper garment of ladies.

4) The display m the stores of foresgn brands added Chinese style atmosphere, Korean brand
has strong Korean styhsh. And lots of Chinese brand stores provide wide and convemence
shopping space to their customers felt elegance and lceway

As we mentioned the above, we studied the present condition for Chincse women’s garment
through selecting hi-level of recogmtion. This results, we concluded that the characterisic of
fashion depends on econonuc status and new nformation of its fast changing fashion world to
adapt 1ts style much faster than our thought in order to develop, and to compare Chinese
consumer tendency and storc atmosphere with those of Korea s almost the same. That 1s why
we need morc study about this arca thoroughly and actively for entering Chinese market
suceessfully. Nevertheless opinion gap coming from color accustomed by cultural factors, we
had lack of detatled mformation about the color. So we recommend that we will have to analyze

design, color tendency of Chinese, and characteristics of color for cach brand.
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