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A Study on Strategy for success of tourism e—marketplace

Hong Ji-Whan, Kim Keun—Hyung
Cheju National University
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Abstract

E-marketplace is a kind of B2B e-Business system that
supports business transactions among companies. If
e-marketplace 1s revitalized, we expect not only the
development of related industry but also decrease of
transaction cost among companies.

It is necessary for the introduction and revitalization of
e-marketplace in tourist industry from this point of
view. Participants of tour e-marketplace are tour-related
companies(travel agencies, lodging enterprises, shipping
enterprises, etc.). Also tourists want to search a variety
of tour products or contents. So tour e-marketplace has
characteristics of B2C e-Business systems as well as
B2B e-Business systems at once.

The purpose of this study is to classify success factors
that determine characteristics of tour e-marketplace
through statistics survey from e-marketplace factors
related tourism websites. First of all, we analyze success
factors of B2B and B2C e-marketplace. Then we will set
up influence factors of tour e-marketplace and conduct
a survey about success factors of tour e-marketplace.
Therefore, we could expect to find these good attributes
in tour e-marketplace through logistic
regression and decision tree analysis from source data.
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