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Abstract

Understanding of the adoption and use of mobile
internet (MI) services may have a  significant
issue on business communication practices. But
few empirical studies have made a distinction

between ~ users’  pre-adoption  beliefs  and
post-adoption  beliefs on MI services. Most
researches of MI services, moreover, do not

consider the characteristics of MI services. This
paper reports results of a research on the
comparison of users’ beliefs between adopting and
using MI services. We consider two beliefs which
are object-based beliefs and behavioral beliefs.
Using constructs from the two beliefs, a model
will test to observe the determinants of the MI
services adoption and continued wuse intention
based on the survey data. Understanding beliefs’
distinction is important to manage MI services and
increase the profit of MI services over time.
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