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Limitation of Business Data & Enrichment of External Data and

Examples of Application

Eunseok Kim', Ickhyun Un'’

Abstract

Recently, businesses are accumulating massive data produced from profit activity to
apply in fields that helps creating profit. Data that is being accumulated by businesses can
largely categorized in two types, which are Transaction data and Customer profile data.

This study will discuss the limitation of business data that is been accumulated by
businesses and through analyzing examples of other countries, find information for customer
analysis and methods to acquire it. Moreover, the study will find out how to merge

external data required in businesses and examples of enriched external data application.

Keywords : Business Data, Transaction Data, Customer Profile, Enrichment, Merge/
Purge, Data Fusion.
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