- IP Contact Center ¥4 =98 &3 -
A% nAAEe) A A 2P

A Study on Home office working system of KORAIL Customer Center

AQAx FAGe

Chae, II-Kwon, Yoo, Sun-Young

ABSTRACT

KNR have been Customer Satisfaction movement until 1994. and KNR have established
customer center to improve Customer Satisfaction campaign in May, 2001.

With the opening of the KTX and establishing the KORAIL(Korea Railroad Corporation) in
January 2005, KORAIL customer center move to manage KSN(Korail Service net) which is
KORAIL affiliated company since March 2005.

This study suggest that KORAIL customer center officers move to their own home to help

the Korean IT technology.
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3.3. Case Study 3

Lo e B2 S )5

1o

[e}

I

of

=
K3

jgace]

[e}
=<

Ao
=

450

&

tol glom, A4

k<

WAL 9%

o

}‘\_‘l__

1=}
T

o]
‘mo

.EU
o

KN
=

5041 (11%)

g2 =9 571

2543

[e]

3.2.1.

il

aig

] 40t) ©]

o
wjr

FAZE A

)

A

= LA 7 gl] wel it

\_lr_Ll

£ 4%

A2 Sl

&4

[e)

3.2.3.

HA Aol A

a7l Holtt.

A2 7t 7he

P4
TTT=

of 3JAtel]l Tt

=
=

)

Al
4

)

d=, s

A = A

S

Fo] FAbol M= 2ntE] E7

S



w
DN
o~
2
)
r
o
H
hin
[
m
o
B
b
i_u'
)
of
3
=)
-

o
i
(i
ofs
ol
v
e
N
o
v
o
M

o

o

fu
4 e

g B
>

2Rt S [

2
R
)

(

A
At
S

&,
lfO
ol

o
o -
r
o
o
o
o
g Mo
Y
Ji‘ﬂmlm

=
o 2
{-u:ﬂlﬁ
ol
=4 7
iy L
2 L
|
é-(==.°=
;3'1
il
o
2y
Ry
o
S
Mg = ©
-
o o
—
o 9
o g
o

i
Lm&
o
sy

o A
r i) o

L4Tg=

4.1. A R AR A QYR FH
KSN 2 HxFAle] A9:= #HA
AR, AE aAAE ] AT

S, AopAZE o9 HET B4 a2 Y wER o] o %E} A, QA @ fol

s PR clFE g Wzt AuE
o qoz gAse A% 12

A e At of BElulE AESA &

o ZA AAA TgAS] Aofol T 8ER T

ol A 1213 407+

U _123,

=

4 5 o
ol Hsaiet, B, AR A
2l

_|_4
JN oX, —1}]1

et A, el

12
_E‘
o 4z

g dgdsts Fal wep ojux] gl Q1]
= ol 7hssit

E3] gz Au| 2ol A KTolA 19999 71Foabx 3719 A8 a thaatd el Ak
S Tt R A e, C daYas AYsyE S XJOHOJ AgOoT 20039 =F
HARge F8slaL, UN ILO(F A7 1) R e Atelz 2xd b vk

3% 1 Ag2F AA=

Imternets
ADSL




oz ARnAME S Y Wy] L Ao} Aol o 129 5
Fo FA7F Basel, of 648l M) FavIte] Aaste Aol
EF 2o A HAR 1~2d7 A7H] Az &= A vulgT, o] ALt A}
AT 27)0) s el S5 AHS A4S WS wReltt

5. AEaRo] AeAE TOC 29 58 AA4 37}

AR B Bgent LA 008 AREL AU B9, AEfA
$7] % Aol Alzsgl ANl o 10909 $7Fe] FApE FapEolol s, & of 119] 211
2R £ FAl Bad, 2enE B RN A8 FAL AEIAL S Aol 2
2 Aol k.

ohE, KSNOIA FApi] 2

;‘d_

6. 22
AF7AA 1P AUAE BAoR A% sAMEe] AEEvel i AR e A mgit.
A4 AT AE :

FnEd

1. ZAA(2003), Value of IP Contact Center : ABIF37 5, AVAYA

2. FAFEoH2006), FARAA AR

3. $921823(2005), Woori home shopping call-center management 6 core, | 53] tghl= ZAE1 7S] AvHA~
4. KOIS(2005), ZAIH ok227d At E), 2005 =AlZAlE 71<4d9 Auds

5. AETA WEAE(2005), M A AuEE AER T

6. AEFAF WHAS(2006), A% 2AAE A2~ 7)AS 918 ROI #4H.AL



