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‘Abstract

Even though the domestic CM market has expanded in size continually since 2000, concerns of
obstacles for vitalizing CM market have risen. A critical concern is clients’ low recognition and
motivation to make use of CM services. In this situation, it is important for CM firms to actively
promote their marketing activities. The objective of this paper is to identify major characteristics of
CM firms’ marketing strategies and methods in relation to the management of CM service as a

commodity.
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