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Abstract

Breaking from the past convention, most construction firms are lotting out their apartments with their own
brand names. They don't have, however, differentiated marketing strategies based on unique brand awareness.
Rather, virtual absence of marketing strategies has brought about unfiltered introduction of architectural elements
of the competition and excessive advertising efforts. Consequently confusion is at hand for consumers’ purchase

decision since they are not aware of the differences between the apartments.

The purpose of this study is to

make consumers have clear brand awareness by presenting appropriate brand strategies based on sound marketing

theories for construction firms.

Keywords :

: marketing strategy, brand life cycle, brand management
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