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ggsn g, zev 2 oJHdE AUFES  ge00ed 119 AAZ EnSAEY RFE
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AL s¥oz AHstil, Woodman [30] T2
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HgE T A4S FHUAG

Smith [22]& HE3 Aol AR Zafo]ujA]e]
gk Aol Bolxx g F2F &HU At
HAARE olE FAHY W =P JfEEHZA
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3k 7]t (expectancy), A% (EEEA) - ZH
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n

Motivational Score = Z(E - P),. x (P — 0): x V. '
R E—— el

1

Expectancy Instrumentality ~ Valence

o] 459 Ex QoF3td o}t rh
» 7]t) (expectancy)= 7H¢lo] 21 Yt A9

Vg= effort, P= product, O= outcome, V= valence
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