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<X 2> F §& ¢ A& A5 HxB4  *p<0.05
AR Ag | uAE | t-value
H1-1 | Info. Cascade ->|.352 |.233 942
Herd

H1-2 | Info. Cascade -> PU | .227 | .191 239
H2-1 WOM -> Herd 386 | .544 (1.262)
H2-2 | WOM ->PU 147 1 167 {.152)
H3 | Usability -> PU 535 | 464 548
H4 Herd > IP 215 | 546 {2.342)*
HS5 PU -> 1P 577 | 258 2.218%
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AFA A9 9o= AA, eleaning ZE X ool
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THEolzl  FElgEaA  ARES RF9,
Aol A A £E FElFoz Mgl ¢
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