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Green Marketing Strategy & Alternative Energy Development

AR G(Jin-Goo Gim), LSE INSTITUTE 7%
H <t (Dae-Gwun Yoon), Mokpo Maritime University x5~
% E The purpose of this paper is to increase the competitiveness of firms by establishment of green marketing strategy and its

apphcatlon to a new alternative energy development, ulUmately contributing to the advancement of national economy.

This study

adopted an integrated approach to develop a strategic theory of ‘Sun Tzu on the Art of War that is one of the oldest military treaties
and still applicable to today’s management development. It applies to the empirical

result from a new alternative energy development.

For more qualitative improvement of this paper, it needs further detailed studies in

both theory and practice in green marketing theory that is applicable to the new alternative energy development.
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(2) Principle of Energy Generation
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(5) Comparison of Domestic Boiler Fuel Costs
HC08H 72 71Z) LTS 991(508) M1, 10,000keal/h, 12 22 BAZIIHE JIE(EIDIZR NS LS  JIZR/KW = 150)
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Az |12lwsh | 12kw/h [ 12kw/h [12kw/h] 125wk 1.2kg/h 1.25/h 1250 8.8kw/h
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(3) Diagram of Boiler System
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(8) Analysis of Competitiveness (HP Boiler' s Key Success Factors)
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(4) Particulars

EaumEnﬂgM;

T2 (keal/h) 8,000 16,000 32,000 80,000
FHQH(V) 344380 344380 344380 344380
LESE X (nf ) 115.5 231 495 1,320
& =&(cop) 25 25 25 2.5
HEes  80~%:98  80~%m98  80~%198  80~%198
B3 (kg) 100 150 200 300
Abo| =(hp) sopa 1004 20042 son}z
7hz (2H2l) 200 1,200 2,200 3,500
2E (kw/h) 3.73 7.46 14.92 37.3
rpm 3,500 3,500 3,500 3,500

SAAZAOO ol DJ20PNE HEs MR A/OIA ol X =02
Daumenergy M Z 0l 2 E510] J2A0BHIY B0 =0 AR SOl Of
.S

YRS el EN Y2,

s AU MR MUISS sl S20l ANOR o Fot0l AMs
A2 otojet SAMRAOl aliel2 SEE0| 2IAXS B2t 42 20l
S 712018 9 wosteel ZMHE Mel 20l 0 Lot IS A O
M350 2 S50 PRAEAS,

MetA 2 TEREL A Nofsdol 33, N8 + 9
28 27120 N2 Sotol el = KB5S FAUS
o= SelW 02 918t ZUHAelol sl P 27125
ol 912
= 20| )]0l £ AR 0|25 st201 70| MHER BIis SLAWE
S FOIA =M AEe] ATEAN 20| DRG] AN Zeue

S Atel 2t stol = 7H2 MIZX ol Ol HEA] & 4= QL] 8t 212l
=gF 2 =32 28 MU= HlA=E 2O MFAO0I W FAHI O
2Ol 2 AFE MUB0] MIAIAAC 8t =2 R L=

sl A=A ol

i
2
nid
2

i

240





