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Table 1, Menu configura Development Tools
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HAND MADE, VINTAGE, MADE IN HORN, BEST
AEf2!l | SELLER, SYLE, METERIAL, COLOR, SUNGLASS,
S CHILDREN, SALE,
ACCESSORIES, COMMUNITY
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eye31 | SHOPPING ITEM, ORDER, MEMBER, COMMUNITY
gE= | PRODUCT, LIFE, LOGIN, JOIN, CART, ORDER,
ojzl MYPAGE, TRACKING, BOOKMARK
HH[E | GLASSES, PREMIUM, HAND MADE, SUNGLASS, ACC,
27} APPAREL, FROM JAPAN, BIG SALE, PRIVATE ORDER
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Table 2, Differentiation Strategy
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Table 3, Comparison and Analysis for Services
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