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ABSTRACT

E-commerce as a business model, its rise has affected the daily economic behavior of people,
also has brought great opportunities for the glasses industry. Glasses industry how to effectively
implement e-commerce is an issue worthy of study. Through analysis of the existing glasses sites
in the e-commerce market, this paper proposed some personalized competitive strategies, and
established a glasses online web site which is not distinguish between ages to provide
personalized service.
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