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ABSTRACT

As well as companies such as Samsung Electronics and Hyundai Motor, which subject the summit of the International
Conference on the UN personnel areemphasis on Moving Identity strongly appealing the goals and vision of the future for the
current organization in the community and stakeholders. It is also an important part that how to relate Dynamic Branding in
promotion and advertising method. In this paper, we are designing and producing ACM SIGCHI 2015 Conference opening

animation utilizing Moving Identity Design concept as a promotional movie in Dynamic Branding perspective.
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