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ABSTRACT

This study explores how bargaining power and partnership effect on the SCM main results
namely flexibility, agility, and control of uncertainty. To test the suggested model, this study
used a data set generated from online and offline survey. The 140 sets of data collected, which
companies use SCM, were tested against the model using SPSS 23 and smartPLS 3.2.3. The
results of this study are as follows. First, Bargaining power had an effect on partnership. Second,
partnership had an effect on the SCM agility, flexibility, control of uncertainty.
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