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ABSTRACT

In this paper, we discuss the importance of what to analyze and what to predict using Big
Data. The issue of how and where to apply a large amount of data that is accumulated in my
daily life and which I am not aware of is a very important factor. There are many kinds of
tasks that specify what to predict and how to use these data. Finding the most appropriate one
is the way to increase the prediction probability. In addition, the data that are analyzed and
predicted should be useful in real life to make meaningful data.
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