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A Research on Tourist Behavior by Smartphone Information
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ABSTRACT

The purpose of this study was to analyze whether tourism information is influenced by information collected
through smartphone. Especially, this study investigated the behavior of tourists visiting Jeju by using the
information of smartphone, and analyzed the collected data to find out the marketing implications for Jeju
tourist. This study analyzed how smartphone information influenced individual ’s behavior after distributing
direct questionnaires to tourists. The data of total 230 tourists who visited the tour in April, 2017 were collected
and analyzed. As a result of the analysis, it was statistically verified that the information of the smartphone
affected the behavior of the tourist. Though this analysis, this study can contribute to the establishment of
diverse management strategies using the understanding of the behavior of tourists and marketing implications by
investigating the effect of smartphone information on the behavior of tourists.
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