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I The hotel located in LA with reviews of 2018

391 hotels

| 2. Reviewers who wrote 30 to 1,000 reviews in 2018

6,511 reviewers

3. Randomly selecting 1,000 reviewers
4. All reviews after deleting reviewer outlier

890 reviewers
100,621 reviews
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Variable Coefficient Std. error z p
RatingAverage -0.0954 0.2233 -0.43 0.669
ExtremeRatio -3.8548"** 1.0150 -3.80 0.000

Country 0.0820*** 0.0126 6.53 0.000

ReviewNum -0.0012 0.0009 -1.24 0.215
ExtremeRating 0.4192** 0.1733 242 0.016
WordCount 0.0026*** 0.0006 4.56 0.000
Picture 0.3257 0.2015 1.62 0.106
ElapsedDay 0.4025*** 0.1026 3.92 0.000
Constant -4.4407+** 1.0648 417 0.000
Likelihood-ratio test of alpha=0: chibar2(01)=417.42
p>= chibar2=.000
Number of obs=1,780
Pseudo R*=0.0798

* p<.05, **: p<.01, ***: p<.001
Dependent Variable: Helpfulness
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