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Abstract

A secondary survey was conducted to investigate the customers’ opinions on fast foods at thirty noodle chain

restaurants in Seoul from November 16 to 25, 1988. The results are summarized as follows:

584 customers were surveyed consisting 42% of male and 58% of female. Proportion of age groups was 32.9%
of adolescents, 38.7% of young adults, and 28.4% of adults. Females and young adults visited more than once or

twice a week.

The majority of customers had a favorable opinions to ‘convenience in diet’ and ‘use on busy’, but unfavorable

to ‘consistant quality of meals is keeping’, and ‘consistency in service is keeping’.

The priority of important factors in purchasing fast foods were the cleanliness, taste of meals, convenience,

and the price. Customers were most satisfied with atmosphere, while least satisfied with the price.
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hAalzlol] cHE 28 AEE gaigl mapglo] zAMRA
Aeb AR wghe Fau AR o2 AA 7|E Background Number Percent
#A) shed 45kt Occupation
B zApe) AExel 1¥Y FHEL, zAeALe] & “Employed 262 44.9
whHel B8 sjetslr] S A 6EF2 o EHelA Student 308 52.7
Unemployed 14 2.4
Table 1. Age and sex distribution of subjects N(%) Total 584 100.0
~ Age Adolescents Young adults  Adults Total Monthly Income
Se 15-19 20-25 above 26 e
* as19 (2025)  (above 26) Low (below 300,000 Won) 47 8.5
Male 65 (11.1) 76 (13.0) 92 (15.8) 233 (39.9) Middle (300,000-900,000 Won) 342 61.5
Female 127 (21.8) 150 (25.7) 74 (12.6) 351 (60.1) High (above 900,000 Won) 167 30.0
Total 192 (32.9) 226 (38.7) 166 (28.4) 584 (100.0) Total 556 100.0
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Table 3. Frequent choice of fast food restaurants N (%)
Hamburger rest.  Pizza rest. Noodle rest. Freid chicken rest. r2 Prob.
Sex
Male 57 (9.8) #33 (56.7) 97 (16.2) 47 (8.1)
Female 85 (14.6) 39 (6.7) #158 (21.2) 68 (11.7) 251592 NS
Total 142 (24.4) 72 (12.4) 252 (43.4) 114 (19.8)
Age
Adolescents #71 (12.2) 15 (2.6) 74 (12.8) 31 (5.3)
Young adults 48 (8.3) 25 (4.3) #107 (18.4) 46 (8.0) 35.51789  0.0000
Adults 23 (3.9) #32 (5.5) 71 (12.2) #38 (6.5)
Total 142 (24.4) 72 (12.4) 252 (43.4) 115 (19.8)
Occupation
Employed 44 (7.5) #47 (8.1) #114 (19.6) #56 (9.6) .
Student #98 (16.9) 25 (4.3) 138 (23.9) 59 (10.2) 24.84303  0.0001
Total 142 (24.4) 72 (12.4) 262 (43.4) 115 (19.8)
Monthly income
Low 11 (2.0) 6 (1.1) #24 (4.5) 5 (0.9)
Middle #91 (16.4) 35 (6.3) #151 (27.4) 64 (11.7) 26.20914  0.0001
High 33 (6.0 #30 (5.4) 59 (10.7) #42 (7.6)
Total 185 (24.4) 71 (12.8) 235 (42.6) 111 (20.2)
NS: Not Significant #: Observed frequency > Expected frequency
Table 4. Frequency of visits to noodle restaurants N (%)
Frequently Sometimes Rarely X2 Prob
(more than l/week) (1-2/month) (1/4 month) :
Sex
Male 89 (15.3) 101 (17.3) #43 (7.4)
Female #149 (25.5) 149 (25.6) 52 (8.9) 7.49860 0.0235
Total 238 (40.8) 250 (42.9) 95 (16.3)
Age
Adolescents 73 (12.5) 66 (11.3) #53 (9.1)
Young adults #113 (18.9) 96 (16.5) 20 (3.4) 48.33364 0.0000
Adults 55 (9.4) #88 (15.1) 22 (3.8)
Total 238 (40.8) 250 (42.9) 95 (16.3)
Occupation
Employed 99 (17.0) #1838 (22.8) 30 (5.2)
Student #139 (23.8) 117 (20.1) 65 (11.1) 14.32239 0.0006
Total 238 (40.8) 250 (42.9) 95 (16.3)

#: Observed frequency > Expected frequency



240 Fet-

AT FARsolA RIS gol ol &3k A&
Reog AAsild,

2, HAEFCH MY o 0|8v_£
Table 30|41 ZAbel g 2b7t 52 ggo] o &-ehr A
Qe Aade, Fue AR A

T I P
elo]] fo]Hal aje]7} ol (p<0.0001),
oledwz wol Haode dAge, zétdz— A FA
1€, 4ol AR, 37—4°l£i]ﬂ’d% 1 ol
ssolet, o0 chatael 24 A2 delol 3 AT
I4e zadigael 35.9%7 ez S
olggtrta sheda, kne) Hgxlod chstael o4
B ol 715 % 2} el el zARAbAR]] HAEEe
40.7%7} 91414 A4S ol gatrhi sl $2hvte}
of e ledFel FAE wol olfstn v Aer
ebiiet,

Aoz el 2aele
A7 A, L PelAs

iz o
LTCZ-] Hui’

;]. 01 e:l ui

o
N

r z& rulo

] a

x>

{
'

2

¢

welo r.\\o

A, wlfAld, Fetol

31

2

2]

L=}
FYMEE Ha53L

e r% vro] Alelete AE
g waeh, 3o AFAR L, Fab
& goiAd, Wiy, 155 ARt Fe
ojr.x 71 ™S ] glo] sl Qlir},

T
Table 4t ZAl Azt i Falel 48 ol gahe
23 L

Sol Whg 75HE HA @ ez 4ol wheh Wk
bl 1 elel b OIil%}-‘- spatol 17, 3%, 04
A 1ol 18] ol4tel AHE ol &3 Aol 2

5%% vhebson gwou Sl el o] o} au}

(p<0,05),
ot gojgly AdFo| AF o] &t
440l 711t o] 83l e g Jeht f2FHal z}o]

oleduliy wul HznlEe el o galx|

gqo]ol o

7h 2ledek (p<0,000), Table 3oll4sl ol Hards
o] £ o|gsh- AT gl duA ol HiF
L Al el Ao wol HavdFo] fralEe
ol 3kt Mgz Hojdi A Bk, k7o) w4
© A dEql okl tel 77.3%7) skl 14 ol4 9]

REACEEE

A sgon] cdhaEe A4t Bekn sl @
A g Aol A Foirkn gt Aol ol g
o wold Aow 23 ¥ 4 sk,

. MAEFC9 Adgnio] T
Table 5& dFARIAol Aoz 4% gxo
wstel] gk 7AsHE AAlsialet, A, <dd, o8l

ol meh AldPo] sl Hgke] gl chal
2E *.Jﬂlolw e A4E 2T oAzl H4dH
"éki. FARLAH S A5 ol g3she Algle] wla Fniy

o o i-°4"4°l%i£wl Seldel sjolg deich(p<
0.00, #adsh Ad, wFAAHE A% olfeit
NBEL ARG FAE Aol ek shaded
Azkol §i& wh o] Sak: Hoz vehtn vz Heks)

£ Reldal Aols} AYTH(p<0,05), woz WFH
QAL RS st HehATolA S2lo) 84S
et whzA Agate slddszA o B wa
2 ¢ sez Anar

4. HAEFCH| Kol chet s

Table 6ol HAEFege] S4ol 45, sloful

sel, Bzelel @ tvlzbEel A YA

AEARL Saloll thR) el galel AEshL A3l

c%'. ol Al ool Ageltholl E& HAE o

dont “gAle) edebrbol Agelebsl gelvel

sx o stErel e daE dehl g ¥
1l

Aol W&t olpob obged Falel stoll g ol A
off £H4dg 71odof oP“L} wgh A AR 3
& aleldelnd ofrjxjvt G4 uho] FErell chaiA s
W A $2E soled slfAlgel Zalalelx
Alzadleg Aodelcha shalal oby fejuellidE 2
elabefe] B3 Fel 7 A Zoll dEAQ A2
TS dFehs ol Alaglel 54 F¥e delA %
shan glo] xhelgode] vlspghe HoFa glof, 4,
odefrd, olgmlsmiz Abwjuul, qhlel AR ool

Table 5. Fast food and dietary attitude by sex, age and frequency of visits M (SD)
DI tud Sex Age Frequency of visits
ietary attitude Male Female Adolescents Young adults Adults Frequently Sometimes Rarely

Convenience in diet **3.09 3.36 ** 3.35(a) 3.32 (a) 281 (b) **3.58 (a) 3.12 (b) 2.74 (c)
(1.21) (1.05) (1.04) (1.06) (1.31) (0.98) (1.12) (1.22)

Increase of eating out 2.71 2.88 **2.92 (a) 2.87 (a) 247 (®) **3.05(a) 2.76 2.33 (b)
(1.25)  (1.20) (1.22) (1.21) (1.18) 1.22) (1.15) (1.23)

Use on busy 3.24 3.18 * 3.01(a) 3.27 (a) 333(®) * 3.33(a) 3.18 2.96 (b)
(1.22) (1.28) (1.28) (1.21) (1.34) (1.25) (1.23) (1.34)

**p< 05, *p< .01

(a). (b): Means followed by different letters are significantly differnt by Scheffe-test
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Table 6. Opinions on characteristics of noodle restaurant by sex, age and frequency of visits. M (SD)
Ch . Sex Age Frequency of visits
aracteristics Male Female Adolescents Young adults Adults Frequently Sometimes Rarely
Meals
Quantity of meals is proper  *2.97 3.47 *3.33(a) 3.32 (a) 3.01(b) **352() 3.19 2.84 (b)
(1.19) (1.08) (1.19) (1.09) (1.22) (1.086) (1.15) (1.249)
Meals are nutritious 2.81 2.88 *2.90 (a) 2.89 (a) 2.64 (a) 2.96 2.77 2.81
(1.03) (0.92) (0.98) (0.94) (1.03) 0.97) (0.96) 0.97)
Meals are hygienic 3.69 3.63 3.64 3.65 3.72 3.63 3.67 3.65
(0.98) (0.98) (1.08) (0.89) (1.11) (0.99) (0.94) (1.06)
Taste peculiar to the 2.85 2.92 *2.80 (a) 2.85 (a) 3.16 (b) 2.90 2.89 2.86
Korean meals (1.12)  (0.98) (0.99) (1.01) (1.17) (1.04) (1.05) (1.01)
The consistent quality of 3.06 3.02 3.09 2.96 3.15 *2.91 (a) 3.09 3.21 (b)
meals are keeping 0.97) (1.10) (1.03) (1.06) (1.04) (1.11) (1.01) 0.97)
Taste of meals is proper 3.35 3.46 * 3.58 (a) 3.36 3.29 (b) 3.44 3.41 3.40
(1.00) (0.94) (0.93) (0.95) (1.04) (0.97) (0.96) (0.98)
Service
Convenience to eat 3.73 3.88 * 3.00 (a) 3.87 (b) 3.52 **3.9%9() 3.77 3.50 (b)
(0.96) (0.86) (0.90) (0.82) (1.07) (0.81) (0.90) (1.01)
Meals served rapidly 334 340 3.36 3.46 3.20 *341(a) 3.43(a) 3.15 (b)
(1.13) (1.05) (1.14) (1.02) (1.14) (1.13) (1.05) (1.03)
Consistenty in service is **288 254 * 2.58 (a) 2.63 2.96 (b) 2.66 2.64 2.80
keeping (1.12) (1.12) (1.09) (1.11) (1.21) (1.15) (1.14) (1.07)
Cleanliness
Dining facilities are clean 3.27 832 3.31 3.33 3.32 *3.22 3.45 (a) 3.10 (b)
(1.08) (1.03) (1.11) 0.98) (1.12) (1.07) (1.00) (1.07)
Tablewares are clean 3.48 343 3.45 3.49 3.35 3.44 3.49 3.37
(1.02) (1.04) (1.06) 0.97) (1.12) (1.08) (1.02) (0.95)
Dining space is proper 253 267 * 2.67 2.36 (a) 274 () *245() 251 (a) 2.80 (b)
0.97) (0.92) 117 (1.05) (1.28) (1.12) (1.15) (1.14)
Price
Price of meals is cheaper **273  3.05 **3.02 () 2.44 (b) 3.03 (a) 3.02 2.92 2.88
than hamburger (1.13) (1.06) (1.04) (1.06) (1.19) (0.92) (1.01) 0.97)
Price of meals is proper 2.78  3.05 ** 2,59 (a) 2.53 (a) 2.78 (b) **3.15(a) 2.84 2.66 (b)
(1.15) (1.07) (1.10) 0.98) (1.00) (1.08) (1.09) (1.15)
Meals are cheap as 262 264 ** 2.53 (a) 2.58 (a) 2.94 (b) 2.70 2.59 2,57
compared with quantity (1.03) (1.06) (1.08) (1.01) (1.02) (1.10) (1.00) (1.01)

* p<.05 * p< .01

(a), (b): Means followed by different letters are significantly different by Scheffe-test

HAs b Aajol e sl 4] = oA

(p<0,01), oz},
ol gk Abidel W, 4
Sl Sk geeck we

HAsichel <9eifel a5

ol 3hol7} glofet

et Ad, Af

M A4l el Aqluch ke aa
2ol

Ellion] £ o]zJo] z}o]v},

ol g4lo] gjotel] ghizchol of

geluc x& g4 2

b 2lelrh(p<0.05).
ofu] zndol 4 4=

ol whe| vleche] gol4ds 2]
Hall 4= ZAH= UL S vo) nlE

*H

A o) g ¢

o
)
o
-

2
o]
oly

A

a4 0;?3 Y, elgulswz
Ehsteh (<0, 05),

A gedo 4lclo] 2D
ol &, Alctn %
4lE ulad e rn*—%
< olvjz] ’-}5. 2124

deder ol djgte

A bl glelont e aelgolul

]A7}. 7L|;}."A 0174]0"1
2loll 4] 4ol e
LIHLBI o} 5ngof EHEL Y Wo) - 7
Febdeh qbatebd] olg g 4 ol

sle] ajojulz,

0:1 Wi

o] o

21 afol 7k o

1

L alglo
= Alctel

Lo A W
LAT‘ ’d'!“'_‘ Ll’
1 9)\0 7R 7_L»o>

- ,{.[vﬂ} ‘O'

PAA_I()] miLL'] L},O_‘-. rq of)

2|z},

FAll A e £
M clehi3: Feie



242 TR X

Table 7. Opinions of important characteristics of noo-
dle restaurants

Ranks Characteristics Mean+S.D.
1 Cleanliness of restaurant 4.180 + 0.987
2 Taste of meals 4.1324+1.027
3 Convenience 3.986+1.018
4 Price 3.925+1.032
5 Courtesy/Friendliness 3.908+1.044
6 Nutritious meals 3.868 +0.992
7 Atmosphere of restaurant 3.858+1.050
8 Speed of service 3.745+1.017
9 Quantity of meals 3.707+1.068

10 Brand of restaurant 3.053+1.143
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Table 8. Spearman's correlation between important
factors and satified factors to characteritics of
noodle restaurants

Characteristics o Prob.
Taste of meals 0.1820 0.000
Nutritious meals 0.0900 NS
Quantity of meals 0.0847 NS
Convenience 0.2308 0.000
Speed of service 0.0792 NS
Courtesy/Friendliness 0.0323 NS
Atmosphere of restaurant 0.1182 0.002
Cleanliness of restaurant 0.0813 NS
Price -0.1100 0.000

NS: Not Significant
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