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Abstraet

This study intends to provide strategic positioning of brand image analysed from the view
point of perceptual dimensions of clothing consumers. Consumers are segmented on the basis
of the attributes of brand image, and in each segment, perceptual map is composed according
to multidimensional scaling.

The results are as follows;

1. According to the Benefit Segmentation, it is statistically significant that the consumers are
divided into ‘product-factor oriented group’ and ‘image-factor oriented group’.

2. From the analysis of perceptual map upon the'similarity of brand image, ‘image-factor
oriented group’ perecives more differently than ‘product-factor oriented group’.

3. From the analysis of perceptual map with the evaluation of attributes of brand image,
price, promotion and design are significant determinants in ‘total consumer group’.

In addition, store image is significant determinant in ‘image-factor oriented group’ and
quality is significant determinant in ‘product-factor oriented group’. ‘

Accolrding to the evaluation of consumers on 8 brands with determining attribute-vector,
ranks of brands in each segment are similar in the vector of price and promotion but different
in the vector of design between segment groups.

4. From the analysis of perceptual map upon the preference of brand image, the distribution
of preference and position of ideal point are different between segment groups.

5. With evaluation of purchase habit, statistically significant differences are found between
groups segmented in the degree of importance of attributes, purchasing motive, purchasing
time, sources of information and expenses for clothes.
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