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Abstract

The purpose of this study were to identify the types of consumer responses and to
investigate the attitude formation process toward the fashion advertising. A consusmer
attitude model for the fashion advertising and to select relevant variables. A consumer
attitude model was composed of the prior brand attitude, the consumer responses (affective,
cognitive), the advertising attitude, the brand attitude, and the purchase intention paradigm,

The result of this study were as follows:

1. Consumer responses on the fashion advertising were distingished between affective
_Tesponses and cognitive responses and the degree of responses differed by the advertising
appeals types (emotional advertising, sex appeal advertising and product attribute
advertising).

2. The main casual course of the fashion advertising was that the prior brand attitude — the
consumef responses (affective, congnitive) — the advertising attitude — the brand attitude —
the purchase intention. These attitude formation process was differed by the advertising
appeals types.

Finally, consumer responses on the fashion advertising were disinguished beween affective
Tesponses and congitive responses, and were affected to advertising attitude, brand attitude,
purchase intention. These consumer attitude formation process was differed by the

advertising appeals.
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