Journal of the Korean Society
[$ﬁ K] of Clothing and Textiles
Vol. 19, No. 1 (1995) p. 104—114

Al WAk ol a nlxbe] Tl ek, AR 44
FLE 2 AR o4 o

2o B-A W 3
dAtisn At o2

A Study on the Shopping Orientations, Importance of
Store Attributes and Use of Information Sources
for Outlet Store Patronage Consumers

Ae Ran Koh - Byoungho Jin

Dept. of Clothing and Textiles, Yonsei University
(1994. 10. 6 H =)

Abstraet

The purpose of this study were 1) to classify the consumer of outlet store according to their
patronage, 2) to investigate the differences between the patronge group and non-patronge
group in 3 purchase behavior variables (shopping orientations, importance of store attributes,
use of information sources) and demographic variables, and 3) to find out the reasons why
consumers prefer outlet to department store’s bargain sales (including clearance sales).

The questionnaires were administered to 344 women living in Seoul, and the methods used
to analyze the data were frequency, factor analysis, t-test, x* test and content analysis.

The results were as follows :

1) outlet store consumers were classified into patronage group(n=71) and non-patronage
group(n=,87).

2) There were some significant differences between patronage group and non-patronage
group in 6 variables. Those who patronize outlet store does not count on the exclusiveness and
the convenience of the store, enjoy common style in fashion, are price-conscious and lower in
income.

3) Marketing implications were discussed according to the result of content analysis.
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