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ABSTRACT

The introduction of globalization has lead the marketing information systems (MkIS) to

become a competitive weapon, since the MKIS are an important vehicle in the global mar-

ket that supports firms in making decisions on the management of marketing-related activi-

ties. Yet there has been little investigation in Korea on the operation of MKIS,

This paper replicates the research conducted in the U. S. on the operation of MKIS in

the Korean environment, after a model on this operation is developed. Data were collected

from firms in Korea, and research findings based on the analysis of these data were

compared with those from the U. S.

research. Based on this comparion, this paper

suggestes a better way to address the problems Korean firms have and generates directions

on future research in the operation of MKIS.
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