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Abstract

The main purpose of this study was to determine the influence of brand and country-of-
origin on consumers’ perception of apparel products. 2x 2 between sﬁbjects factorial design
with brand (no brand vs. prestigious brand) and country-of-origin (Italy vs. Korea) was used.
Consumer ethnocentrism and product involvement were included as covariates in analyzing
the data. The stimulus was a double-breasted v-neckline beige jacket. All the labels were
removed and a label indicating one of the four brand/country-of-origin conditions was
attached. The participants’ perception of the jacket was measured in terms of product
attitude, product evaluation, purchase intention and expected price. A total of 205 housewives
participated in the field experiments conducted in front of four major department stores in
Seoul, and 202 responses were used in the final analysis.

‘There was no significant difference in product attitude, product evaluation and purchase
intention according to brand or country-of-origin. But brand, country-of-origin and the
interaction between the variables were significant in explaining the differences in expected
price. Consumer ethnocentrism was significant in all the models, while product involvement
was significantlonly in the case of product evaluation. The relationships among demographic

variables, consumer ethnocentrism and product involvement were also examined.
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A% AZHL, Hovle ol GFAEY Lo\ gu)
2% Qg9 Qo FHal'd gRALY 4uE 1
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7HE, AR, §3] o AFo) it LU AE
2 54 AT ok 2y 4497l A5 4+
7)ol 4¥fell Eilas 7hA0] HolEejm o]ol] fLs}
T FAFIF FET-EA EA o2 ]lEY 714
o] o] YA wigo] T4k e FAEe) A 714
HARE kA 23w YE Aotk @ekd 2700
27k FE AR FAo 2 AP oHAFo] £UHYA
v 2oke]E AL FHeA FA4EE T A Fe
AAbEo] gl A= we) Salele FA7be AFL
ZE thokgt AAF YF4del FrEL Y
AGFAE, 1996). AFHAEY FUF7 e FEAF
7, ]l YA we) o8 A4E Zle
= 4R =% 2174x 59 AF(1994)0l s
£8)A49 Agtart ¥ FelE wwaa EiAu
HeAg =73 glslevt dFAE Ay 9 ¥
83.6% 9 247t ol S S AW A 2 sk
2 UHEEE 2ol Avzle] £of ATzl A
44 AYE AArstg el

o) g A Ty v AFA AN £u|Ee £
ol Wg kg8 ol stT &7 A 2 FA)
F H7he} Felol glel A AREe} AR FA)7} v)a)e
d g sjebelejof & AHoloh, 4wk} AFL Hots)
£ delle B2 40 =] ov ATl 4=
F 4] (country-of-origin), 717 F& Az <4
(extrinsic attribute)olglx & 4 gli o] F#| &) g}
oM spal, ASFAA S WAR 44 (intrinsic
attribute) o] %%} (Olson & Jacoby, 1972). &)=
£A4Q) Aol YAR]7E 4v)Ae] AF Bl n]H &
g &l FeledA= g2 977t A= gieh, Raos}
Monroe(1989) € A A7 AT B¢ 2A4HYE
A% $4 AAAolelE FHo 2 Foig FA7} 9l
£-& R F913, Dodds, Monroes} Grewal(1991)
£+ 4 AAEL k=t 7hA (value), Foio=
(willingness to buy)ol| = 4Z = FH=Hq J&ge =
ok Egth, Schooler(1965) o] 2]5led 28 F4lxjo
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2 A9 YaA ade A ok AEo] Wil
AL HES dubder Aol o ¥ ge
AL s 2 EAe F8Ade] FaHUG
(Bilkey & Nes, 1982),

DAk F3fol dEkE F 89102 oz W4Eo)
75 9levl, Shimps} Sharma(1987)& U4kx] &
A7t BA7 F7lo) ¥ WA (stereotype) o)1} 2}
oln|jo] oJdlod HAAEEET LujF Ayl EFEZo)
(ethnocentrism) 7} F8.% B8} 3 3jgic), =, 29
Eoll el A7) AFFAH) tualse ayA) gL
Ad)ARER et o 2R i sbA Holm, oA
Faoke AT AEE TN 7H540] o 2tk Aol
ot =G AFol i Bods s Yakx] Faol odire
A= Re2 ogelA ivh(AWT, 1994), o)e 4
A Rt AAQ] dMzE nx 2 Pedg Lu|Ruch
T Hoi=rt ofg avAlel A o] Be e Fo
= Ao,

o] 43t zbo] AF o} kA9 kol Ty} odfr} A
238 AYP=e] U3, =G et} 4wxle] wptu)
4 o F2u]7) AlE) FAZ e q4ls]e] 942
E $F3n $eue} 4145 9 RAE 27 9
oA Ad et HAk)7} vl A€ ol it MA R
AZH] A7t RSPk 449, gepa) BoQr
oA (1) 4Eo} akR|7h Lu)ale] & FA|E =) 2ol
oA g W m, (2) ARBFAF0) 0} A E o]
7} AR A} YAKA] E3lo) o)A e A3t A
€ FEA02 At 2 EL Ay A7Sol 4
A ATEL ARSI %L A AAH) A E Hrly
o Al =A% A (product belief) -2 248 -2
2t AAAFTEFE ARs A BrlEnE 8y
o E=3 el e Falg Aeg A iy W)
3} ZAANM A 2AEE oz HRUHe
AAtgeh o] ATAIE 27 des] Hav)EQ) ¥
Ao A 2 JF4uF Ao T Rzl o
sidte 71818 ATE Aolw, ol wel AME L)
TEE 24 AL M2 o £8¢) © Ao
=3, +UAYel] BE ez T FgAst A
A3l AGAE A st 7120 @ el
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1. o|2x sf&
1 4Ee| I3

Raos} Monroe (1989)
Ae] ER7) 7o) w2
FAAE BTAL AR 4395 A9
R 3
Tk 7} Zﬂ/‘]l:rl e-wrh
o] 5] o] & FEE v|FHE
t}. Dodds, Monroe, Grewal(1991)~-— )‘Liﬁ} oA
2949 Hze FE AW ohlel, 7k (value)
3} o] £ (willngness to buy) o= 33 Al Q&
w]& ek &9k Richardson, Dick, Jain(1994) % 4]
F2 wdos § 9T AL $40dE 4
3, 7} Bl oald S4de] FA Aol v ¥ 3
e N EL LS

o FAFol gl AR FFE EAR ATEL
AvjzHe v AEe AF FAe) ¢ Foke Al
(belief) & 71"z ¢laL(Davis, 1985; Morganosky,
1990), AEs} oln)=v} HAAE WHrlehew 4E7}
e = ojEkl. m|AE AL Bo3Fgici(Forsythe,
1991; Morganosky, 1990; X o2}, 1994; 229 & o] 4]
A, 1994), z} AA KA Fol AFFE AT
ALgto] au|Aly)l AFE] FHE AR A gl 4
X7} AF ool f7t GFE vlAA wevhe 4T
A3z} »aEgich(Baugh & Davis, 1989; Forsythe,
1991), dukzd|xlz} obd AF o F-=i4(retail
buyers) & wjAte = g o FollA] (Rogers & Lutz,
1990) TolAFEE AEHE AF F4& 7 A e
£ AF9 st Azsle] Foiale Ao BESFE
AFHs Y4 F o F2g GAE Eoha Sk
o] Az 1 Bt AFAEE ST AToNA AEA
Z403 w2 vehd 22 439 ogtfaelr] doh=
AAE FHAAEY §
£% $49 PR ER ASsT Q) Aoz 2
£9 4 ek wobd AYATES FUHEY AEo
Be AT BT s A AEE Hoboe 4
Folae] A G FEEoJokTE o 4 3ok

Sejite} oz} oAl dide® 43R AutA
Hrlell mlAE dgs AT oA e} o (1995)
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Wilch, 1988), Z4H% Al&of w3} Fﬂ_E(Huddleston,
Cassil & Hamilton, 1993) Soff oz} 44Fe] of ko)
ctEohs A4S doldglvl =g a4 (1992) & AlE
T o] &5 AFFHEI} oM AF Bl
o} AtF o] ol = Faql IA} L Al4bsbgla,
27145 A2 £ A7, 2, 25 w4
¥ 5 AFel g da=r) Fohn sdeh

2. PLEK] g

HALA] (country-of-origin) 2 om ) Fo] o] -7}
o4 AZHREA S ehllE F L2 £u)ApE0) B4
F7he] AFel ol SlmlE Folgtozsl YAAE A)
& 4ol e FA "ok B dFEo] 4R 9
ko] FaF 40419 o= (Bilkey & Nes, 1982),
Hong®} Wyer(1989) = t}2 o <4 Evclz Y4l
A ok FA AR & AL Febx digch =
&, QA7 e FE A48 4oiE Han(1989)
< &nlAprt 2 Az AR 53R Fahd 44
A& @EF 7 (halo effect) 5 Fz, W2 HA<=st
QA £ Aol g AE Y5t A gL F
+ 7= (summary construct) 2] d%& Flchy
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atoleh, ool whsl Ligk Wyer(1994) = 4k2] 34|+
& 7HA AE5E ohd o7 AEE E FAlHeE 9
g2 o|Acky sigieh Y4kA] &) FAH84= Al
3 BAR 27, avAE g 4 glew 71Ee] o
TF5& ool me} A Fol wE Yakx] &, AZzFo|
g Q4R Ea), AR Sl dekE vlAE aulA)
A9 vl A2 A= o] g,

Kaynak3} Cavusgil (1983) & Q4k#] &= A Fol
we} ch2okn glga, & d7ER o5 ks
9lch(Hastak & Hong, 1991; Hong & Wyer, 1989;
Johansson, Douglas & Nonaka, 1985; Reirson,
1966). Johansson(1988) & A]#le] o]AA o] x ) F 9
A 3sl Alg 7S 53 4R o] F Aeletn
gk o37]A WA FEURNR AL 1] A
FEolA 44k dgfo] #qld i o FAEA AT
ol = Dickerson(1982) o] 7] Y4kx] FAle ute}
AF Adel thzris B usiglovt 2 ¥ d7Ee
(Ettenson, Wagner & Gaeth, 1988; Sternquist &
Davis, 1986) 4kA| ¥A|7} o) FAFe] T3 H7ist
Fohslzel L olAA Pckn g Reldk olAL
S8 ATFE] U 1% AulAE WAL E ol Fo]
Ax, 95 A% #F0] 51T Aol Qe Dol
52 Qlol4l Uabn] ojgo] T Al Eol lsho] AbvyH
o2 AAY gl dgel Aoz 5% & gk g
A% ATEE AND A9} 19K e ALY AT
spgel ool A% Slalgeke Az 4 sk T
o F(MAE, 1994, 2w, 1994, B34, 1994) ol A
E 57t obd g AER] A dakA] Gdfe) gl
Holod o FAFa Afole TAHA FAZ} A=
A sskeh, .

F7tH 89 F F7te] AAEA 5 A4kR] 9
F AAE FAE ZtAL QoA FU £Fe] e
7he] M Fol FRlLFo] & AAF AFLc) 9535
A Hrisicn s ch(Bilkey & Nes, 1982), AN H
W olglelz AAH W, T3 A4 Foll ey
A= 5FAFole] BAE A gleA] o)y w4
5 4¥)A9] Hrle] @ vlAdn st
(Wang & Lamb, 1983), =3 29+F(1994) = =
AFL olv|x et Az olujz|Y AxFof e}
A Eobe 7AH 2= $34e 2 A83da 3
Arh. YA Y I7hH 8ale)#n & AS 259 A
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L A= Zobl ofd AFg e oldlHe] stor}
1990 Adel]l AejEdME AR #Ao] FH =N
AEY MR 7 BASA A okabg 2elm Yk F
ARE Aag Fole} AarazTe] o o)) g
44 A% (hybrid product) o] A]#kell Bo] Z@dts
et FFelA Alzy Y2AF 4 Dau]He) o
A Aghdaka) AEF o9l = A1) Fote| u
] o) Eof ¥t I = #UE o]lFoiA i ik

QAR 8] ogfol] Taid 4m|Ate] A ZAHE A
YATES AvAEe] Az AT AEE YT
)} FoHer mrlale 7gke] 93 (Bilkey & Nes,
1982), 4M|=ES] FA ol whel =Tl AE ez}
wre}zlich w314 c} (Forney, Rabolt & Friend, 1993;
Johansson, Douglas % Nonaka, 1995), <123 (Johan-
sson, et al, 1985; 5417 & Fairhurst, 1994), A4
(Bilkey & Nes, 1982) o) wa} H4kz] E37} ried
A A ez A5 mdo] FL AFEe] HFAE
tsled FolHal Hez elxtch(Bilkey & Nes,
1982; =132 1993),

3. XpIxEAFe

Shimpe}l Sharma (1987)+= 4wzl xR)HEA)F 9]
(consumer ethnocentrism)3 IA4EFL Folsls
Aol ohet A4 45 £H o) BY Aoz A,
o) 43lA ANEFAFAE Aol 28 Heke A
938 402 B3 ANETH FHdoz e A
& AR Al FHo 2 AAFH b
AldEe F20A e 5 48350 ekl dabEal Aw
24 Z 9] (ethnocentrism) ol 4] 7] &cka  s19ict
Shimpe} Sharmav CETSCALEe|ghy =& 73
BAE A% 177 T2 745 vz AUSFA
o] A sshgict, CETSCALES Netemeyer,
Durvasula®} Lichtenstein(1991)e) 9J&}ed 4742 (]
%, 2o, U, 509 204 ez 2 g
A3 Alg4de] AFHANL, 2 & CETSCALES A&
% A7t o o]Foj3icl, Herche(1994) & =134l
o m|F4 2 49 ALE AFE L afdFe A
7, 2, 58 A8 ohE ANEFAF
8 Aol g} o}2-S ¥ dFg ., Sharma, Shimpst
Shin(1995) & 9jol it =<1 J=g 2A4g 2
3 AR EFAFoe 4o HE gl Fag
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a7} @<= (moderator variables) -2 ¥ Witk
7 (1994) & AQE HFE, Fald, A5 e
Aze] AEH ol w2 QAR Ao} AR EFA T
oo o3 =L wEch

4. HZR0

e (involvement) = Au]=be] Auxz), #HEY
A, FoAH S 2AF0 Adez Y A=A
gtowl, FoiMde chxpgHe]y ojr] PYo B 7Y
£ 3235 4 glch(e]dAl, 1991), o35 FH3E T
232X Tigert, Ring®} King(1976) 2] f#sde =, o
o34 (1991) o] o] EHex o} Fo] EA AFo] A
T3 2A3E Axel Zaichkowsky(1985)7} 7
3 Bz} 7o) oz AEo| 7 PoiF UbHe R
2= =77t 9oh. Zaichkowskye] foid =& &
20 23ko 2 FAHe] gliwl, o]Eh4) (1990) 2 4wl
FuAge W dedze GEL ATddA
Zaichkowskye] &R =70 20 23 & IF2 W3]
o2 ) ofw|r} ApystslA] o E3E AMYstm, 12
A F3oz AT FE2 A A FARE
zxggch 127 Fgo2 ATAE AR FAST
o) glukadm) Al8) =& o] €4 (1990) 7} &% TF (1994) of
2lsted AZ =gl

AZHdEst QAT BY dTFelA B4
(1994) & A ERA =, AY, YA E FPAF2 3=
chajeruA A4 sged, Q4 dEe A &
Amrh} Bzl fog Aee vlzlovt AEFHey
o= EAE oz SoFhA @girh ey HHAt
(1994) = naedAEA4E AT Ay F840)
Z2o)E3, BARE AEF} A2Z9 on|x] LA7t A
E37} o FojelEo] n)AE G AU HY
of, MY qFolas AEHRst EHAFE Az
Hgom, At dFelAE ARAA A3E AR
grlarke A FA7 ARG AEe
9} kx| o} AHF 3k Alo]e] HAlw ofd mE T AE)
gk Flct

o|Ata} Ao SglolFE EdiE thix Ze] AR
98 FA Sk

o] mrle] olsld AEet AAkA £ HFA A A%
< = ola|q JEE ARFFAF 2} A FH] 2
o5le] 2, ®E AWEFole AFHAEE Q]

LG ety s

[ Auzzqzs |—[ aFsAus |

i AEA %

> A%ds
; b AEN 7
4R > Fujgx
A7

AERE | aFpAds |

FEAM S wet E-g BedFa gk TRl
w2 AT

L 4%st daAE AFAGHEFNE, AT
Tl =, dlarbA) ol @as Fek

2. AR EZ Az ) AFDARL XS} LA o
whg A EA A 2T,

3. AMEFAFe e AFDoE - ATFFA LSl
w}e} oh2.ck,

O 7 &y
1. Ag4A

A7 71 F67] Hste] A4E ek AAAE 8ale
= 3z, AEE FEAR (R o 4R AF 4
AR = Q) E (o)) 2 TAHDE) S AL F 5 F
° 2 o]Folx 2x2 HAHAZ} (between subjects) =
2ald tjA}e] (factorial design)e] AHEsIgicl 4R
o G4kx] Tol JEE v AFHA = AUE
ZAFE ZAS7] Y] AulFFAlFole AER
o= & AgAA 4 55 (covariates) & chof R o},

S Abg o}l 49 o) F-Fel AMETE AA ) A
339e] FHE 4oz onzAlg AAEH 4
AEe oy o £9 FARY AxFE AR
Aoz FAg ZEstelz, olgA A dold F¥R
23 F7E FAAEE 3 AE e cjokd) oA}
Qi A2 A WS, wvls 24} dx
Hadselez el A olge]E Ak v
32 e} slZadgolr} FAE M AAE EFED
olx, =g ¢ Fab gol«las el oFAEol
AAE Aol glom, HaAfe| 7Pt - AL F& 2eldl
A2 ke o g BRIARA A Foll HF £¥] A YEE
A8 bz A
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2. X=2 3 AgHxt

Aggol AHEH AFEL AT4de] & VEA o
Azlez FeiAg AelYeldy, TYEAE AEg
Seviet ag BaAlEe AFolsich BE 2he] A|A
H 3 QAR EAS 4RYe] P AP AR Fol
S Faely JYatge] FYx o] FEEE 3}
Ak

£ Ayl Foi7}br] Aol 5gollA o] AYPE A4
Bted Aol el Al 5& Ak oA e
S3te] Aol A==y T2 AL gt Ay
S0l thotd ARel A Mg ofzle] ZtgolAof & &
alalglch Alde #a44%] (field experiment) .8 4
2 AW 423 GshA o, A4 L¥sky &, o
o) Ll = selF, 229 Mujshd) oA 4o
A AAEYcE Aqulge] ek Fol7] Yl %
Aol 4 472 =7] 0] A9 FUY WEFE AAH
Sl =g 7 Aol AAFE AP 2 FU}E
2 ZA3 ek,

A e dATREYe] Avprhe J4E5E e
Aol AedBtEE frdda, #lEA]] Aol 4
e AgsA ddkch A8 A7k F5Es] 98
o FU% A F HE 7L AEHernE F
Ago] FAlol AgsL 7ol YA AxE
o] Y= 5 M2 FeEela] d¥d S3lnE AEG F
2% sigdch AEE = ol AYAeAE 2 =
= Fol i Al Fo] FHEg]ch

3. ZYET 3 BAYY

AFA L Mgl T A=, AFY AHQ Ho),
Fojel &, 2] dA4r7tA oz el $H5Rc A
Felm= e (1994) 7} AHS% M| Al PEoz T
AR 74 ffuln| #ATE 2SSl AAsga, W
29 §& AFHE W4 oz 3o 37 F4E
ZojHql dE§ dehigich AFYAe ol
(1994) o] AAIR HAH 7|F F AHee 22 gL 4
ol & Hrhoh Brb5d) dEa) A slole $H4
T P55 AT A4, AE, o2, vind, fa
& AAFHA Hoh FHE ZRAA F A4 P59
74 r|u]EH 2 2F=gich Tl RE 74 &)
v RAEE EAHLR, dAsAL AA ofAbel4
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el e = 24 7FA S /I 2 &S e g Sl

AR ZF41F2)+ Shimpe} Sharma(1987) ] <3}
of AW CETSCALES AL&3lei4] &431ch %
173522 45 CETSCALEY §%%2 7}
etz Hedgt ¥ oduiog of3lge, e o
Qlsled WoFaE sk ARl g V=&
Zaichkowsky (1985) 7} 7|4ksl3 o] ¥4 (1990) o] W
S 12889 74 oein|EA R ZAsgc)
AL 9 WeE fol= A3, A, &5, T4,
AFA (A5 AR HE A7, F2H9 4% A)
of th3ld = g@sigich

AT ()3 2)F AFE7) Y8 ANEE4
o9} Yelx 5 FHLE 3w, AE, U4, 434
ArA el AEAE-E FYAST sl FTHA FA4E A
#aioda, dAT7Hd (3)-& d4uigkEAa} Scheffe 7
FE ALl AFAAS HohEe Ao r £
A& Folgl HEHA R} AFFAES Alo]e] HAE
chi-square 7 g F3lod As Bgkcl,

1. 2 =

sx e AFse FE 2059E oz AYL
APssion o] F FAY Se] S 399 ¢S
Ao g 202 59 Fipo] A Mo ALgE Q) F¥
e AgwWaE 207} 39%, 30H7) 40%, 40v)7F
12%, 509 °oj4e] 9%Aem, LEAEE £F o3
7} 11%, 2ER7L 57%, HEEE o F9471 32% %
o Ay 63%7 ARG e 3% E JdE A}
23 ggivk WHE HALEER 100 98] e)Fs)
18%, 100~150 wkde] 21%, 150~200 3t4lal 73-¢-}
28%, 200~250%=4o) 15%, 2502k o)Ato] 18%%
o, YA AFAw AEHFHEA] 25T &2
o 1370A12 FAbslo] Qiled, o] B 71y ge WE
E 29l AYe =WTFUSH)FD, ETE6), &
B7(279)7) ez wWotth AFAE Ay 7
&, 7, SEHAYCR rojun el Ay o)
YA 47%, AEL 41%, +=A A9L 12% 9

v, & z

AT7H4 (1) D77HE (2) 8 A2 fsled A
SEATYE TSR ¢ FRARAHE AYE A
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<E 1> ARNEFAF o) e TEA ¥4 Az}

(F-ab)
A&
Fous |2 24 5 wam 3 49
(384

AEHR= | 1.58 | 0.01  1.36 0.24  4.82*
AEH- | 2.59" | 0.78  0.48  0.13  8.76**
Telgl= | 3.64**| 0.04 1.50 0.31 13.27**
o A7}7 |10.81%* | 4.13* 33.21** 4.18* 1.79*

*p<0.05 **p<0.01

<F 1> velg glch Aol sl
57}, Frlel®, dlarlAd o] T4 5ol el
Aeh et AE, P4, AEo QAR 432E
o oA7IAQ ASolat BAH 2 §ojele], AER
7o} el el 2ol Ak 4215k Wokch ol uldted %
Wael ARNFEAZdE BE welo)y) $o]sheia,
AR AT A} Zro) ANEFAF S} 491 Fo] e
B AEA 7] B2 WEQL woFoich AEe} 4
AA 7 427 W4r) ohd Aske Ago) MAR A%
o 7o) R &46] EAL o) AHS} YAAE AF
BE, Boh P GEolE dge uAx Earhe R
< gu)qeh, mhebA) Sebe} 4|AEe] ARt YA
Aol et G2 24 FAGHN AEL HARAY A
FHEE 2w TS ARAE AL bzl R
& @ 2 gluh amEE Sl sulxSo) Ags}
WAA o] we} HEH AFALL AT QL AR
2q) H1E oA FHeE FUe ATHew U
=4 gk, |

AR YAASh 4Bl met F93 27} g
2, B% AzAEE fedgdc(ad 1), (28 1]¢
2 AR 4 7pEe Qatdle] wal 2 pel) 9]
o1 AR} gl HSolE o)) Abe] FAu} of 2
W A5 wd Roz e WulE AE HSE o6
) AR v Ao oA AES DAY
AEALE F95ed4 LAt ol 2 WAL )
= A3 4 A7 B ASurct Zasi g
¥ 2L sHAQ AeE oS vlsted, T4l A
ol AE7} BB ASo] R o E FhAe)
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