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ABSTRACTS

As non-profit organizations, public libraries have been demanded to meet the modern epoched trend, better social
usefulness, and new shape-up. This study, presents the public library’s new scope of service with emphasis on the
dynamic information service to maximize interests of local community. in ever-changing situation of competition
and globalization.

This study presents a new goal to help overcome the negative phenomena arising in the advanced countries by in-
troducing marketing concepts in the operation of public libraries.
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