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Q .: Important upcoming dates:

X i .
E , Results for FY'97 will be released: Anxwer and Win!
) i

O i . August19, 1997 (Fourth Quarter). < - -

The next annual mecting of sharcholders will be held
Wednesday, October 29, 1997 at 11:00 am. (GST) at
ithe Queen Elizabeth Hotel in Montreal.
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Website Survey

The purpose of this survey is to find out what type of information you are
fooking for when visitng this site, so we can improve it. Please answer all
questions. If you answer our survey, you ¢ould win a denim bag, but of
course we will need your name and e-mail address. Thank you for taking the
time to respond.

1. Name (optional): ["'___ ”

e e

2. E-mail address (optional): | i

3. Type of Company/Organization: [Textile/Apparel Company| |
Pleasc spccify:[ [

4, Where are you from:
City:

Province, State:]
Country:

5. How often do you visit this site? ITSszxfu per mo

6. What type of information are you looking for when you visit this site?
[ Financial information (including stock teading)
17| Information about our products
O Information about our subsidiaries

{1 Mon financial information (please specify):

] All of the above

7. How easy was it to find the information you were looking for?
easy
somewhat difficult
very difficult
information not available or incomplete (please specify):

(I

8. How did you find out about this site?
7] @ hotlink from another site
{71 a company public document
e search engine
7 other (please specify): |
9. What do you like about this site?
—

! ;
| !

VG|
10, What do you dislike about this site?
! \
1 i
b

11. What needs improvement?
i b oo i

| |
J

e —
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ABSTRACT

Utilization of Internet and Electronic
Commerce in Apparel Industry
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Firms' utilization of internet is completely
changing their business environment. Apparel
firms’, without exception, are using internet as
their essential marketing mechanism and as a
new media for educating customers. Some ap-
parel firms’, at the same time, acquire valu-
able customer information from internet users.
These business cases become evident in devel-
oped countries, In contrast, most domestic ap-
parel firms’ are unable to see the strategic im-
portance of internet. Accordingly, their level
of internet utilization remains quite low, This
paper describes apparel firms’ use of internet
as electronic commerce mechanism, based on
cases of pioneering apparel firms' which
adopted internet technologies in the first

place. We further discuss problems that these



