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Abstract

This study investigated the factors that influence consumers’ distrust and consumers’

purchase intention for discounting, specifically discounting of clothes. Through literature,

discounting rate, retailer type and brand reputation were identified as influencing factors and

were tested. A 2X2X3 factorial design was used to test the effect of each factor on

consumers’ distrust and consumers’ purchase intention for jean products. Retailer type was

manipulated as high and low, brand reputation as well-known and less-known, and discount

rates 10, 30 and 60%. An convenience sample of 165 female undergraduate students
participated in the study. The data were analyzed using SPSS/PC+. The results showed that
consumers did distrust discounting claims and consumers’ distrust of the claims was greater

for less-known brand. In addition, no significant effect of retailor type was found. Further

effort is needed to generalize the result to different product categories.
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71ed 7o Al FhAelat F)ode] Az |
Bl AFolt Auja my ool Frdled AFEH = A
ul g Tl iR 5 drlE iRl A
AHE o] 7haj = A 2= cH(Beckmen 1953),

Lambin(1969) & w2 AFY 2% 714 wkE4o]
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1% vl9-& =9 fefiapz) o 2090 ok g )
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AES) Al N Aol QLS AT 4
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of wet crAlal, o§E LAyt Gelgdeol &)
FAs= 73 g Qlvha A EY A, AvlAbe] A Le]
ek 7Y, 7147} 2elg(discounts) o W& 2|4, A
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Mobley %-(1988) = Zu|=b7} galghofiof wi# Al
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= o} o5 (Liefeld & Heslop, 1985; Urbany
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& wlAA kT Ak a#v Bames
(1975) 2] AA-7ol| 4 SHAHFL Aoln|x] A E] Fu B
o} mole]A] HEe] FaF v A= Aoz delyt
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o Al FuA s EeluelE d EARckn
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o4 AL T¥ 1AL T BlDool Rt v
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D) #28 YA(AD) : Bubx A E] gAgol 10%,

et AT 49 sde 79
Zolel AL P
109%, 309, 60%
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1A ol A Aolishe 7

rlo

RS
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£ 479 13 AgE AT AEAE AgAs) 2o
AR EY Fo - ulfErde] Aupx|el Aeoln]Z|
HEe 9 - vl ndze] HvpAe] AAAE @
vk 45713 471 A8 “O0 A 2o A" O
O nAE HuixRls BideirtdE dupdvzt? et
149 F33 dydAe A4S £ vFeR 74
Holoh 23 AYE A% ATAe 14 AHAA A
e zh Ao Auia Mo IIE-E 10%, 30%,
60% 2 AAgld =HgAr) AZEE $alrbA S 3
A8 OO0 Axe) OO daes] Hulale 74L& of
= Axen g2 ek 149 £95 3 A
o] ez g YA Foldeg dr] AP
“a FulAlg g =7t sz e 7 A
EXE(ul$ - A o2yA] FhHE 2 149
FFoz TAHAGL

3) g & X7 TF

E 79 AP Adoigm o4l 1657 & 2]
¥Aslgick, AFA7]= 19954 109 16994%% 114
1597 geov] 72 YPAlA A WA AEAE A4
A B & 543k, o % Fol F iA A+ A4
a7 dlgich o] B9 7hAE & H-& Mobley 5(1988)
o] A3 A =S 2dl2 § ZHolc},

2 Aol Aedqt ARt §42 (E DI} Ak

B 7o Aty Ak AL AhAd-S e
2 & & A7 FA AR} FAR Aoz el
=},

4) E4{4hH

A5 AR SPSS/PC+ Zzasloz A
Fgden), A43 EAAE YL ANOVA, T-
TEST, REGRESSION, FREQUENCY %olgith

v, a3 =2

1. gtelutofoll gt 24l

(E D& Balsol] Bg Lulas] FAL Fuy
golg, AE %, v §3o we} zol7t gle
Rolzgte 714 1% ZAF7 A& HFEA
(ANOVA) & A3E AAT Aot A=d ¥l
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<E 1> HgAte 944 44
Q1 g
A )
o = | 204 °)3} 69 42
214 51 30
224) 27 16
234 o)Ak 18 12
| 165 100
% 3 | 18 55 33
28hd 52 32
38 32 19
4¥hd 26 16
A 165 100
APYF | 1002k o] &k 25 19
ZAA 45 | 101~150uk4 o) 3 39 29
151~-200714 o] 3} 25 26
201~8004F o] 3} 35 26
A 124 100
UHF | 1024 o) 46 28
/4 £ | 11~154r4 )3} 52 31
16~20ut4 )3} 39 24
219H4 )% 27 17
A 164 100
MHF | 3 o5 50 39
2] 8wy | 4~53t4 o3} 52 33
6~—10%Fd ©]3} 35 22
112k )3} 10 6
A 147 100
Fast | $Eo T4 65 39
EAAY | Fes) uEA 100 61
A 165 100
<H 2> TE, I 7Y, B F3o) B
4 A A E | BEAT FEAS FH45
(DF) | (MS)
A ¥4 2 2.450 |607.530| .000*
(10, 30, 60%)
B. ¥% &3 1 .000 .015] 903
(ILe]m| =] /&) o] m] A])
C. 2e= 43 1 037 | 9.014| .003*
(F=/9)9)
AXB 2 .002 .521| 595
AxC 2 | .006 | 1.470| .233
BxC 1 .007 | 1.689| .196
AXBxC 2 .000 .065] .937
A & 153 .004
*p< .05

53

AR oz Fud FAQ0%, 30%, 60% . P<.05),
EHE f¥(Fyuals, vlFasdle P<.05)el o
2k fol % Aols} vElgt oyt AE 73 (olw| A4 2,
Aolmlzl AR P> .90)o) M= Fog Apol7} 1}
Ehiz] skeh =3 €€, L 9, 2= §9
b A5AEL FAFH R Foulq Ao vehtel
o8| AFHE & wl 4v|Ar} 2 Ashe o WE
4L Bax A8 vl §3e) we} cf=xq)
HE fFHol aebAe chza] e A o4 4 gl

Fod ¥Aed HE 9 o s Yol o}
725 Bl Aelg AFY FAAH] AAEE D
off A& &hgdc},

<E 3> 328 U3lot AZE /9 9 mhe {3 o

£ A7 ¥al
Zo|n|AHE Aeolm A YL
AD(%) | FHufe vfgrds| Pl b fduds
n| PD {n| PD (n| PD |n| PD
10 (15(12.36 9(10.40 [12(12.27 |14 (12.21
30 [14(30.59 |14 /26.08" (14{29.34 (14 (28.43
60 [1557.94°")17!51.82**| 12 (55.65°*| 15 |51.52**
mean 33.63 29.42 32.42 30.75

*P<.01 **P<.05
PD(A 48 ¥a)) =[A4R 4A714 -2 741 $al1A]
/A7 AR A

A Fm gelgel we AR P9 Aol g 4

Huw, Fag galel 10%% =, aoln|AHEe] §

ol FEeAE, Aelu|AAdRs fuf - uFrae
E 254 FAA ofel: giAgt #ad Pelre A
7t elo] ¥ Aoz veheh ol 10% ¥al&
of disjAle Lu|A7t AL ASFobs Aoz &4
"t Fad ¥glo] 30%A #, A7H ole el
AL v rAl sl Aut ofn|dA Y How 1}
Ehta, F3E gele] 60%U W, AT v w5
oAl 7ty RUL om|UA Ee Hez viEpdel
& galolol gt EAlo] Rlgell wle} 8 3}o]
¥ 2oleH(p<.05), ol A= Dlgol ¥ A
¥ &HlAe el Aelol] e FAlsHs A o] Yok
A2z 459, ole ¥UEo| FALSFS Laluly
o WF BAle]l FrMgE Bitta S(1981) 3 Gu-
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pta & Cooper(1992) & o724 #ste FAl8ich

treo e AYE FEel wg AZH ¥ AolE 4
Hym, Fud A§ Aol HE, el=|AH 2y
Frjnae e}l Moo Hxe FPuA=e] A7y T
ol#t sojm|AF X wlfiralcel Ao|u]AH £
ul-fed B el Azky el 7lel e fold) AolF) lE
< o 4 glep(p>.90). olH ¥ Ar= 2 AT oy
2ZEo] HFolo|A Wl B FF ol o] |4 & 7
Erhe Aoz e, Helu|AyLe] Fu¥che
solo| A& F F3nE v A= FrH Barnes(1975) 9]
APy, vgeAsc F9l4e] 4AAE | &
Algkci Biswas9} Blair(1991) 2] |-+Asehe o2
Ak, HZe|n|Ao] wte} Feojg EIst ke Gu-
pta & Cooper(1992) 2] -3z e} X ek

wlx|ate 2 welabuiel] Wel ¥Ale] MAS FHol
whel f2ljE 2po] B Mol (p<.05), BAE Fel
mE A28 galel xjolg WA3d FHEsl A IH
B4E ey o AFE (F Dol AAEch

2 o Fell4] FHAL PD(AZE @) =a+b-AD
(F35 ¥4l)e]=, o]z Gupta & Cooper(1992) 2]
el Tofla] AlEE Ay e (simple linear model)
oltl, o] Alell4 agte] 0ol F-olv|q} Zlo2 #4s
3 hiko] 180} Aeowd galdlol dld] EAlTE A
& olmldle}, vl (B o4 Bl agke] 0o Al
i, bgts 15c} H7] wlTol & odFe] sgapEe] ¥
olshufel] cfs BAlshe A o] ks Aoz w4
o},

=g faalce] bite] wlfHues bi¥c
elniglAl & 7oz ¥el(ANOVAAI) dw|abge]
ol = Bk frjuae] gt o A=
gehbs Aoz £ 5 slvh

<E4> A -sdc §349 5H4
AT 539 | ndl= /% (2L a b(tgh) | R?
polmlX A 2| Fudls | 44 |.03* |.97(25.77)| .98
Tojv|A AL w)Fdnae| 40 |.02**|.89(11.80)| .79
AolmAl M| Fuvele | 38 |.03* [.97(22.13)] .90
Aolu) A Y E|u]FDuf=| 43 |.05* |.95(18.67)| .89
“0.01 =Tl Fof Ale] T ReolA] o,
**0.05 FFol| A FF o] & Ro|x] gkier}

HERMESE

o= ol W& Lu|=be] 1A =7} w]Fgn
Peo Y AAEurt JeiFez of Fa, LHAr}
FerAest AVE £44 o A=) dies B
ofxlc), o Azxe mgl uPcwe] FAHL 2B
249022 ¥l Dicksons}t Sawyer(1984) 9] 973
e} Ay ARy, fFEndzychs vfyugc
o] #al%ol) g o] g4I A $7%) Bearden F
(1984) 8] o372} Blair & Landon(1981)2] <4
Gupta & Cooper(1992) &] Q7 Z =}a} A qle),

2. Toljel=

YUkl o] Tolel i Walg, HE £,
uelE 8o wet 2jol7} e Aoleke 7H 28 A
Z87] 98 AP (ANOVA) & A8, =2 7
38 (& 5ol AARLL, X 6ol FE el A%
of o Folgl =g FAHT AN,

<E5> g, AZ F8, LAE F80 BE Foldx

4 A Af = |GFAF FEAL FHe5T
(DF) | (MS)
A ¥ & 2 4.133 | 1.408 | .248
(10, 30, 60%)
B. AL §¥ 1 3.783 | 1.289 | .258
(2 e)m| A /A o]u) 2])
C. nae 53 1 898 | .306 | .581
(Se3/%15-23)
AXB 2 | 2.380 | .814 | .445
AXxC 2 13.604|1.228 | .296
BxC 1 5.052 | 1.721 | .192
AXBXC 2 2.207 | .752 | .473
a z 153 | 2.935

FejolE P, T F3, vallzo] fgo =t
2t & Aelst fisdz(p>.25, p>.26, p>.58),
Wi, AX FY, vaA= FY70 4535 34 FA
Hoz Fofuldt Aoz vehygch o] A ¥al
g0l F/424%, 223 FYuAsdSE PodE
7} #71 Gupta & Cooper(1992) o] 77 7}¢}
E BE¥Ho T o Aojr), YA A] 4ulzle] Fu
57 AE FHE AT e, vPs FIA =
g zlo|§ wolx] fatel ol 7L Ane 7 A o
Ao 47 AQa A7 AFEo] 2tdulA 7|
ol Zlez MolAlc
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<E6> FzH ¥, AZ £9, 2¥= Y3} o=

(PD)
Dolujal Y% ERLEE R
AD(%) Fud= vfyude Fgdufc vfguls
n PI n PI n PI n PI

10 (15| 3.60 | 9| 3.55 [12| 3.00 |14 4.42
30 |14| 3.79 (14| 3.50 |14 3.90 {14 4.64
60 |15| 4.33 (17| 4.06 |12| 4.41 |15| 4.06
mean 3.91 3.70 3.7 4.20

2 A4 Selvl 9eAss 329 gL
F7lol wet AolwlA) L wlfH L= Asfohn
£ Yalge] Fe AFol HE Flslwst FolAE A
3ol GgE % W £ulAs} ALolnlAst A &
Hxel A9l gol 4 AL AnA Ve AL
S & 4 ek

Iv. 28 % Ho

Ao Z3e sofshd v Ak

L 4wz Fad gelel 30% o4 wivch Al
A galg vf AA AAgezg Paltdeol s ¥4
e Aoz viebyte,

2. geluelA L FHo @E FAlolE Fold &
°l7} glgiet,

3 av¥lAle fyude AF Fmeldg W
BEPE AES YelwalE o] FAlFs Aoz e
sk

4 ZlofA FAg - vdbe FY - JIL FHel
e de[Rte] PR Eele feRE Aozl YehiA|
stk

A GldelA] geldo] £¢4-% A E
o wAR A FYIE DAGCl e A
o golgelvg vlfude AFe] gelue o
AT £ 979 Al vA £ o), HadupAE
7t 7HA Bl AE 4R el 3o 30% o4k FAE
£ AE37 4vlke] FoE B0l u] i} 10% ol
3o TRlES A& Aol el AFIA A=
s &8s} gleps molAlet,

E=g A7 AFEIUW AF AEL no] AF

55

oln2 whA| 7}Ao] Mrii= o|fale g FofdlA= %
£ ZAo| FEs7] wiiel 531 vigHuA=s Z$- 7}
Zute 2 AT Aol ohvet AFS HAplevt 44
ol 4 el FYHYA S AE HRE LulA
oAl AR + e BEAFE 77 of iz} weo}
At

a2iuf £ A7 ATl SR A Aol LA U
Wt 2 e Ane kst s dele F27)
Aok RopAln, o7 S HukA AFelzhe &
F5atez A Mol b A F R fd sl
A7 ¥ 987} ek 2k

# 1 & #

ey, 4714, 25=(1993), FAEAE $1F SPSS/
PC+, F%7 944k

Y4197, MA Acdst A, dEaL

F02H(1990). ZFAAAE, upgdA}
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