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1. INTRODUCTION

The number of older people has been increasing
significantly (Schewe, 1989; Shim & Bickle, 1993;
Goldsberry, 1993). Indeed, over the past two dec-
ades, the elderly population has increased twice as
fast as the rest of the population (Schewe, 1989).
According to the U.S. Bureau of the Census, every
fifth American will be at least 65 by the year 2040
(Harrison, 1986). In addition, according to Schewe
(1989), today’s older people are different from the

stereotypes in the past. Economically, they are
considerably more wealthy. Many have jobs, and
they have half the nation’s discretionary income.
Physically, they are much more healthy. They are
optimistic about their health and want more active
liféstyles. In addition, they are better educated.
Their interests and activities are varied and broad.

Although today’s older people are wealthier,
healthier, and better educated than older people in
the past, they may encountér many problems
resulting from aging. Changed body can be one of
the problems that older people face. Among the
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various common changes are added weight and
aitered body proportions (Bower, 1977; Goidsberry,
1993). Individuals who have exﬁerienced body
changes with advancing age may have negative
body images. Body image is the mental view one
has of one’s body and is a component of self
-concept (Gergen, 1971). American culture places a
high value on physical attractiveness, and the
young and thin' body is an important factor of
attractiveness (Moriatry &Moriatry, 1988; Ste-
phens, Hill, & Hansen, 1994). Jackson and O’Neal
(1994), in their analysis of the research literature on
perceptions of aging and dress/appearance/adorn-
ment behaviors, noted that in our culture both the
young and the old hold a negative image of aging
and that this perspective may lead to elderly
women’s negative self-assessments. Kimmel (1974)
and Bower (1977) made similar observations about
the elderly in general.

There are many studies regarding the impact of
body-cathexis on self-esteem; body-cathexis can
be defined as an evaluative dimension of body
image (LaBat & DeLong, 1990). However, there are
very few studies regarding body image of older
people, and impacts of body image on their self
-esteem. In addition, compared to younger genera-
tion, there are limited studies concerning ready-to
-wear problems of older people. As aging is
accompanied by physical changes, it is important to
investigate the impact of body-cathexis on satis-
faction with ready-to-wear of older people. Re-
search regarding body image of elderly people is
important because many elderly people care about
their appearance and clothing, but may suffer cul-
turally undesirable body changes. Since many stu-
dies regarding the general population have shown a
positive impact of body-cathexis on self-esteem
and satisfaction with ready;to~wear, it is important
to explore the impact of body-cathexis on self
-esteem and satisfaction with ready-to-wear of

elderly people.

Lodiafae Ry

The few studies concerning body-cathexis and
clothing of elderly people have focused primarily
on women (Aldrich, 1974; Hoffman, 1970; Hogge &
Baer, 1986). Research on elderly men and on simi-
larities and differences between sexes is needed as
well,

Research findings regarding the relationships
among body-cathexis, self-esteem, satisfaction
with ready-to-wear of elderly men and women will
contribute to the body of knowledge concerning the
elderly. Research on similarities and differences
between elderly men and women can inform
scholars and practitioners concerning the relative
importance of body-cathexis to self-esteem and
satisfaction wth ready-to-wear of elderly men and
women. The information generated can be useful to
manufacturers and retailers because it can provide
the basis for understanding the elderly and support
manufacturers’ and retailers’ marketing strategies
for elderly men and women consumers.

The purposes of this study are to determine, for
the sample of men and women aged 55 years and
older, 1) the relationships of body-cathexis to self
-esteem and satisfaction with ready-to-wear and 2)
similarities and differences between men and

women for those relationships.
II. LITERATURE REVIEW

Conceptual Framework

Body image is “a term which refers to the body
as a psychological experience and focuses on the
individual’s feelings and attitudes toward his [sic]
(Fisher, 1968, p.x).
Gergen (1971), body image is the mental view one

own body” According to
has of one’s own body and is a component of one's
self. Because body image plays an important role in
identified body
-cathexis, the indication of individuals’ satisfaction

one’s self, some researchers
or dissatisfaction with their different body parts, to

evaluate body image (LaBat & DeLong, 1990;

— 1418 —



Vol. 21, No. 8, (1997)

Secord & Jourard, 1953).

Self-esteem refers to the way one evaluates one’s
self (Laurer & Handel, 1977). According to Ross
(1992): “Self-esteem has to do with onz’s sense of
worth. It is based on a personal evaluative judg-
ment that one makes about oneself, ard is thus a
private and very subjective matter” (p.107). Self
-esteern can be assessed as high or low, positive or
negative (Breytspraak & George, 1982).

According to Kalish (1975), body image and self
-esteem are the most important components of the
self-concept. Self-concept is the total image one
has about oneself; it contains one’s actual experie-
nces and interpretations about those experiences
(Kalish, 1975). To discriminate the multi-dimen-
sions of self-concept, James (1890) distinguished
two aspects of the global self; “the self as a knower
or I” and “the self as known or me.” “The self as a
knower or I” is related to the process of actual
experiencing while “the self as known or me” is
concerned with the interpretation of that ex-
periencing. Body image is explained in the context
of “the self as a knower” while self-esteem is
related to “the self as known” (Burns, :979).

Burns asserted that self-esteem is the process to
evaluate one’s performance and abiliti-s based on
one's personal standards and values, which have
been influenced by society and significant others.

Although body
different aspects of self-concept, the two concepts

image and self-esteem are

may be closely related since the individual’s per-
ceptions and standards are influenced by social
standards and values. Also, body image and self
—esteem may be interrelated because both “the self
as a knower” and “the self as known” interact and
influence each other. Given that physical attrac-
tiveness is culturally valued and appearance has
significant impact on social interactions (Burns,
1979), it is not surprising that many researchers
have found a positive relationship between body

-cathexis and self-esteem of general population
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(Secord & Jourard, 1953; Thomas, 1988; Wendel &
Lester, 1988).

In this context, the importance of clothing to
body-cathexis and self-esteem cannot be under-
estimated. Clothing is an extended dimension of
one’s bodily self (Shim, Kotsiopulos, & Knoll, 1991),
and one's self-feeling toward the body plays an
important role in clothing preferences and attitudes
(Kaiser, 1990). Thus clothing can enhance one’s
bodily self and increase one’s social gains in the
interaction with others (Burns, 1979). An individual
may use clothing to compensate for dissatisfaction
with body image and to enhance self-esteem.
According to several researchers (LaBat & De-
Long, 1990), there is a relationship between body
-cathexis and dimensions of clothing behavior of
general population.

Ideal Body Image and Body Image of the

Elderly

The current ideal body image in American cul-
ture can be expressed as narrow as an arrow or
pencil thin (Fréedman, 1986). Colburn (1992) noted
that the pursuit of thinness of Americans has been
cultivated during the past three decades.

Indeed,
pageant contestants have grown steadily thinner.

fashion models and Miss America

As a result of this phenomenon, there are a lot of
side effects such as dieting illness and flourishing
diet industries (Stephens et al., 1994). Although as
many males as females are not satisfied with som:
parts of their bodies (Cash, 1990), women are more
worried about body weight and consider it as a
more important component of body satisfaction
than are men (Brumberg, 1988; Fallon & Rozin,
1985). Relatedly, Greenwood (1984) reported that
women are more humiliated by body changes than
are men, and Lake (1979) noted that the media
influence middle-aged women to diet, stay younger
-looking through the use of cosmetics, and disguise
“figure flaws” through appropriate selection of
clothing.
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The body changes of elderly people are nega-
tively valued, and that these changes can influence
elderly people’s self-concept, confidence, and sense
of value (Kimmel, 1974). According to Aldrich
(1974), elderly women subjects indicated negative
feelings toward changes in their figures, such as
heavier weight, thicker waist, unattractive arms,
and lower bust.

Ready-To-Wear Clothing of Older People

As aging is accompanied by physical changes,
some researchers have examined the problems with
ready-to-wear clothing of older people. According
to Richards (1981), elderly people have difficulty in

finding a good selection of ready-to-wear garments

which can accommodate their changing body shape.

Kernaleguen (1978) reported on older people’s
problems with sizes in ready-to-wear clothing.
Older people complained that the size of ready-to
-wear clothing relied on the measurements of
younger pe.ople, and that figure changes of elderly
people were not taken into consideration and were
neglected. In addition, Shim and Bickle (1993)
showed that older people’s satisfaction with apparel
fit was notably low, especially in relation to
garment length. Older people had problems with
blouse/sweater length, leg length of pants, skirt/
dress length, and jacket length.

In addition to general ready-to-wear problems,
sex differences in satisfaction with clothing exist.
Richards (1981) noted that elderly men have less
difficulty with fit than do elderly women because
they wear separate shirts and trousers. Hogge,
Baer, and Kang-Park (1988) reported that elderly
men’s major fitting problem with shirts and jackets
was sleeve length. According to Hogge and Baer
(1986), elderly women frequently complained about
inaccurate fit of garments especially the excessive
length in the shoulder, sleeve, and bodice. Smathers
and Horridge (1979) reported that elderly women
faced fit problems in regard to tightness in the hips,

bust, waist, and stomach. Based on the previous
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studies, research hypotheses were formulated.

Hl. There are relationships between body-
cathexis, self-esteem, and satisfaction with ready
—-to-wear of older men and women.

H2. There are differences between elderly men
and women in regard to the relationships between
body-cathexis, self-esteem, and satisfaction with

ready-to-wear.
. METHOD

"Sample and Data Collection

The researchers obtained 302 mailing addresses
of older people who were residents in a large
southeastern U.S. city. The questionnaire with a
stamped envelope was mailed to each address; 108
usable questionnaires were returned and used for
data analysis.

Measurements

Body-cathexis is defined as the scores of subjects
after rating their satisfaction with five areas of
body parts on a 4-point Likert scale as follows:
satisfied (4), somewhat satisfied (3), somewhat
dissatisfied (2), dissatisfied(1).
encompassing 18 hody parts are lower body (legs,

The five areas

calves, knees, feet), head/upper body (face, hair,
eyes, nose, teeth, voice), height (overall height, leg
length), weight (overall weight, waist, hips), and
torso (bust, neck, muscular strength).

The five areas of 18 body parts used in this
research were adapted from Shim, Kotsiopulos, and
Knoll's (1991) study. Shim et al. (1991) used the
modified 23-item body-cathexis scale of Mahoney
and Finch (1976). Since Shim et al. focused on male
subjects, some of the items are eliminated or modi-
fied. In addition, as a result of the pilot test, the
number of items of the body-cathexis scale was
reduced and the scale was spread over more space.
In a reliability test of the 18 items of this study, a
Cronbach’s alpha coefficient of 0.91 was obtained.

‘Self-esteem is defined as subjects’ total scores
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Table 1. Self-esteem and satisfaction with ready-to
-wear items ’

On the whole, I am satisfied with my-
self.

I feel that I have many good qualities.

I am a person of worth.

I take a positive attitude toward my-

Self-esteem

self,

I am able to do things as well as most
people.

At times I think that I am no good at
all.

Certainly, I feel useless at times.

I feel I do not have much to be proud
of.

I wish that I could have more self
-respect for myself.

I am inclined to fee] that I am a fail-
ure.

Satisfaction
with ready-
to-wear

In general, clothing styles sold in sto-
res seem unattractive on mature
people.

It is difficult for me to find clothing
styles that are suitable for evening
or formal wear.

Often purchased clothing is too bind-
ing around my shoulders or arms.
Clothing styles sold in stores do not
have enough variation...they all look

the same.

It is difficult for me to find clothing
styles that are suitable for informal
everyday wear.

Clothing styles sold in stores seem too
youthful.

I have a difficult time with trans-
portation to and from clothing sto-
res.

styles that are suitable for social
occasions.

Many purchased clothes do not fit
properly.

The waistline in purchased clothing
does not fit comfortably on my
waistline.

Clothing styles sold in stores seem
unbecoming for my figure.

Purchased clothing just doesn’t fit me
the way it used to.

Often purchased clothes seem too
baggy in the top.

My purchased clothes usually must be
altered in order for them to fit me.

The crotch in purchased pants does not
fit properly.

It is difficult for me to find clothing
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from rating their agreement with 10 items based on
Rosenberg’s (1965) self-esteem measure on a 4
-point Likert scale that ranged from agree (4) to
disagree (1). A Cronbach’s alpha coefficient of ten
items was 0.93.

Satisfaction with Ready-to-wear is defined as
scores obtained by subjects indicating their degree
of agreement with 14 items regarding fit and styles
of ready-to-wear. The items of Perry’s (1985) study
were used in this study with some modifications. A
Cronbach’s alpha coefficient of the items was 0.91.

The questionnaire was pilot-tested with fifteen
men and women aged 55 years and older. The final
questionnaire was modified, based on recom-
mendations from the pilot-test. Table 1 shows the
self-esteem and satisfaction with ready-to-wear

items.
3. Statistical Analysis

Hypotheses were tested using the Pearson corre-
lation coefficient and Fisher’s Zr transformation.
The Pearson correlation coefficients were calcu-
lated to investigate the relationships between body
-cathexis, self-esteem, and satisfaction with ready
-to-wear, Fisher's Zr transformation was per-
formed on the correlation coefficients and used to
investigate differences between men and women for
the correlation coefficients. All rejection levels
were set at the 0.05 significance level. Significance
levels at 0.001, 0.01, and 0.05 were reported.

IV. RESULTS AND DISCUSSION
1. Results of Measured Variables

Mean values and standard deviation scores of
variables for men and women are reported in Table
2. To investigate the differences between elderly
men and women, t-test was performed. T-values
show that elderly men and women differ in regard
to body-cathexis, subscales of body-cathexis

(lower body, head/upper body, height, weight, and
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torso), and satisfaction with ready-to-wear. Com-
pared to women, men subjects have higher body
satisfaction with all areas of body parts. Also, men
subjects are more satisfied with ready-to-wear

clothing than are women.

Table 2. Means and standard deviations of variables

Men Women
Variables t-value
Mean| SD Mean' SD
Body-cathexis 333|046 | 2.93 | 0.47 |2.01*
Lower hody 3.45|0.55 | 2.89 | 0.70 |5.74***
Head/upper body 3.34 [ 0.49 | 3.11 | 0.51 (2.39*
Height 3.46 | 0.68 | 3.18 | 0.69 |2.15*
Weight 3.06 | 0.71 | 2.48 | 0.79 |4.01***
Torso 3.30 | 0.57 | 2.93 | 0.94 |2.47*
Self-esteemn 3.37 | 0.56 | 3.26 | 0.66 (0.93
Satisfaction with 2.76 | 0.51 | 2.39 | 0.73 |3.02**
ready-to-wear

Note. ***p<0.001, **p<0.01, and *p<0.05

2. Results of Hypothesis Testing

1) Body-cathexis/self-esteem

In order to determine the relationsiip between
body-cathexis and self-esteem, the Pearson corre-
lation coefficient was calculated for the entire
sample and for the men and women separately.
Given that body-cathexis consists of f've areas of
body parts (lower body, head/upper body, height,
weight, and torso), the relationships between each
subscale of body-cathexis and self-esteem were
analyzed in addition to the relationship between
body-cathexis for all five areas together and self
-esteem (Table 3).

The Pearson correlation coefficient shows that
there is a positive relationship between body
~cathexis and self-esteem for the entire sample.
Also, each subscale of body-cathexis and self
-esteem is positively correlated for the whole
sample. Results also show that there is a positive
relationship between body-cathexis and self

-esteem for both men and women subjects, except

PedCaECe Ry

Tahle 3. Pearson correlation coefficients and Fisher’s

Zr transformation score.

Correlation Pearson coefficients Fis%x er's
variables r
s‘:?n(;)lfe Men [Women|
Body-cathexis/ 0.67***(0.52***10.77***| 2.772**
self-esteem
Lower body/ 0.56***(0.52***|0.56***| 0.354
self-esteem
Head, Upper body/ |[0.62***|0.45***|0.72***| 2.610**
self-esteem .
Height/self-esteern  |0.48***|0.56***|0.39** | —1.279
Weight/self-esteem [0.35** |0.15 |0.43***| 2.665**
Torso/self-esteem  |0.58***(0.44***0.64***| 1.800

Note. ***p<.001 and **p<0.01

the relationship between satisfaction with weight
and self-esteem is not significant for men. Thus, the
findings suppot hypothesis 1 and can support the
related studies (Secord & Jourard, 1953; Thomas,
1988; Wendel & Lester, 1988) which showed a posi-
tive relationship between body-cathexis and self
-esteem of the general population.

In addition, the Fisher’s Zr transformation score
was determined to find whether there are signifi-
cant sex differences in the correlation of body
-cathexis and self-esteem. The Fisher's Zr trans-
formation score is presented in Table 3. A positive
score means that the women have a higher correla-
tion between body-cathexis and self-esteem than
men, while negative Zr score means the men have a -
higher correlation between body-cathexis and self
-esteem. According to Table 3, there is a significant
difference between the men and women in the
correlation of body-cathexis for all five areas
combined and self-esteem. Also, the men and
women differ in regard to the correlation of two
subscales of body-cathexis (upper body and weight)
and self-esteem. Therefore, the self-esteem scores
of the women subjects are more related to bods'f
-cathexis for all five areas together, upper body.
and weight than are those of the men. The findings
support hypothesis 2.
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The differences between sexes in the correlation
of body-cathexis for certain body characteristics
and self-esteem in this study are related with those
of Wendel and Lester's (1988) study. Wendel and
Lester showed that college women who were more
satisfied with their hips and waists had higher self
-esteem scores. For college men, the men who were
more satisfied with their voice and profile had
higher self-esteem scores.

2) Body-cathexis/satisfaction with ready-to

-wear

Given that body-cathexis consists of five areas of
body parts, the relationships between each subscale
of body-cathexis and satisfaction with ready-to
-wear were analyzed in addition to the relationship
between body-cathexis for all five areas together
and satisfaction with ready-to-wear (Table 4). The
Pearson correlation coefficients showed that there
is a positive relationship between body-cathexis
and satisfaction with ready-to-wear of the entire
sample of the elderly subjects. Also, the subscales
of body-cathexis and satisfaction with ready-to
-wear are positively correlated for the whole
sample.

In addition, the Pearson correlation coefficients
between body-cathexis and satisfaction with ready
-to-wear were measured for men and women
subjects separately (Table 4). The coefficients show
that both men and women have significant correla-
tions between body-cathexis and satisfaction with
ready-to-wear. It means body-cathexis plays an
important role in satisfaction with ready-to-wear
clothing of elderly men and women. The positive
relationship between body—catheﬁcis and satisfac-
tion with ready-to-wear may be explained by sym-
bolic interaction theory since the current ideal body
image of the society is reflected in ready-to-wear
clothing (LaBat & DeLong,1990). When people wear
ready-to-wear clothing, they may compare their
body image to the current ideal body image which
is reflected in ready-to-wear clothing. As a result
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of social comparison, the more satisfied one is with
body areas, the more satisfied she may be with
ready-to-wear clothing. It means that she will
respond to (interact with) the current ideal body
image by her degree of satisfaction with the ready
-to-wear clothing, She may feel not on_ly physical
comfort but also psychological comfort. Individuals
who are not satisfied with their body parts may feel
frustrated  and dissatisfied with ready-to-wear
clothing as a result of comparison with ideal stan-
dards which are incorporated in the ready-to-wear.

Table 4. Pearson correlation coefficients and Fisher's
Zr transformation score.

Correlation Pearson coefficients Fisher's
variables Zr
Whole
sample Men Womew
Body-cathexis/ 0.50***|0.39** {0.29* | —0.29
ready-to-wear s.
Head, upper body/ [0.30** |0.29* [0.49***] (.68
ready-to-wear s.
Lower body/ 0.39"" | 0.34* |0.24* —0.32
ready-to-wear s.
Height/ 0.35** [0.24 [0.37** 0.88
ready-to-wear s.
Weight/ 0.59*"*| 0.38** |0.65***| 2.25**
ready-to-wear s.
Torso/ 0.34** |0.29* |0.28* —-0.04
ready-to-wear s.

Note. ready-to-wear s.—ready-to-wear satisfaction
***p<.001, **p<0.01, and *p<0.05

To investigate the similarities and differences
between men and women, the Fisher's Zr transfor-
mation scores were performed. Table 4 shows that
the women have higher correlations between
weight satisfaction and satisfaction with ready-to
-wear than do men. It means that weight satisfac-
tion plays a more important role in ready-to-wear
satisfaction of elderly women than of elderly men.
Although as many males as females are not sat-
isfied with some parts of their bodies (Cash, 1990),
women are more worried about body weight and

consider it as a more important component of body

— 1423 —



166

satisfaction than are men (Brumberg, 1988;
Fallon & Rozin, 1985). Relatedly, Greenwood (1984)
reported that women are more humiliated by body
changes than men. Lake (1979) noted that middle
-aged women tried to diet and stay younger-look-
ing through appropriate selection of clothing. In
this context, elderly women may he more con-
cerned about their weight, so they have more cor-
relations between weight satisfaction and satisfac-
tion with ready-to-wear. Except weight satisfac-
tion, elderly men and women were similar in the
correlations between body satisfaction and satis-

faction with ready-to-wear.
V. CONCLUSIONS AND RECOMMENDATION

This study investigated the relationship of body
-cathexis to self-esteem and satisfaction with
ready-to-wear of men and women 55 years and
older. To test hypotheses formulated for this study,
the Pearson correlation coefficient and Fisher's Zr
transformation were used. The Pearson correlation
coefficients were measured to investigate the rela-
tionships between body cathexis, self-esteem, and
satisfaction with ready-to-wear for the entire
sample and for the men and women subjects sepa-
rately. Fisher's Zr transformation score was used to
find similarities and differences of men and women
in the correlation coefficients.

The hypotheses regarding the relationships of
body-cathexis to self-esteem and satisfaction with
ready-to-wear of the elderly subjects can be sup-
ported by the findings which showed a significant
relationship among these variables. The significant
correlations between body-cathexis, self-esteem,
and satisfaction with ready-to-wear of the study
imply the importance of body-cathexis of older
people in their self-esteem and satisfaction with
ready-to-wear,

In addition, Fisher's Zr transformation scores

showed that self-esteemm and satisfaction with

BREXESEE

ready-to-wear of elderly women are more likely to
be influenced by their body satisfactions than are
those of elderly men subjects. In the case of the
elderly women, total hody-cathexis and satisfac-
tion with weight have higher correlations with self
-esteemn and satisfaction with ready-to wear than
those of the elderly men subjects. It means that
elderly women’s satisfaction with their total body
and with weight plays a more important role in
their self-esteem and satisfaction with ready-to
-wear. Since the culture focuses on the young, thin
body as the ideal body image and women are said
to be more humiliated by body changes than men
(Greenwood, 1984), the close relationship of satis-
faction with weight and the total body to self
-esteem and satisfaction with ready-to-wear in
elderly women can be explained in this context.

The results of this study imply that the elderly
population is not an isolated segment in that the
elderly subjects did not much differ in their atti-
tudes compared to what is known about the
younger population. Since today’s culture considers
the thin, young body ideal, older people may be
affected by this phenomenon and care about their
bodies and appearance. Therefore, elderly people's
body-cathexis can affect their self-esteem and sat-
isfaction with ready-to-wear. In this context, the
findings generated from this study showed that
body-cathexis is an important concept in the study
of self-esteem and clothing behavior of older
people. The findings of the importance of body
-cathexis of older people can contribute the body of
knowledge concerning the elderly since there are
almost no studies about the impact of Body
-cathexis of older people.

Also, close relationships between body-cathexis,
self-esteem, and satisfaction with ready-to~wear of
older people are important to apparel manufac-
turers and marketers since older people may suffer
undesirable body changes and try to compensate
for their dissatisfaction with their bodies through
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their clothing choices. Research on clothing design
as well as marketing strategies is needed to provide
information that can be used to address the clothing
needs of older consumers. Because elderly people
suffer body changes and their body image can
affect their self-esteem, educational programs and
assistance from family educators are needed to help
older people recognize how they can accommodate
and negotiate their body changes to achieve high
self-esteem.

For future research, more research on dimensions
of body-cathexis is needed. Although each area of
body-cathexis has its own special characteristics,
there are very few studies regarding dimensions of
body-cathexis. This study has a limitation in this
aspect because there is no absolute standard in
categorizing body parts, and because women and
men may have different points of view in cate-
gorizing their body parts. Also, with a larger
sample size, the study on the comparison between
younger and older population in regard to the
relationships between body-cathexis, self-esteem,
and satisfaction with ready-to-wear is needed. The
information generated from the study will be useful
to appreal manufacturers and marketers,
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