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Abstract

In 199%0s with the increasing of consumers’ standard of life and
change of life style, there has been an increase of import
from overseas license brands and a new participation of big
enterprises, as well as small and medium enterprises in local
fashion market. As a leading fashion company with a long
tradition and technique, the INDIAN brand of Sepung Inc. needs
to establish a new image to preoccupy relative superiorty in
the competition with other brands and satisfy future consumers
in the present situation of 1990s. Therefore, for developing of
its image, we made an investigation of three-dimentional
marketing about business environment, and after setting up
the B.l. concept, we initiated to express a visual image.
Through a made-up question after the completion of those
works, we decided our logo mark and completed the entire
design system, including the basic and applied elements of
main design items of INDIAN B.l. Finally, to maximize the effect
of the brand identity, it is necessary for us to keep the
principles in making the shape of design, to take care of them
thoroughly, to make all the members' thinking and behavior
unite concerned with the brand, and to execute continuous
educational programs for the practice of B.l. conciousness with

the public relations when B.l. will be appeared on the market.
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