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Abstract

Over the past, the Korean Textile Industry has been able to establish as one of the most competent
textile producer of the world. Today, however, with rapidly changing market requirements, the Korean
Textile Industry is requested to improve systems for highvalue textile’'s market.

In this regard, the purpose of this study is to propose suggestions for the strategy recommendations in
the Korean Textie Design, researching on the highvalue-added Como Textile Design in ltaly. As we ana-
lyzed them, the bases of their global success are as follows.

1) Participating in the making of the Global Trend in textie design market, ltalian design companies lead
to move international market influentially.

2) Dividing target depending on the country’s textile market, Italian design companies build up their glo-
bal marketing capability to increase design sale’s effect.

3} Organizing and Participating in the international textile design show and farr, Italian companies attempt
to set up Italian image creation as the global advertising.

4) Ensuring an adequate supply of human resource, Industry, Labor Unions, Goverment and
Academy have a cooperative relationship to assist each other.

In the basis of the above mentioned, we can suggest the strategies to accelate improvement and devel-
opment in the Korean Textile and Textile Design Industry,

1) It needes to establish a monitoring system for current information in the International Textile Design
Industry.

2) It needs to start building up Korean textile companies global marketing capability to produce
adaptable design in market’s request.

3) It needs to study and to find our traditional motifs continuosly for creating modern design following
the recent Design Trend.

Finally, It needs to have a close relationship between industry and education to establish human
resource for the Korean Textile Industry’s future success in the global market.
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