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Abstract

A survey was conducted to investigate the consumer perception of farm products and processed
foods, and to figure out the future direction of food supply system to satisfy the consumer need.
From the citizens in Taegu area, 532 housewives were selected as sample subjects by stratified random
sam-pling procedure. The main criteria of consumers for purchasing farm products was quality and
the main reason for purchasing imported products was cheap price(48.9%). Most of consumers(87%)
thought that food safety of farm products was not belong to safe level. Consumers(79.7%) perceived
that the labeling system for the place of origin and for the quality are necessary, but they did not have
confidence in the current label. Nearly all the subjects(93.6%) were concerned about the hazardness
of residual chemicals of imported products, desired the rigorous inspection system for imported
products. Consumers in Taegu area had confidence in processed foods in the following order; farmer—
brand-product(0.9%), government—authorized farm product(30.0%)’ and agricultural cooperative asso-
ciation product(26.4%)’. However, only 73.6% of the consumers had the experience to purchase farmers’
processed foods. As a conclusion, it appeared that nutrition education for consumers on food—decision
making is strongly required for the substantial segment of population who are still ignorant of safety

of imported product and food distribution system.
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Table 1. Demographic characteristics of subjects

@ 214 545
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FE H9lon 1 t}&L 121 ~2009H) fFolgih =
Al ababe] Aul 7ieke ol B} Q] FE Fof AF

Variables Group Responses Percentage
10~19 1 0.2 st oledom AT A o2 Ad g FAA e
20~29 3 06 2 3abgdo] M4 T2 H]EE Hola 9t o]
Avelvears) a0 oo anlAFE S QA HA L Hl 5 Av)d el F
gelyears -~ . ) - . -
50~59 22 41 PES AR G AT ER AP o 125FH
60~69 1 02 a8t o) w] o] AeiA o & e A eE vreb 3 9)
No answer 23 43 9},
Primary school 36 6.8
. Middl hool 129 24.2 _
Education  peo ™ boal 280 526 SN2 To| J|ED} S4S Hule] oFxAol o
College 87 16.4 oAl
<100 63 118 o ool o1 2all <llx
Income 100~150 232 136 Table 264 g4b% ol A1 #f 4141 7] ol w3
(10,000won)  150~200 187 35.2 60%9) 2R AHES EAL 7 o] gy &9
=201 50 94 sl o] o2 FAkdA #lEAEdA(182
Apartment style 246 46.3 %), ‘A7kol| Folok gy S2o o7 ety d 5
Type of Korean style 93 175 AL " muT o ALel
residence Western style 187 35.2 ®) AT L FAE FoHAlell F322 Shiabel
No answer 6 1.1 ] ol Akl x| 9] o] B2 #elgttly B wdlgd AL
Clerk 50 94 2 2 o YAkl awatEe] HARE TS A o
Laborer 150 28.2 Z383 g9le g 2837 gl-go] =gt g, v}
Business 34 6.4
73 L.t} uixle 839 Bulsl Ao
Occupation of Officer 69 130 Aol Atebaivhan Sk avlahs 83%¢l & *}_ A
husband Professional 14 26 2 el o] A& 7ol Al o] HE o] 7 F 8% 84
Shop owner 151 284 Aol & B}, A Ale)A o7 o]# 3 AR S =1
Farmer 2 0.4 2 Sl1gls =29 =1 =
No answer 62 117 7] 7]-4?%34‘ 2B R-E 9 o) F BAFEF
& Aldeta 3E"HeH(13). o2’ v g A5S
4z 2520y 2AYY U A3 2o Bk A FHE vz o F5HE Aol & HAF A gledl, 53
HE 2e]gh Aol QW 2L 40~494)7} 54T% 2 LEFE ANA LR £& 4| AEF>- FAA 24
AR weuge ARG on 1 rheori30~39 ¢ TASE h aSo] 4o %— Aol A=
A7} 35.9%9G ch. AAAES AE5E-2 Aubrleko] 71 8.91-& ol mE sl Holglok F4-9 A ﬁ:ﬁ]
ZEejgen FF, FH%EI F£O2 B REE ey PES 2R A 5159 AFelA = ¢°J°l A&
gtk £55F 2 80~1200 o] 436%2 /b we ¥ Fele sbAe] Fad mHsdez 44 314
Table 2. Decision-making criteria for farm products and perception on the safety No.(%)
. Income(10,000won)
Categories Total
<80 81~120 121 ~200 >201
Cost 11(17.5) 219( 8.2) 3( 6.9) 1( 2.0 44( 8.3)
Pecision Quality (freshness, taste) 27(42.9) 143(61.6) 118(63.1) 31(62.0) 319(60.0)
nfckif’ Imported or domestic 8(12.7) 47(20.3) 33(17.7) 9(18.0) 97(18.2)
;i’t n.g Health benefit 7(11.1) 11¢ 2.1) 16( 86) 4( 8.0) 38( 7.1)
criterta Convenience to purchase 10(15.9) 10( 4.3) 6( 3.2) 3( 6.0) 29( 5.5)
No answer 0( 0.0) 2( 0.9 1( 0.5 2( 4.0 5( 0.9
x’=38.96 p=0.001
Safet Yes 11(17.5) 28(12.1) 21(11.2) 9(18.0) 69(13.0)
of farfn Marginal 41(65.1) 164(70.7) 138(73.8) 36(72.0) 379(71.2)
roducts No 11(17.5) 38(16.4) 28(15.0) 5(10.0) 82(15.4)
p No answer 0( 0.0) 2( 0.9) 0( 0.0) 0( 0.0) 2( 0.4)
x*=6.93 p=0.645
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Table 3. Perception on the safety of organic farm products and imported produce No.(%)
Income(10,000won)
Responses Bl~120  121-200 = 201 Total
Health promotion effect Yes 43(68.3) 153(65.0) 123(65.8) 38(76.0) 357(67.1)
of or e[l)nic farm products No 18(28.6) 71(30.6) 58(31.0) 12(24.0) 159(29.9)
g P No answer 2(32) 8( 35) 6( 3.2) 0( 0.0) 16( 3.0)
x*=312  p=0.7%4
Quality of organic Reliable 45(71.4) 155(66.8) 124(66.3) 32(64.0) 356(66.9)
farmy o ducfs Unreliable 16(25.4) 70(30.2) 62(332)  18(36.0)  166(31.2)
P No answer 2(32) 7( 3.0) 1( 05) 0( 0.0) 10( 1.9)
x%=6521  p=0.367
Which do you purchase Imported 34(54.0) 130(56.0) 94(50.3) 26(52.0) 284(53.4)
if domestic products costs Domestic 27(42.9) 96(41.4) 90(48.1) 22(44.0) 235(44.2)
more at the same quality No answer 2( 3.2) 6( 2.6) 3( 1.6) 2( 4.0) 13( 2.4)
x*=2957  p=0814
Which do you purchase Imported 2( 3.2) 9( 39 7 3.7 1( 2.0) 19( 3.6)
if domestic products costs Domestic 58(92.1) 219(94.4) 178(95.2) 49(98.0) 504(94.7)
less at the same quality No answer 3( 4.8) 4( 1.7 2( 1.1) 0( 0.0) 9 1.7)
x*=5347  p=0500
Unavailability of 3( 4.8) 55(23.7) 50(26.7) 10(20.0) 118(22.2)
domestic products
Reasons for purchasing Cheaper price 36(57.1) 117(50.4) 84(44.9) 23(46.0) 260(48.9)
imported processed foods  Higher Quality 4( 6.4) 12( 5.2) 8( 4.3) 3(6.0) 27( 5.1)
Curiosity 6( 9.5) 21( 9.1) 19(10.2) 6(12.0) 52( 9.8)
No experience 12(19.1) 27(11.6) 20(10.7) 5(10.0) 64(12.0)
No answer 2( 3.2) 0( 0.0) 6( 3.2) 3( 6.0 11 2.1
x’=2648  p=0.033
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Table 4. Consumer perception for food labeling system for the origin No.(%)
Income(10,000won)
Responses Total
=80 81~120 121~200 =201
From experience 6( 9.5) 30(12.9) 19(10.2) 4( 8.0) 59(11.1)
Food labeling for 35(55.6) 142(61.2)  118(63.1) 37(74.0) 332(62.4)
How did you find out the origin
you purchased Merchants 7(1L.1) 28(12.1)  16( 86) 6(12.0) 57(10.7)
imported farm products? Mass-media 5( 7.9) 13( 5.6) 16( 8.6) 2( 4.0) 36( 6.8)
Not domestic products 9(14.3) 18( 7.8) 15( 8.0). 1€ 2.0) 43( 8.1)
No answer 1( 1.6) 1€ 0.4) 3(16) 0( 0.0) 5( 0.9)
x’=18439  p=0.005
When you purchase Yes 39(61.9)  184(79.3) 158(84.5) 44(88.0) 425(79.9)
farm products, do you No 22(34.9) 45(19.4) 28(15.0) 5(10.0) 100(18.8)
find out the origin? No answer 2(32) 3( 1.3) 1( 0.5) 1( 2.0) 7( 1.3)
x’=18.439  p=0.005
Effectiveness of food labeling Yes 42(66.7)  182(785)  158(84.5) 42(84.0) 424(79.7)
system to distinguish No 19(30.2) 45(19.4) 26(13.9) 7(14.0) 97(18.2)
imported products No answer 2( 3.2) 5(2.2) 3( 1.6) 1 2.0 11( 2.1)
x%=1012  p=012
Do vou trust the food Yes 30(47.6) 144(62.1)  116(62.0) 33(66.0) 323(60.7)
bl of oo No 31(492)  83(358)  66(35.3)  16(320)  196(36.8)
abel ol ongm- No answer 2(32) 5( 6.2) 5( 2.7) 10200 . 13( 24
x’=5556  p=0475




548 %

ol Hthe P& F2 s Al AT, a2

o} T Y2kA] FAAE 9+A et Bl o5
tha Bzl a2yt ‘Es%ﬁ‘_ |AFE 98] o] A
7 A5 GO, £ o) & F 20 A4E0] %

g A E FAoHE FRT FRHLE o] 43T
Qehe AE ohge & 7h slvh 27 AelH A e
o] AEe] HRE A8 =8 o T elc
oleidt 94k EAA S AA £3}E shotelaAl g
AR EAAT} B4R T irm ek s A
speR|e] o 48 B e o) B2 2 ASE ¢
A2 EAAE S8 BAET SUFAF PO B
o] FrH(79.796)7. $HF LA o] AEE 37} 3]
£% & 4 9tk £5A2UE 2 9 250 ¥
£G5S ol e YAk EAANE A A%
$ 2ol T YA FAT 02 f97 Aol = oh]g]
Th @ Y4k A 7 ARGl el ok 60%2]
AnjALE o] o] & Wil 1 s o 24 o} F 7]
2] 227k 2 7 A gl el e A8
%1 Qee & S7b leh F3 B a5AFRTHE
HEFZ') QabA] EA G AAR g wA g
I @ o] FE AOE Bop ALSEAA U
#) EA19) 7)Aol T Eo] e & 51 314
ol4be) ¥l e 2 Aelal ¥ ), kx| TAA
A48 Z3hel Tk w] 2o Wh-L A2 5.9 7o)
2 ¢ 4 9ok 22} ulg o] AESt A2 3l
A% 1 %) 7] A U8 Soll B ol £ 4vl
Fo] ghals] A=skA 5w e Aoz ehdel
ZRAQZEA= TEFAE FE 9 71AA A A7)
W5k 2L o] S0 109208 A4

S AT & ol A S d3 9leh4).
Table 5014 “FAES FYA FALE BAE 3
A3 7Y a}L AEol e ‘el =
59%e) B-3}3ted on, ‘el

%
Ae F4 51117} °}X‘£ !

m,‘lr
o

3 5

=z
S

r
i
o
ik
H
_?L
2
_ﬁ,
X
ol
rui
e
2
=
b
223

[}

At ol do
e
|}
ki
i
it
N
R

ﬂ
%
J;'L
rd
FlF
B
Jln
)
ol
rlo

<
>.

2% o

7

lo

2
A o
g FA A oA dhaiAe A9 =
AHEo] ‘%ﬁ‘}4<883/> gty A5ASE
E o &5o] 2 FolA ol g FAHUAFAIL oA
+ 2o} ZstA A7]sta ddeh 2y o) A S-
o= 94%2] &u|A7} FAAZA LRAS JA s
A 18 BAAF BAE Flste LuAte
66%°l E3}3}oict.

FAAE FAY Al Lol i3 A =8 g)ets}
A AR A, -3 FAAFE T dlel AalE]
b & 4nAb7) 57.1%% o, WA ey &
2u A7 38.4% ATk, o]#l’ B &2 AlAlr) 341
ZAE A i T2 AHAEE 23 glon),
A1F BAC da A& A= slx]) Edbohe Aulxl
o] F 2l HlEE Mo FE Zlo|n A5AZHR
3 B o, FAJF ZAE 7P AFEA] g Al

AaeSeo s vhehge

(.

ke )l %—za! A% £4)
o]

AZL a5l 2 AZF

O
O

1

o
oo pok
Ay

K
1 nPi

o A ot o

flo

7IS54F0l of CIEIE

ret
k>

ek o] A EE AR e AA, A, FF, F9 olv] Q1 uhs} o] 2543} 4b4I3} - mA 3
Table 5. Consumer opinion on the quality labeling system No.(%)
Income(10,000won)
Responses Total
=80 81~120 121~200 =201
When you purchase Yes 38(60.3) 130(56.0) 113(60.4) 33(66.0) 314(59.0)
produce, do you check No 24(38.1) 95(41.0) 61(32.6) 16(32.0) 196(36.8)
up the quality label? No answer 1( 1.6) 7( 3.0) 13( 7.0) 1( 2.0) 22( 4.1)
x’=898  p=0.174
Do you think the quality Yes 56(88.9) 209(90.1) 163(87.2) 47(94.0) 475(89.3)
labeling system is No 4 6.4) 16( 6.9) 9( 4.8) 1( 2.0 30( 56)
necessary? No answer 3( 4.8) 7( 3.0) 15( 8.0) 2( 4.0) 27( 5.1)
x*=7604  p=0.269
Do vou trust the qualit Yes 31(49.2) 137(59.1) 107(57.2) 29(58.0) 304(57.1)
e e No 30(47.6) 83(37.9) 67(35.8) 19(380)  204(38.4)
a ced mark: No answer 2( 32) 7( 3.0) 13( 7.0) 2 40) 24( 45)
x’=6.478  p=0.372
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Table 6. Consumer perception -on: the processed foods No.(%)
Income(10,000won)
Responses <30 8~120  121~200 >201 Total
Do you feel that Yes 30(47.6) 131(56.5) 104(55.6) 28(56.0) 293(55.1)
consumption pattermn of The same 15(23.8) 49(21.1) 40(21.4) 8(16.0) 112(21.1)
processed foods is No 18(28.6) 51(22.0) 43(23.0) 14(28.0) 126(23.7)
increased? No answer 0( 0.0) 1004 0( 0.0) 0( 0.0 1€ 0.2)
x%=4222  p=0.896
Do you check up the Yes 56(88.9) 213(91.8) 172(92.0) 46(92.0) 487(91.5)
manufacturer date, No 5( 7.9) 18( 7.8) 13( 7.0) 4( 8.0) 40( 7.5)
when you purchase? No answer 2(32) 1€ 0.4) 2( 1.1 00 0.0) 5( 0.9
x*=4673  p=0586
Health promotion effect No 40(63.5) 171(73.7) 131(70.1) 38(76.0) 380(71.4)
of roé)essed foods Yes 20(31.8) 58(25.0) 54(28.9) 12(24.0) 144(27.1)
P No answer 3( 48) 3( 1.3) 2 1.1) 0( 0.0) 8( 15)
x*=7698  p=0.261
Need rigorous 56(88.9) 219(94.4) 179(95.7) 49(98.0) 503(94.6)
Opinion on imported inspection
farm products Do not care 6( 9.5) 9( 39 7( 3.7 120 23( 4.3)
No answer 1( 1.6) 4( 1.7 1 05) 0( 0.0) 6( 1.1)
x*=7117  p=0.310
Opinion on the chemical Safe 5( 7.9 7( 3.0 9( 4.8) 5(10.0) 26( 4.9)
harzardness of imported Serious 55(87.3) 223(96.1) 175(93.6) 45(90.0) 498(93.6)
farm products No answer 3( 48) 2( 0.9 3( 1.5) 0( 0.0) 3( 1.5
) x*=14667  p=0.101




550 A% - 23 - o]2A

Table 7. Consumer opinion on the reliability of processed food products N(%)
Income(10,000won)
Responses Total
<80 81~120 121~200 =201
Foreign big companies’ 0( 0.0) 3(1.3) 2( 1.1) 1€ 2.0 6( 1.1)
products
Domestic big 2( 3.2) 23( 9.9 13( 7.0) 3( 6.0) 41077
companies’ products
Opinion on the Farmer’s cooperative 13(20.6) 70(30.2) 46(24.6) 13(26.0) 142(26.7)
most reliable association products
processed foods Farmers’ union products 21(33.3) 55(23.7) 69(36.9) 18(36.0) 163(30.6)
Government authorized 23(36.5) 69(29.7) 54(28.9) 15(30.0) 161(30.3)
farm products
Local market product 1( 1.6) 40 1.7 10 0.5) 0( 0.0) 6( 1.1
No answer 3( 4.8) 8( 3.5) 2( 1.1) 0( 0.0) 13( 2.4)
x*=21425  p=0.259
Do you have highest Yes 32(50.8) 103(44.4) 72(38.5) 21(42.0) 228(42.9)
reliability on the big No 28(44.4) 128(55.2) 113(60.4) - 29(58.0) 298(56.0)
companies’ product? No answer 3(48) 1 0.9 2( 1.1) 0C 0.0 6( 1.1)
x*=13.056  p=0.042
Table 8. Perception on the farmers-brand processed food products N(%)
Income(10,000won)
Responses Total
<80 81~120 121~200 =201
Experience of purchasing Yes 38(60.3) 170(73.3) 152(81.3) 39(78.0) 399(75.0)
farmer-brand-processed No 20(31.8) 45(19.4) 26(13.9) 10(20.0) 101(19.0)
food products No answer 5 79) 17( 7.3) 9( 4.8) 1( 2.0) 32( 6.0)
x°=13783  p=0.032
Health promotion effect of Yes 44(69.8) 146(62.9) 109(58.3) 35(70.0) 334(62.8)
the farmer-brand-processed No 16(25.4) 84(36.2) 74(39.6) 15(30.0) 189(35.5)
food products No answer 9( 4.8) 2( 0.9) 4( 2.1) 0( 0.0) 9 1.7

x’=10180  p=0.117
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