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ABSTRACT

One of the characteristics in the modem society is the overflow of the
communication. The invention of various merchandise and the
development of information and comunication changed the society of
verbal characterization into that of visible environments. To establish
the effective communication in these changes, the package has to
understand, specify, and deliver the needs of the consumers by the
thorough analysis of the marketing plans and the marketing strategies. In
this thesis we considered the conception of the marketing and the change
of the marketing environments, studied the close relationship between
the marketing and the package and, furthermore, introduced the package
process as one of the effective communication methods. The purpose of
this thesis is to introduce the marketing strategies, to develope the
theoretical processes of the package design as a communication method
which can cope with the change of the marketing environments caused
by that of the consumer's favorites.

KEYWORD

package design, marketing environments, processes
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