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Abstract

Rapid increasing number of the internet web
site enables the users receives information
prepared with multimedia techniques as an
exchanging gateway to the world. it is also
realized that we are living in information
society connected by the flooding number of
the web sites.

Consequently, setting up the identity in
developing a homepage is critical since clear
distinction from other sites is required for the
homepage in which a random user can delivers
the ideas from the message offered by the
provider. In this paper, in order to establish
the identity for a homepage, what kinds of
components of the identity should be
discussed and how the identity is reflected in
the existing homepage are analyzed with the
selected sample web sites. The design
process in developing the identity for Ssamzie
homepage (www.ssamzie.co.kr) is reviewed for
comparing with others of the selected sites as
a case study.

These will explain that the roles of the
designers in a homepage preparation will not
be limited to the graphic expressions but will
be expanded to the contribution to provide the
reasonable distinction in terms of the
establishing identity of the web sites.
Moreover, the phase of the designer can be
reevaluated by emphasizing the roles and the
established identity.
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